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No Tanggal  Materi/Topik Kuliah Perpertemuan 
Verifikasi 

Mahasiswa 

Jumlah 

hadir 

1 2020-09-24 Meeting Change and Challange  52 

2 2020-10-01 Market Segmentation and Strategic Targeting   52 

3 2020-10-08 Consumer Motivation 1   52 

4 2020-10-15 Consumer Motivation 2   53 

5 2020-10-22 Personality and Consumer Behavior   52 

6 2020-10-31 Consumer Learning 1   50 

7 2020-11-05 Consumer Learning 2   52 

8 2020-11-26 Persepsi Konsumen   47 

9 2020-12-03 Consumer Attitude Formation and Change   52 

10 2020-12-10 Consumer Attitude Formation and Change (Continue?. )   52 

11 2020-12-17 Keluarga dan Kelompok Referensi   52 

12 2021-01-07 PENGARUH BUDAYA DALAM PERILAKU KONSUMEN  50 

13 2021-01-14 Pengambilan Keputusan Konsumen  48 

14 2021-01-21 Review and Quiz  47 
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