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ABSTRACT

Stephen Dian Wijaya / 62150132 / 2019 / The Level of Motive Gaps and Followers
Satisfaction of Instagram Account @lambe_turah at MOI Apartment Occupants Tower
Evian Garden, North Jakarta | Advisor ; Siti Meisyaroh, S.Sos, M.Soc.Sc

Along with the times, the audience will meet the needs of the larger social media.
Thus, a variety of media emerged so that it can meet the needs of the audience without
being limited by distance and time. One of them is the internet offers convenience in
finding information quickly and widely. From that, social media applications are emerging
as one of the products or platforms and motives so that they can help users meet their
needs as needed. The Instagram Account @lambe_turah which is part of social media is a
medium used for audiences who like to search for various kinds of information in the form
of photos and videos as a means to find information. This research is to find out the level
of motives and satisfaction followers of the Instagram account @lambe turah at the
occupants of Apartment MOI Tower Evian Garden North Jakarta.

This research uses the Uses and Gratification Theory and emphasizes the
Expectancy Values model as the theoretical basis. With this theory, the researcher will
discuss the level of motives, the level of satisfaction, and the level of gap in motives and
satisfaction are measured by looking at the motive aspects (Gratification Sought) and
satisfaction aspects (Gratification Obtained).

The design of the research used in this study is a quantitative method by using an
comparative survey. The object of this research are the followers of Instagram account
@lambe_turah. Data collection techniques used were questionnaires with probability
sampling techniques that used Random Simple Sampling as the technigque used. The results
of questionnaire data that have been distributed to respondents are valid and reliable.
Data management is done by searching for the average of each aspect of motives and
satisfaction, then searching for levels of motive and satisfaction gaps. Data management is
continued with the T test hypothesis and F test to find out which aspects are more
dominant in using the Instagram account @lambe turah.

Based on the results of data management, it showed that as the media studies the
Instagram account (@lambe_turah get the result that GS > GO. With a total average score
of motives is 14.55 and a total average score of satisfaction is 14.24. According to Philip
Palmgreen’s Expectancy Values model, if the GS is greater than GO, it is stated that there
is a gap in satisfaction and the media is stated the audience are not statisfied so there is no
motive gap and the followers emphasize the motives rather than the desired satisfaction.
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