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ABSTRAK

_Florengia Indri / 20140237 / 2014 / Peran Emosi Positif dan Keterlibatan Konsumen
cterhaddp Repatronage Intentions yang dimediasi oleh Kepuasan dan Daya Tarik Pengecer
Qpada Farmers Market Mall Kelapa Gading / Pembimbing: Ir. Dergibson Siagian, M.M.

§Kebutuhan primer merupakan kebutuhan yang harus dipenuhi oleh semua orang setiap
(Dhafrrlnya yang bisa didapatkan di pasar tradisional maupun pasar swalayan. Baik pasar
giradlsmnal maupun pasar swalayan, keduanya termasuk dalam industri ritel. Seiring
“bétkembangnya teknologi, munculnya jasa e-commerce yang memungkinkan masyarakat

n
D,

cuntuk Berbelanja secara online, sehingga tidak perlu berkunjung langsung ke pasar. Hal
‘“tepsebut menyebabkan terjadinya penurunan penjualan pada industri ritel seperti salah satu
Dccﬁmtohnya supermarket. Oleh sebab itu, para peritel diharapkan dapat meningkatkan
wst@tegl pemasarannya sehingga dapat meningkatkan kembali nilai penjualan industrinya.

ng)ri yang digunakan untuk mendukung penelitian ini adalah definisi dari Repatronage
Egr’@ntions, Daya Tarik Pengecer, Kepuasan Pelanggan, Keterlibatan Konsumen, dan Emosi
zPositifs Kemudian didukung oleh teori mengenai pengaruh Emosi Positif terhadap
§K§puasan Pelanggan, Emosi Positif terhadap Daya Tarik Pengecer, Keterlibatan
cKonsumen terhadap Daya Tarik Pengecer, Kepuasan Pelanggan terhadap Daya Tarik
“Pengecer, Kepuasan pelanggan terhadap Repatronage Intentions, Daya Tarik Pengecer
“terhadap Repatronage Intentions, Emosi Positif terhadap Repatronage Intentions, dan
gKeterlibatan Konsumen terhadap Repatronage Intentions.

SObjek spenelitian ini adalah Farmers Market Mall Kelapa Gading. Metode pengumpulan
cdata dalam penelitian ini menggunakan metode komunikasi dan pengambilan sampel
“menggtinakan non probability sampling dengan teknik judgement sampling. Kuesioner
Sdisebatkan melalui media Google Docs kepada 116 orang responden yang pernah
ngengunjungi dan berbelanja di Farmers Market Mall Kelapa Gading selama satu bulan
Sterakhir. Prosedur yang digunakan untuk pengujian model dan pengolahan data adalah

-model persamaan structural (Structural Equation Modelling) dengan menggunakan
“WarpPLS 5.0 dan SPSS 20.0.

D

cHasil Benelitian ini menunjukkan bahwa Emosi Positif berpengaruh positif secara langsung
§dan signifikan terhadap Kepuasan Pelanggan, Emosi Positif berpengaruh positif secara
vlangsung maupun tidak langsung dan signifikan terhadap Daya Tarik Pengecer, Emosi
“Positif;-berpengaruh positif secara tidak langsung dan signifikan terhadap Repatronage
®Intentions, Keterlibatan Konsumen berpengaruh positif secara langsung dan signifikan
terhadap Daya Tarik Pengecer, Keterlibatan Konsumen berpengaruh positif secara tidak
langsdfig dan signifikan terhadap Repatronage Intentions, Kepuasan Pelanggan
berpengaruh positif secara langsung dan signifikan terhadap Daya Tarik Pengecer,
Kepuasan Pelanggan berpengaruh positif secara langsung maupun tidak langsung dan
signifikan terhadap Repatronage Intentions, Daya Tarik Pengecer berpengaruh positif
secara-langsung dan signifikan terhadap Daya Tarik Pengecer.

Kesimpulan dari penelitian ini adalah semua hipotesis yang ada telah terbukti memiliki
pengafth yang positif dan signifikan baik secara langsung maupun tidak langsung.



"OWMIg| uizi eduey

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

"yejesew niens ueneluly uep ynidy uesijnuad

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q
‘uedode) ueunsnAuad ‘yerw eAsey uesnnuad ‘uennauad ‘ueyipipuad uebunuaday ynjun eAuey uediynbusd e

ABSTRACT

_Florengia Indri / 20140237 / 2014 / The Role of Positive Emotion and The Customers
cinvolvément to The Repatronage Intentions that Mediated by Retailer’s Satisfaction and

“Interest-at Farmers Market, Mall Kelapa Gading // Advisor: Ir. Dergibson Siagian, M.M.

]

§Primafy needs are perceived as common needs that must be fulfilled by everybody which
éca%j befound at both traditional or modern market. Traditional and Modern market are both
cineluded in retail industry. As the growth of technology these days, retail market has also

“expanded to be more modern and has new section which called, e-commerce which helps
gpple to buy via online media. The appearance of e-commerce affected the sales of offline
market-and decreasing the selling graph of offline market, for example, supermarket.
~Bécause of that, all the offline retailer are expected to improve their market strategy to get

sback their customer and increase the value of selling.

%T@eories that are used to support this research are, the definition of Repratonage Intentions,
cThe Attraction of Retailers, The Satisfaction of Customer to Retailer, The Involvement of
=Castorter, and Positive Emotion. And also supported by the theory of The Affection of
§P§sitive Emotion to Customer’s Satisfaction, Positive Emotion to The Attraction of
cRetailer, The Involvement of Customer to The Attraction of Retailer, The Satisfaction of
“Customer to The Atrraction of Retailer, The Satisfaction of Customer to Repatronage

Intentidns.
Q

‘SThe research object used is Farmers Market, Kelapa Gading Mall. The methodology used
~to collgct the data is communication methodolgy and non probability sampling using the
ctechnies of judgement sampling. The questionaire shared through the Google Docs and
~gained5116 responses which mentioned was visiting and shopping at Farmers Market,
3Kelapa'Gading Mall along the last one month. The procedure that is used for the testing
Smodel“and data processing is the Structural Equation Modelling using WarPLS 5.0 and

=)

SSPSS 20.00.

-]

=The result of this research shown that the positive emotion has direct and significant

%positive impact to the Customer’s Satisfaction to Retailer, positive emotion has
cdirectfndirect and significant impact to the Retailer’s Attraction, positive emotion has
odirectindirect and significant impact to Repatronage Intentions, The Customer’s
vInvolyement has direct/indirect and significant impact to Retailer’s Attraction, The
“Custamter’s Involvement has direct/indirect and significant impact to Repatronage
®Intentions, The Customer’s Satisfaction has direct/indirect and significant positve impact
to Retailer’s Attraction, The Customer’s Satisfaction has direct/indirect and significant
positi¥€ impact to Repatronage Intentions, The Retailer’s Attraction has direct and

signifi€ant positive impact to Retailer’s Attraction.

The conclusion of this research is shown that all the hypothesis used has positive and
signifreant impact, either direct or indirect.
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