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LAMPIRAN 1 

PRA KUESIONER 

 

Dengan hormat,  

Saya  adalah mahasiswa/i Kwik Kian Gie School Of Business (KSB) yang sedang 

melakukan penelitian skripsi. Meminta kesediaan waktu dan mengharapkan saudara/i 

untuk mengisi pra kuesioner dibawah ini. Atas kerja sama dan bantuannya saya ucapkan 

terima kasih. 

Petunjuk : 

Berilah tanda centang (√) atau silang (X) pada kolom yang anda anggap paling sesuai 

untuk pilihan dibawah ini : 

Keterangan : 

STS = Sangat Tidak Setuju 

TS   = Tidak Setuju 

N     = Netral 

S     = Setuju 

SS   = Sangat Setuju 

 

I. PUBLIC FIGURE ENDORSE  
Penilaian mengenai Public Figure Endorser 

 

No  Keterangan  STS TS N S SS 

                A. Familiarity (Ketenaran)      

1. Lee Min Ho merupakan orang yang dikenal 

banyak orang 

     

2. Lee Min Ho disukai banyak orang      

3. Lee Min Ho dihargai banyak orang      

 

No  Keterangan  STS TS N S SS 

                B. Relevance (Kecocokan)      

1. Lee Min Ho memberikan citra yang sama 

dengan Luwak White Koffie 

     

2. Lee Min Ho  memiliki kesesuaian terhadap 

minat beli Luwak White Koffie 
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No  Keterangan  STS TS N S SS 

                           C. Esteem       

1. Lee Min Ho dihormati banyak orang      

2. Lee Min Ho memiliki citra yang baik      

3. Lee Min Ho dipercaya oleh kalangan orang 

banyak 

     

 

No  Keterangan  STS TS N S SS 

                D. Differentiation (Perbedaan)      

1. Lee Min Ho memiliki penampilan yang  khas      

2. Lee Min Ho memiliki Keunikan tersendiri      

 

 

II. MINAT BELI 

    Penilaian mengenai Minat Beli Konsumen 

 

No Keterangan  STS TS N S SS 

       

1. Lee Min Ho mempu mendorong keinginan 

audience untuk membeli produk yang di 

iklankan 

     

2. Lee Min Ho mampu mendorong keinginan 

audience untuk merefrensikan produk 

kepada orang lain 

     

3. Lee Min Ho mampu mendorong keinginan 

audience untuk memilih produk yang 

diiklankan dibandingkan merek lain 

     

4. Lee Min Ho  mampu mempengaruhi 

audience untuk mencari informasi 

mengenai produk yang di iklankan 
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LAMPIRAN 2 

Data Pra Kuesioner  

  

 

 

Resp PPF1 PPF2 PPF3 PPF4 PPF5 PPF6 PPF7 PPF8 PPF9 PPF10 

1 5 4 4 4 4 5 5 4 5 5 

2 5 4 4 5 4 3 3 4 5 4 

3 5 4 4 4 4 5 5 4 4 3 

4 5 4 4 5 4 5 5 4 4 5 

5 4 1 4 3 4 4 4 4 4 4 

6 5 5 5 5 5 5 5 5 5 5 

7 4 4 4 4 4 4 4 4 4 4 

8 3 3 4 3 4 3 3 4 5 5 

9 3 4 3 5 5 4 4 5 4 3 

10 4 4 4 4 4 4 4 4 3 3 

11 4 5 4 4 5 4 4 4 5 4 

12 5 4 4 4 4 5 5 4 5 3 

13 5 4 4 3 4 3 3 3 3 3 

14 5 4 4 3 3 3 3 3 3 4 

15 5 4 4 4 4 4 4 4 5 4 

16 5 4 4 4 4 5 5 4 4 3 

17 5 4 4 4 5 4 4 4 4 4 

18 5 4 4 4 4 5 5 4 3 4 

19 5 4 3 4 5 5 5 4 5 5 

20 4 5 5 4 4 4 4 4 5 5 

21 5 4 4 5 4 5 5 4 4 5 

22 5 4 5 4 3 4 4 5 4 5 

23 4 4 4 4 4 4 4 4 4 4 

24 5 4 5 4 4 4 4 4 4 4 

25 5 3 4 4 4 4 4 4 4 4 

26 5 4 5 4 5 5 5 4 4 4 

27 4 4 3 3 3 4 4 3 3 3 

28 3 3 2 5 3 4 4 4 4 3 

29 3 4 5 5 3 4 4 5 2 4 

30 3 4 4 5 3 4 4 4 4 5 
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Public Figure 

Data Pra Kuesioner 

Minat Beli 

 

Resp PMB1 PMB2 PMB3 PMB4 

1 5 4 5 5 

2 3 4 4 3 

3 4 5 4 4 

4 4 5 4 4 

5 4 4 5 4 

6 4 4 5 5 

7 4 4 4 4 

8 4 3 4 5 

9 4 4 4 3 

10 3 3 3 3 

11 5 5 4 4 

12 4 5 4 4 

13 3 4 3 4 

14 2 3 3 3 

15 4 5 4 4 

16 4 4 4 4 

17 4 4 4 5 

18 4 5 4 4 

19 4 4 5 5 

20 5 5 5 5 

21 4 4 5 4 

22 4 5 4 5 

23 4 4 4 5 

24 4 5 4 4 

25 4 4 4 4 

26 4 4 4 5 

27 3 4 3 3 

28 3 4 3 3 

29 2 4 4 4 

30 4 4 3 4 
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LAMPIRAN 3 

Uji Validitas  dan Realiabilitas Pra Kuesioner I 

Public Figure 

 

 

 

 

 

 

 

 

Correlations 

 pf1 pf2 pf3 pf4 pf5 pf6 pf7 pf8 pf9 pf10 total 

pf1 

Pearson 

Correlation 

1 .207 .304 -.155 .277 .362* .362* -.221 .178 .091 .478** 

Sig. (2-tailed)  .273 .102 .414 .138 .049 .049 .240 .347 .631 .008 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.734 10 
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N 30 30 30 30 30 30 30 30 30 30 30 

pf2 

Pearson 

Correlation 

.207 1 .297 .315 .226 .190 .190 .109 .136 .133 .519** 

Sig. (2-tailed) .273  .111 .090 .230 .316 .316 .567 .474 .484 .003 

N 30 30 30 30 30 30 30 30 30 30 30 

pf3 

Pearson 

Correlation 

.304 .297 1 -.008 .080 .062 .062 .312 -.004 .402* .456* 

Sig. (2-tailed) .102 .111  .967 .674 .744 .744 .093 .982 .028 .011 

N 30 30 30 30 30 30 30 30 30 30 30 

pf4 

Pearson 

Correlation 

-.155 .315 -.008 1 .081 .345 .345 .627** .119 .198 .489** 

Sig. (2-tailed) .414 .090 .967  .670 .062 .062 .000 .529 .295 .006 

N 30 30 30 30 30 30 30 30 30 30 30 

pf5 

Pearson 

Correlation 

.277 .226 .080 .081 1 .323 .323 .219 .478** .070 .560** 

Sig. (2-tailed) .138 .230 .674 .670  .082 .082 .246 .008 .713 .001 

N 30 30 30 30 30 30 30 30 30 30 30 
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pf6 

Pearson 

Correlation 

.362* .190 .062 .345 .323 1 1.000** .297 .172 .122 .695** 

Sig. (2-tailed) .049 .316 .744 .062 .082  .000 .112 .364 .520 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

pf7 

Pearson 

Correlation 

.362* .190 .062 .345 .323 1.000** 1 .297 .172 .122 .695** 

Sig. (2-tailed) .049 .316 .744 .062 .082 .000  .112 .364 .520 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

pf8 

Pearson 

Correlation 

-.221 .109 .312 .627** .219 .297 .297 1 .173 .273 .509** 

Sig. (2-tailed) .240 .567 .093 .000 .246 .112 .112  .360 .145 .004 

N 30 30 30 30 30 30 30 30 30 30 30 

pf9 

Pearson 

Correlation 

.178 .136 -.004 .119 .478** .172 .172 .173 1 .398* .541** 

Sig. (2-tailed) .347 .474 .982 .529 .008 .364 .364 .360  .029 .002 

N 30 30 30 30 30 30 30 30 30 30 30 

pf10 
Pearson 

Correlation 

.091 .133 .402* .198 .070 .122 .122 .273 .398* 1 .531** 
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Sig. (2-tailed) .631 .484 .028 .295 .713 .520 .520 .145 .029  .003 

N 30 30 30 30 30 30 30 30 30 30 30 

total 

Pearson 

Correlation 

.478** .519** .456* .489** .560** .695** .695** .509** .541** .531** 1 

Sig. (2-tailed) .008 .003 .011 .006 .001 .000 .000 .004 .002 .003  

N 30 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas dan Reliabilitas  

Minat Beli 

 

 

 

 

 

 

 

Correlations 

 MB1 MB2 MB3 MB4 totalMB 

MB1 

Pearson Correlation 1 .490** .600** .583** .875** 

Sig. (2-tailed)  .006 .000 .001 .000 

N 30 30 30 30 30 

MB2 

Pearson Correlation .490** 1 .264 .190 .610** 

Sig. (2-tailed) .006  .159 .313 .000 

N 30 30 30 30 30 

MB3 

Pearson Correlation .600** .264 1 .602** .801** 

Sig. (2-tailed) .000 .159  .000 .000 

N 30 30 30 30 30 

MB4 

Pearson Correlation .583** .190 .602** 1 .787** 

Sig. (2-tailed) .001 .313 .000  .000 

N 30 30 30 30 30 

totalMB 

Pearson Correlation .875** .610** .801** .787** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.774 4 
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LAMPIRAN 4 

KUESIONER 

Dengan hormat,  

Saya  adalah mahasiswa/i Kwik Kian Gie School Of Business (KSB) yang sedang 

melakukan penelitian skripsi. Meminta kesediaan waktu dan mengharapkan saudara/i 

untuk mengisi pra kuesioner dibawah ini. Atas kerja sama dan bantuannya saya ucapkan 

terima kasih. 

Petunjuk : 

Berilah tanda centang (√) atau silang (X) pada kolom yang anda anggap paling sesuai 

untuk pilihan dibawah ini : 

Keterangan : 

STS = Sangat Tidak Setuju 

TS   = Tidak Setuju 

N     = Netral 

S     = Setuju 

SS   = Sangat Setuju 

 

I. PUBLIC FIGURE ENDORSE  
 

Penilaian mengenai Public Figure Endorser 

 

No  Keterangan  STS TS N S SS 

                A. Familiarity (Ketenaran)      

1. Lee Min Ho merupakan orang yang dikenal 

banyak orang 

     

2. Lee Min Ho disukai banyak orang      

3. Lee Min Ho dihargai banyak orang      

 

 

No  Keterangan  STS TS N S SS 

                B. Relevance (Kecocokan)      

1. Lee Min Ho memberikan citra yang sama 

dengan Luwak White Koffie 
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2. Lee Min Ho  memiliki kesesuaian terhadap 

minat beli Luwak White Koffie 

     

 

No  Keterangan  STS TS N S SS 

                           C. Esteem       

1. Lee Min Ho dihormati banyak orang      

2. Lee Min Ho memiliki citra yang baik      

3. Lee Min Ho dipercaya oleh kalangan orang 

banyak 

     

 

No  Keterangan  STS TS N S SS 

                D. Differentiation (Perbedaan)      

1. Lee Min Ho memiliki penampilan yang  khas      

2. Lee Min Ho memiliki Keunikan tersendiri      

 

 

II. MINAT BELI  

 

                      Penilaian mengenai Minat Beli Konsumen 

 

No Keterangan  STS TS N S SS 

       

1. Lee Min Ho mempu mendorong keinginan 

audience untuk membeli produk yang di 

iklankan 

     

2. Lee Min Ho mampu mendorong keinginan 

audience untuk merefrensikan produk 

kepada orang lain 

     

3. Lee Min Ho mampu mendorong keinginan 

audience untuk memilih produk yang 

diiklankan dibandingkan merek lain 

     

4. Lee Min Ho  mampu mempengaruhi 

audience untuk mencari informasi 

mengenai produk yang di iklankan 
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LAMPIRAN 5 

Data Kuesioner 

Public Figure 

Resp PF 1 PF 2 PF 3 PF 4 PF 5 PF 6 PF 7 PF 8 PF 9 PF 10 

1 5 5 5 5 5 5 5 5 5 5 

2 5 4 4 4 4 4 4 4 4 4 

3 5 5 5 5 5 5 5 5 5 5 

4 4 4 3 3 4 4 4 4 3 3 

5 3 3 3 4 4 4 4 4 3 5 

6 4 4 5 4 4 4 4 5 4 4 

7 4 4 4 3 4 4 4 4 3 4 

8 4 4 4 3 4 4 4 4 3 4 

9 5 4 4 4 4 5 5 4 4 4 

10 5 4 5 4 5 5 5 5 5 4 

11 5 4 4 4 4 5 5 4 5 3 

12 5 4 4 3 4 3 3 3 3 3 

13 5 4 4 3 3 3 3 3 3 4 

14 4 4 4 4 4 3 3 3 3 3 

15 4 4 3 3 4 4 4 3 3 3 

16 5 4 4 4 4 5 5 4 5 5 

17 5 4 4 5 4 3 3 4 5 4 

18 5 4 4 4 4 5 5 4 4 3 

19 5 4 4 5 4 5 5 4 4 5 

20 4 1 4 3 4 4 4 4 4 4 

21 5 5 5 5 5 5 5 5 5 5 

22 5 4 4 4 4 4 4 4 4 4 

23 4 4 5 5 4 5 5 4 5 4 

24 5 3 5 3 4 4 4 3 4 3 

25 3 5 4 3 3 3 3 4 4 3 

26 4 4 4 4 4 4 4 4 4 4 

27 3 3 4 3 4 3 3 4 5 5 

28 3 4 3 5 5 4 4 5 4 3 

29 4 4 4 4 4 4 4 4 3 3 

30 4 5 4 4 5 4 4 4 5 4 

31 3 4 3 4 4 4 4 4 4 4 

32 2 3 3 4 3 4 4 4 3 4 

33 5 4 5 5 4 4 4 4 5 5 

34 3 4 3 3 4 3 3 4 3 4 

35 5 4 5 5 5 5 5 4 4 4 

36 2 3 2 3 3 2 2 2 2 3 
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37 3 4 4 4 4 4 4 4 4 4 

38 4 3 4 4 2 3 3 3 3 2 

39 5 4 4 3 4 4 4 3 5 4 

40 2 3 4 4 2 4 4 3 3 4 

41 4 4 4 4 4 3 3 4 4 4 

42 4 3 4 4 3 4 4 3 3 3 

43 5 4 4 4 5 4 4 4 4 4 

44 5 4 4 4 4 5 5 4 5 4 

45 5 4 4 4 4 4 4 4 4 4 

46 5 4 4 4 4 4 4 4 5 4 

47 5 4 4 4 5 4 4 5 4 4 

48 5 4 4 4 5 5 5 4 5 4 

49 5 4 4 4 4 4 4 4 4 4 

50 5 4 5 4 5 5 5 4 4 3 

51 5 4 4 4 5 5 5 4 4 4 

52 5 5 4 4 4 5 5 4 4 4 

53 5 4 4 4 5 5 5 4 4 3 

54 5 4 4 4 4 4 4 4 5 4 

55 5 4 4 4 4 5 5 4 4 3 

56 5 4 4 4 5 4 4 4 4 4 

57 5 4 4 4 3 4 4 4 4 4 

58 5 4 4 4 5 5 5 4 4 4 

59 4 4 4 4 4 4 4 4 4 4 

60 4 4 4 4 4 4 4 4 4 4 

61 5 4 4 4 4 5 5 4 3 4 

62 5 4 3 4 5 5 5 4 5 5 

63 4 5 5 4 4 4 4 4 5 5 

64 5 4 4 5 4 5 5 4 4 5 

65 5 4 5 4 3 4 4 5 4 5 

66 4 4 4 4 4 4 4 4 4 4 

67 5 4 5 4 4 4 4 4 4 4 

68 5 3 4 4 4 4 4 4 4 4 

69 5 4 5 4 5 5 5 4 4 4 

70 4 4 3 3 3 4 4 3 3 3 

71 5 4 4 4 5 5 5 4 4 4 

72 5 4 4 4 5 4 4 4 4 4 

73 4 4 4 4 4 4 4 4 4 4 

74 5 4 5 4 5 4 4 4 5 4 

75 5 4 5 4 5 5 5 4 4 4 

76 5 4 4 4 5 4 4 4 5 4 

77 5 4 4 5 4 4 4 5 4 5 

78 4 4 4 5 5 5 5 5 5 4 
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79 4 4 5 5 5 5 5 4 4 5 

80 4 4 3 3 2 2 2 2 5 2 

81 4 1 2 4 5 2 2 5 2 2 

82 2 4 4 4 2 2 2 1 2 3 

83 3 3 2 5 3 4 4 4 4 3 

84 3 4 3 3 5 4 4 4 3 4 

85 5 4 5 4 4 5 5 4 4 3 

86 3 4 4 5 3 4 4 4 4 5 

87 5 2 3 4 5 4 4 4 5 4 

88 3 4 4 5 4 5 5 4 4 4 

89 3 4 5 5 3 4 4 5 2 4 

90 4 4 4 2 5 4 4 2 3 4 

91 3 3 3 3 3 3 3 3 3 3 

92 3 3 3 3 3 3 3 3 3 3 

93 4 5 3 4 4 4 4 5 4 3 

94 3 4 4 3 4 3 3 4 3 5 

95 4 4 4 2 5 4 4 2 3 4 

96 2 4 4 4 2 2 2 1 2 3 

97 4 4 5 5 5 5 5 4 4 5 

98 3 3 2 5 3 4 4 4 4 3 

99 3 4 5 5 3 4 4 5 2 4 

100 3 4 4 5 3 4 4 4 4 5 
 

Minat Beli 

Resp mb1 mb2 mb3 mb4 

1 4 4 4 5 

2 4 4 4 4 

3 5 5 5 5 

4 3 5 5 5 

5 4 5 4 4 

6 4 5 4 4 

7 4 4 4 3 

8 4 4 4 3 

9 4 5 4 4 

10 4 5 5 4 

11 4 5 4 4 

12 3 4 3 4 

13 2 3 3 3 

14 3 3 4 4 

15 4 4 4 4 

16 5 4 5 5 
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17 3 4 4 3 

18 4 5 4 4 

19 4 5 4 4 

20 4 4 5 4 

21 4 4 5 5 

22 5 4 4 4 

23 5 4 5 4 

24 4 4 4 5 

25 4 4 4 3 

26 4 4 4 4 

27 4 3 4 5 

28 4 4 4 3 

29 3 3 3 3 

30 5 5 4 4 

31 3 3 4 3 

32 3 4 3 4 

33 4 4 4 5 

34 3 4 3 3 

35 4 4 4 4 

36 2 3 3 3 

37 4 4 4 4 

38 2 2 3 3 

39 3 3 4 4 

40 4 4 2 4 

41 4 4 4 4 

42 3 3 4 4 

43 4 4 5 4 

44 4 3 5 4 

45 4 4 4 4 

46 3 4 5 5 

47 5 4 4 4 

48 4 5 5 4 

49 4 4 4 4 

50 4 4 4 4 

51 4 5 4 4 

52 4 4 4 4 

53 4 4 5 4 

54 4 5 4 4 

55 4 4 4 4 

56 4 4 4 5 

57 4 4 4 4 

58 4 4 4 4 
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59 4 4 4 4 

60 4 4 5 4 

61 4 5 4 4 

62 4 4 5 5 

63 5 5 5 5 

64 4 4 5 4 

65 4 5 4 5 

66 4 4 4 5 

67 4 5 4 4 

68 4 4 4 4 

69 4 4 4 5 

70 3 4 3 3 

71 4 4 4 4 

72 5 4 4 5 

73 4 5 4 4 

74 3 4 4 4 

75 5 4 4 5 

76 4 5 4 4 

77 4 5 5 4 

78 4 4 4 4 

79 4 4 5 4 

80 1 3 4 5 

81 2 3 1 2 

82 2 4 5 4 

83 4 4 3 4 

84 5 4 3 1 

85 4 4 4 4 

86 5 4 4 4 

87 4 4 4 4 

88 5 4 5 4 

89 3 3 5 4 

90 2 4 4 4 

91 3 3 3 3 

92 3 3 3 3 

93 4 5 4 4 

94 4 3 4 4 

95 4 4 3 4 

96 3 3 3 3 

97 3 3 5 4 

98 3 4 3 3 

99 2 4 4 4 

100 4 4 3 4 
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LAMPIRAN 6 

Skor Rata-rata dan Frekuensi 

Public Figure 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error 

Mean 

average 100 3.9890 .51677 .05168 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-

tailed) 

Mean 

Difference 

95% Confidence Interval of 

the Difference 

Lower Upper 

average 77.191 99 .000 3.98900 3.8865 4.0915 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error 

Mean 

pf1 100 4.2100 .91337 .09134 

pf2 100 3.8700 .64597 .06460 

pf3 100 3.9800 .72446 .07245 

pf4 100 3.9800 .69602 .06960 

pf5 100 4.0400 .81551 .08155 

pf6 100 4.0800 .78727 .07873 

pf7 100 4.0800 .78727 .07873 

pf8 100 3.8800 .76910 .07691 

pf9 100 3.8900 .82749 .08275 

pf10 100 3.8800 .72864 .07286 
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pf1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 5 5.0 5.0 5.0 

3.00 18 18.0 18.0 23.0 

4.00 28 28.0 28.0 51.0 

5.00 49 49.0 49.0 100.0 

Total 100 100.0 100.0  

 

 

 

pf2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 2 2.0 2.0 2.0 

2.00 1 1.0 1.0 3.0 

3.00 13 13.0 13.0 16.0 

4.00 76 76.0 76.0 92.0 

5.00 8 8.0 8.0 100.0 

Total 100 100.0 100.0  
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pf3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 4 4.0 4.0 4.0 

3.00 15 15.0 15.0 19.0 

4.00 60 60.0 60.0 79.0 

5.00 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

pf4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 2 2.0 2.0 2.0 

3.00 19 19.0 19.0 21.0 

4.00 58 58.0 58.0 79.0 

5.00 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

pf5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 5 5.0 5.0 5.0 

3.00 16 16.0 16.0 21.0 

4.00 49 49.0 49.0 70.0 

5.00 30 30.0 30.0 100.0 

Total 100 100.0 100.0  
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pf6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 5 5.0 5.0 5.0 

3.00 12 12.0 12.0 17.0 

4.00 53 53.0 53.0 70.0 

5.00 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

pf7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 5 5.0 5.0 5.0 

3.00 12 12.0 12.0 17.0 

4.00 53 53.0 53.0 70.0 

5.00 30 30.0 30.0 100.0 

Total 100 100.0 100.0  

 

pf8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 2 2.0 2.0 2.0 

2.00 4 4.0 4.0 6.0 

3.00 12 12.0 12.0 18.0 

4.00 68 68.0 68.0 86.0 

5.00 14 14.0 14.0 100.0 
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Total 100 100.0 100.0  

 

pf9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 6 6.0 6.0 6.0 

3.00 22 22.0 22.0 28.0 

4.00 49 49.0 49.0 77.0 

5.00 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

pf10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 3 3.0 3.0 3.0 

3.00 24 24.0 24.0 27.0 

4.00 55 55.0 55.0 82.0 

5.00 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 

Minat Beli 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error 

Mean 

averagemb 100 3.9400 .51996 .05200 
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One-Sample Test 

 Test Value = 0 

t df Sig. (2-

tailed) 

Mean 

Difference 

95% Confidence Interval of 

the Difference 

Lower Upper 

averagemb 75.776 99 .000 3.94000 3.8368 4.0432 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error 

Mean 

mb1 100 3.7600 .79290 .07929 

mb2 100 4.0200 .65103 .06510 

mb3 100 4.0100 .71767 .07177 

mb4 100 3.9700 .68836 .06884 

 

mb1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 7 7.0 7.0 8.0 

3.00 19 19.0 19.0 27.0 

4.00 61 61.0 61.0 88.0 

5.00 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 

mb2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2.00 1 1.0 1.0 1.0 

3.00 17 17.0 17.0 18.0 

4.00 61 61.0 61.0 79.0 
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5.00 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

mb3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 1 1.0 1.0 2.0 

3.00 16 16.0 16.0 18.0 

4.00 60 60.0 60.0 78.0 

5.00 22 22.0 22.0 100.0 

Total 100 100.0 100.0  

 

mb4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1.00 1 1.0 1.0 1.0 

2.00 1 1.0 1.0 2.0 

3.00 16 16.0 16.0 18.0 

4.00 64 64.0 64.0 82.0 

5.00 18 18.0 18.0 100.0 

Total 100 100.0 100.0  
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LAMPIRAN 7 

Uji Asumsi Klasik 

Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 100 

Normal Parametersa,b 

Mean .0000000 

Std. Deviation .33924583 

Most Extreme Differences 

Absolute .087 

Positive .075 

Negative -.087 

Kolmogorov-Smirnov Z .872 

Asymp. Sig. (2-tailed) .433 

a. Test distribution is Normal. 

b. Calculated from data. 

 

Uji Autokorelasi 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 .758a .574 .570 .34097 1.958 

a. Predictors: (Constant), averagePF 

b. Dependent Variable: averageMB 
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Uji Keberartian Model (Uji F) 

 

  

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 15.371 1 15.371 132.213 .000b 

Residual 11.394 98 .116   

Total 26.765 99    

a. Dependent Variable: averageMB 

b. Predictors: (Constant), averagePF 

 

 

Uji Signifikansi Koefisien (Uji t) 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) .898 .267  3.368 .001 

averagePF .763 .066 .758 11.498 .000 

a. Dependent Variable: averageMB 

 

 

 


