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ABSTRAK

Nadia Juli Astanty / 26160422 / 2020 / Pengaruh Kualitas Produk dan Brand Image
TerhadapBrand Loyalty Zara di Jakarta / Pembimbing : Ir. Dergibson Siagian, M.M.

Q

% Pdda era globalisasi perdagangan semakin bebas, banyak produsen dari berbagai sektor

erlombazlomba untuk memenangkan persaingan dalam merebut minat konsumen. Daya beli
“Smfasyarakat Indonesia cukup tinggi karena masyarakat Indonesia cukup konsumtif terkait pula
Eﬂ&ggn berbagai macam produk fashion ataupun jenis produk yang terkait mode. Fenomena ini
ﬁeﬂa@@ kafena tingginya daya beli dan adanya perubahan gaya hidup masyarakat yang cenderung
grmngarah pada era modernisasi dan brand-minded, terutama di kota-kota besar seperti di Jakarta.
”T@rctgtanya kualitas produk dan citra merek yang baik dibenak konsumen dapat memberikan

c

“dampak positif bagi pelaku bisnis dibidang fashion atau mode untuk memperoleh loyalitas

f@@a@gan
® 2 = Teori yang mendasari penelitian ini adalah teori gaya hidup, kualitas produk , brand
é’da@a@ da brand loyalty. Dalam penelitian ini, kualitas produk dan brand image sebagai variabel

idependen dan brand loyalty sebagai variabel dependen.
e v

8 Penelltlan ini merupakan hipotesis kausal dan menggunakan judgement sampling dalam

gfambTan sampel. Karakteristik responden yang disurvei adalah responden yang berusia >18

aﬁun darkpernah membeli produk Zara di Jakarta. Data diperoleh dengan membagikan

EIESIOHEF secara online dengan jumlah responden sebanyak 132. Teknik analisis data yang

unakan adalah partial least square dengan menggunakan aplikasi WarpPLS 7.0 dan SPSS 25.

gzm ey y

Hasil dari penelitian ini menunjukkan bahwa kualitas produk dan brand image
pengasuh positif dan signifikan terhadap brand loyalty.

Kesimpulan dari penelitian ini adalah kualitas produk , brand image dan brand loyalty
korelasi positif sesuai dengan penelitian terdahulu. Penulis menyarankan agar perusahaan
a memberikan informasi terbaru dan menerapkan strategi promosi.
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ABSTRACT

Nadia Juli Astanty / 26160422 / 2020 / The Influence of Product Quality and Brand

Image Toward Brand Loyalty of Zara at Jakarta / Advisor: Ir. Dergibson Siagian, M.M.
o &

& Imthe era of globalization, trade is increasingly free, many producers from various
ectors are competing to win the competition of winning the consumer interest. The purchasing
Ep“éjwer of-Indonesian people is quite high because Indonesian are quite consumptive with regard
?o@va}lous kinds of fashion products or types of products related to it. This phenomenon occurs
gﬁig to high purchasing power and the changes in people’s lifestyles that tend to leads to the
%’m@d@fnlzatlon and brand-minded era, especially in big cities like Jakarta. The creation of good
quality product and brand image in the minds of customers can give a good impact for the
&m@ny that works in fashion to gain brand loyalty.

ﬁ&ed ‘B

AN

The theory that underlies this research is the theory of lifestyle, product quality, brand
and brand loyalty. In this study, product quality and brand image as the independent
les;and brand loyalty as the dependent variable.

%séew ueBe
um-6u%ah% 1Bun

upda

This research is a causal hypothesis and use judgment sampling for sampling. The
ractefistics of the respondents surveyed were age > 18 years old and had bought Zara’s
dect at Jakarta. The data were obtained by distributing questionnaires online with total 132
ondefits. The data analysis technique in this study used was partial least square using
rpPLS7.0 and SPSS 25 applications.

z&p@gad ue@
1 &AM ynan

‘up
&

The results of this study indicate that product quality and brand image have a positive
significant effect on brand loyalty.

Fhe conclusion of this study is that product quality, brand image and brand loyalty are
itively“correlated according to previous research. The author suggests that Zara provide the
st infermation and implement a promotional strategy

synuad ‘Ypnnaug
Qeauawaduew

Keywords : Product Quality , Brand Image ,Brand Loyalty
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