"OWMIg| uizi eduey

undede ynjuaq wejep Ul siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

"yejesew niens ueneluly uep ynidy uesijnuad

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q
‘uedode) ueunsnAuad ‘yerw) eAiey uesinuad ‘ueuﬂeued ‘uewp!puad ue6u!1uade>1 ynun eAuey uediinbuad e

ABSTRAK

_Monica Adelia / 66120008 / 2017 / Perencanaan Program Public Relations Pada Hotel
dIntercantinental Jakarta MidPlaza / Siti Meisyaroh, S.Sos, M.Soc.Sc.
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Era persaingan bisnis yang sangat ketat ini membuat para pelaku usaha dituntut untuk
sdapat bersaing dan bertahan sehingga dibutuhkan kegiatan Public Relations yang matang.
éln&ercontinental Jakarta MidPlaza sebagai salah satu perusahaan yang bergerak di bidang
TE;jasa turut membutuhkan kegiatan Public Relations yang terencana dan terarah untuk dapat

~mampukbersaing dengan para kompetitornya.

D

o & ZDalam penelitian ini, Peneliti menggunakan teori public relations dan promosi

Q
({®)

Ssepagat landasan utama mengenai perencanaan program Public Relations Intercontinental
ZJaiarta MidPlaza dan sebagai acuan pembahasan penelitian ini. Dalam membahas penelitian
gmtpunpenelltl menggunakan konsep Frank Jefkins dalam mencari tahu tentang perencanaan
%p@gram Public Relations Intercontinental Jakarta MidPlaza.

@ =Penelitian ini bertujuan untuk mengetahui tahapan program Public Relations
SIntercontinental Jakarta MidPlaza, pelaksanaan promosinya, serta kendala-kendala yang

nan)

gdiﬁadapi. Metode yang digunakan dalam penelitian ini adalah metode deskriptif kualitatif.
© @ SHasil yang diperoleh dari peneltian ini adalah bahwa Divisi Public Relations

Sintrcontinental Jakarta MidPlaza dalam merencanakan promosinya turut menerapkan
=perencanaan program Public Relations dari konsep Frank Jefkins.

& Dalam menjalankan kegiatan Public Relations, Intercontinental Jakarta MidPlaza
§Juga kerap menemukan kendala yaitu kurangnya komunikasi antar departemen sehingga
sseringkali terjadi kesalahpahaman dalam pelaksanaannya. Kesimpulan yang diambil oleh
%penulis adalah Intercontinental Jakarta MidPlaza telah menerapkan konsep perencanaan
SJefking dan dalam melakukan kegiatan Public Relations, walaupun masih terdapat kendala
Syaitu khrangnya komunikasi antar departemen. Penulis menyarankan agar Intercontinental
ZJakart& MidPlaza menambahkan kegiatan periklanan yang berupa below-the-line dalam
—Public Relations serta menggalang hubungan antar karyawan agar komunikasi antar
“departemen lebih baik.

ol

=Kata ktinci: Perencanaan Program Public Relations
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ABSTRACT

“Monica’Adelia / 66120008 / 2017 / Public Relations Program Planning Of Intercontinetal
—Jakarta MidPlaza / Siti Meisyaroh, S.Sos.M.Soc.Sc.
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All business industires have to prepare a good promotional strategy in order to
—survive and compete in this tough competitive business period. As one of company that is in
ése?ﬂ;ice industry, Intercontinental Jakarta MidPlaza Hotel is required to plan an appropriate
cand gogd promotional strategy in order to be stand out among its competitors.

= 2 Znthis study, researchers used the theory of Public Relations as the primary basis of
cthe? Public Relations Program Planning and as the basis for discussion of this study. In
=discussing this study was researchers used the concept in Frank Jefkins in finding out more
~about the Public Relations program planning Intercontinental Jakarta MidPlaza.

o “é =The propose of this research is to find out how to plan a Public Relations program
«for MidPlaza Intercontinental Hotel, execution of the plan and also to find out future threat

calﬁj difficulties of the plan. The method that | use for this research is qualitative descriptive

=

Smethod.

§ 2In this research | found that public relationship department in MidPlaza
Intercantinental has been using Frank Jefkins method in planning. The only difficulty that
MidPlaza Intercontinental Hotel is facing in implementing their Public Relations activities
is lack’ of communication with other departments and each sub- department in public
—relatiofship department.

“In conclusion, Intercontinental Jakarta MidPlaza hotel has been implementing Jefkins
smethod for their Public Relations planning a for their plan execution or Public Relations
Sactivities. As we found out that their main issue in their Public Relations activities is lack of
§communication in their internal department therefore one of the solution for this issue is to
Simplement” below the line” advertising activity in their Public Relations strategy and also to
=develop a better relationship in their internal department.
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