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No Tanggal  Materi/Topik Kuliah Perpertemuan 
Verifikasi 

Mahasiswa 

Jumlah 

hadir 

1 2020-09-29 Pendahuluan  13 

2 2020-10-06 Segmentasi, targeting, positioning  13 

3 2020-10-13 
Firm's Capabilities for Understanding Market, Customers, its Relationship 

through CRM 
 14 

4 2020-10-20 Market Analysis and Customer Value  14 

5 2020-10-27 Inovasi dalam penciptaan produk baru   12 

6 2020-11-03 Strategi Rantai Nilai dalam Pengembengan Pasar  14 

7 2020-11-10 Review dan Quiz   14 

8 2020-11-24 Brands and brand management   14 

9 2020-12-01 Branding  13 

10 2020-12-09 Brands and brand management   14 

11 2020-12-15 Brand Positioning  14 

12 2021-01-05 Student Presentation  14 

13 2021-01-12 BRAND RESONANCE AND THE BRAND VALUE CHAIN   14 

14 2021-01-19 Review and Quiz  14 
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