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ABSTRAK 

 

Rani Asriani / 628120332 / 2016 / Program Corporate Social Responsibility (CSR) PT 

Angkasa Pura II Cabang Bandar Udara Halim Perdana Kusuma Tahun 2016 / Deavvy 

MRY Johassan, S.Sos., M.Si. 

 

 

PT Angkasa Pura II (Persero) cabang Bandara Halim Perdana Kusuma sebagai salah 

satu BUMN di lingkungan Departemen Perhubungan yang berkiprah dibidang pengusahaan 

dan pelayanan jasa. Berbagai upaya yang dilakukan PT Angkasa Pura II (Persero) cabang 

Bandara Halim Perdana Kusuma dalam meningkatkan citra positif perusahaan di mata 

masyarakat. 

Konsep yang digunakan dalam penelitian ini antara lain Konsep Komunikasi 

Pemasaran, Konsep Public Relations, Konsep Corporate Social Responsibilty, dan Konsep 

Citra Perusahaan. 

Objek penelitian ini adalah PT. Angkasa Pura II (Persero) cabang Bandar Udara 

Halim Perdana Kusuma. Sesuai dengan tujuan dari penelitian ini yaitu program CSR PT. 

Angkasa Pura II (Persero) cabang Bandar Udara Halim Perdana Kusuma, digunakan metode 

penelitian deskriptif kualitatif dengan teknik analisis data model Miles & Huberman. 

Dari wawancara yang telah dilakukan, ditemukan bahwa program CSR PT. Angkasa 

Pura II (Persero) cabang Bandar Udara Halim Perdana Kusuma dibidang pendidikan antara 

lain pemberian beasiswa pendidikan, mobil perpusatakaan, pembangunan lab. Komputer, 

pemberian alat tulis, serta alat marching band. Sedangkan pengobatan secara gratis, operasi 

bibir sumbing, operasi katarak dan khitan massal, merupakan program dibidang kesehatan. 

Selanjutnya dibidang kemitraan berupa bantuan modal usaha dan pendampingan mitra binaan 

serta pelatihan/pendidikan. 

Meski demikian, dalam manajemen citra tidak hanya dapat dilakukan melalui 

kegiatan CSR. Didapat dari hasil wawancara, media juga berperan penting dalam 

pengaruhnya terhadap pembentukan citra perusahaan di benak publik. Program CSR yang 

telah dijalankan juga tidak selalu dapat memenuhi keinginan dari para penerima CSR. Setiap 

kegiatan CSR juga selalu dimulai dengan melihat kelayakan proposal yang diajukan ke 

perusahaan. 

 Program CSR telah dijalankan dengan baik bahkan mampu meningkatkan citra 

perusahaan. Program CSR yang dijalankan pada tahun  2016 juga mampu mengatasi setiap 

permasalahan yang terjadi di lingkungan perusahaan. Namun, dalam penerapan yang 

dilakukan program CSR yang dijalankan tidak mudah dan murah. 
 



ABSTRACT 

 

Rani Asriani / 68120332 / 2016 / Programs Corporate Social Responsibility (CSR) PT 

Angkasa Pura II (Persero) branch of Halim Perdana Kusuma Airport in 2016 / Deavvy 

MRY Johassan, S.Sos., M.Si. 
 
 
  

 PT Angkasa Pura II (Persero) branch of Halim Perdana Kusuma Airport as a BUMN 

(State-Owned Enterprises) that was surrounding department of transportation in the field of 

concessions and services. Many efforts have been made by the PT Angkasa Pura II (Persero) 

branch of Halim Perdana Kusuma Airport to improving the positive corporate image in the 

eyes of the community. 

 The concept used in the research is among the concept of marketing communications, 

Public Relations concept, concept of Corporate Social Responsibilty, and the concept of 

corporate image. 

 The Subject of this research is PT Angkasa Pura II (Persero) branch of Halim 

Perdana Kusuma Airport. Based on the purpose of this research is programs Corporate 

Social Responsibility (CSR) PT Angkasa Pura II (Persero) branch of Halim Perdana Kusuma 

Airport Airport use a descriptive qualitative research method with Miles and Huberman 

techniques of analysis data model. 

 Based on the interviews that have been conducted it was found that the programs 

Corporate Social Responsibility (CSR) PT Angkasa Pura II (Persero) branch of Halim 

Perdana Kusuma Airport in the field of education is among others; providing of the 

scholarship, the library car, the construction  of computer laboratory, giving a stationery and 

also the marching band tools. While the medicine treatment for free, cleft lips 

surgery,cataract surgery and mass circumcision is a programs in the field of health. 

Furthermore, in the field of partnerships is a venture capital assistance and mentoring and 

also training or education.  

 Thus, in the image management cannot be done through with Corporate Social 

Responsibility (CSR) activities. Obtained from the results of the interviews, the media also 

has an important role in its effects on the formations of corporate image in the mind of 

public. Corporate Social Responsibility (CSR) programs that have run also cannot always 

fulfilled wishes of the recipient of the Corporate Social Responsibility (CSR). From any 

activities of Corporate Social Responsibility (CSR) is also always starts by looking at the 

feasibility of the proposal submitted to the company.  

 The CSR programs was started with good and able to improve the corporate image. 

CSR programs that run on 2016 is also able to resolve any issues that occur in company 

environment. But, in the implementation of CSR programs that run is not easy and in-

expensive. 
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