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ABSTRAK 

Yunny Nurlaely / 27199143 / 2021 / Pengaruh Brand Image dan Brand Experience 

terhadap Brand Loyalty Produk Emina di Jakarta / Pembimbing: Bapak Ir. Dergibson 

Siagan, M.M 

Persaingan antar industri pada era globalisasi saat ini menjadi semakin ketat akibat 

adanya perubahan teknologi, ekonomi dan kondisi perubahan pasar yang terjadi hampir 

disetiap sektor industri. Demikian pula dengan kondisi perekonomian di Indonesia. 

Meningkatnya kondisi perekonomian masyarakat indonesia telah mengakibatkan 

munculnya industri-industri yang berusaha untuk memenuhi kebutuhan setiap konsumen 

dalam bentuk barang maupun jasa. 

Penelitian ini merupakan hipotesis kausal dan menggunakan judgement sampling 
 

dalam pengambilan sampel. Karakteristik responden yang disurvei adalah responden yang 
 

berusia >18 tahun dan pernah membeli produk Emina di Jakarta . Data diperoleh dengan 
 

membagikan kuesioner secara online dengan jumlah responden sebanyak 113. Teknik 
 

analisis data yang digunakan adalah partial least square dengan menggunakan aplikasi 
 

WarpPLS 7.0 dan SPSS 2.5. 
 

Hasil dari penelitian ini menunjukkan bahwa Brand Image dan Brand 

Eperience berpengaruh dan signifikan terhadap Brand Loyalty. 

Kesimpulan dari penelitian ini adalah Brand Image, Brand Experience dan Brand 

Loyalty berkorelasi positif sesuai dengan penelitian terdahulu. Penulis menyarankan agar 

perusahaan Emina memberikan informasi terbaru dan menerapkan strategi promosi. 

 
 
 

Kata Kunci : Brand Image, Brand Experience, Brand Loyalty 
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ABSTRACT 

Yunny Nurlaely / 27199143 / 2021 / The Effect of Brand Image and Brand Experience 

on Brand Loylaty For Emina Products In Jakarta / Advisor: Mr. Ir. Dergibson Siagan, 

M.M 

 Competition between industries in the current era of globalization is getting tighter 

due to changes in technology, economy and market conditions that have occurred in almost 

every industrial sector. Likewise with the economic conditions in Indonesia. The 

improvement in the economic conditions of Indonesian society has resulted in the emergence 

of industries that try to meet the needs of every consumer in the form of goods and services. 

 This research is a causal hypothesis and uses judgment sampling in sampling. The 

characteristics of the respondents who were surveyed were respondents who > 18 years old 

and have bought Emina products in Jakarta. Data obtained by distributing questionnaires 

online with a total of 113 respondents. Technique The data analysis used is partial least 

square by using the application WarpPLS 7.0 and SPSS 2.5.  

 The results of this study indicate that Brand Image and Brand Eperience have a 

and significant effect on Brand Loyalty.  

 The conclusion of this study is that Brand Image, Brand Experience and Brand 

Loyalty have a positive correlation according to previous research. The author suggests that 

Emina's company provide the latest information and implement promotional strategies. 
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