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Dibuat Oleh,

MANAJEMEN MEREK
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Materi/Topik Kuliah Perpertemuan

Pendahuluan

Segmentasi, targeting, positioning

Firm's Capabilities for Understanding Market, Customers, its Relationship
through CRM

Market Analysis and Customer Value

Inovasi dalam penciptaan produk baru

Strategi Rantai Nilai dalam Pengembengan Pasar

Review dan Quiz

Brands and brand management

Branding

Brands and brand management

Brand Positioning

Student Presentation

BRAND RESONANCE AND THE BRAND VALUE CHAIN
Review and Quiz

Disetujui Oleh Korbid/KaProgdi

Dr. Triyono Arief Wahyudi, M.M.
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