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ABSTRACT 

 

Rahma Dilla Elfira / 23150443 / 2021 / Pengaruh Kualitas Pelayanan dan Harga 

terhadap Keputusan Pembelian kartu Indosat Pascabayar di Kelapa Gading Jakarta 

Utara/ Pembimbing: Ibu Lily Harjati, ir, M.M 

Di era Globalisasi ini telah banyak lahir produk jenis handphone seperti android, 

iphone, ipad, tablet, note, dan sebagainya yang memiliki kecanggihan yang tinggi. Tentu 

saja produk- produk tersebut memerlukan provider yang dapat menunjang kualitas dari 

produk tersebut. Perusahaan dituntut untuk mengembangkan kualitas pelayanan, hal 

tersebut bertujuan untuk    menarik dan mempertahankan konsumen. Membangun 

komunikasi dengan konsumen, branding, dan mengembangkan kepuasan pelayanan 

mempengaruhi keputusan pembelian konsumen.  Penelitian ini bertujuan untuk mengetahui 

pengaruh kualitas pelayanan dan harga terhadap  keputusan pembelian produk kartu 

indosat pascabayar. 

Kualitas pelayanan adalah kualitas dari suatu pelayanan yang diberikan kepada 

pelanggan baik pelanggan internal maupun pelanggan eksternal berdasarkan standar dari 

pelayanan selain kualitas pelayanan, ada pula harga yang merupakan pengaruh yang kuat 

bagi konsumen. Dengan adanya kualitas pelayanan dan harga yang terjangkau, akan lebih 

mudah untuk konsumen melakukan keputusan pembelian.. 

Penelitian ini menggunakan pendekatan kuantitatif. Sampel diambil sebanyak 100 

responden. Teknik pengambilan sampel yang digunakan adalah Purposive Sampling. 

Metode analisis yang digunakan adalah uji validitas, uji realibilitas, uji normalitas, uji 

heterokedastisitas, uji multikolinearitas, uji autokorelasi dan analisisi regresi linear 

berganda.  
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Hasil  penelitian  menunjukan, berdasarkan Uji F diketahui bahwa variabel kualitas 

pelayanan (X1) maupun harga (X2) berpengaruh signifikan terhadap Keputusan  

Pembelian  (Y). Berdasarkan hasil Uji T diperoleh nilai t hitung sebesar. Hal ini berarti 

secara parsial  harga berpengaruh  positif  terhadap  keputusan pembelian. Sehingga dapat 

disimpulkan bahwa kualitas pelayanan dan harga berpengaruh terhadap keputusan 

pembelian. Secara simultan kualitas pelayanan  dan harga  berpengaruh terhadap keputusan 

pembelian.  

Kata Kunci : Kualitas pelayanan, harga, keputusan pembelian 
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Abstract 

Rahma Dilla Elfira / 23150443 / 2021 / The Influence of Service Quality and Price on 

Purchasing Decisions Indosat Card Postpaid In Kelapa Gading Jakarta Utara/ 

Advisor: Mrs. Lily Harjati, ir, M.M 

 In this era of globalization, there have been many types of mobile phone products 

such as android, iphone, ipad, tablet, note, and so on which have high sophistication. Of 

course, these products require providers who can support the quality of the product. 

Companies are required to develop service quality, which aims to attract and retain 

consumers. Building communication with consumers, branding, and developing service 

satisfaction affects consumer purchasing decisions. This study aims to determine the effect 

of service quality and price on purchasing decisions for postpaid Indosat card products. 

 Quality of service is the quality of a service provided to customers, both internal 

and external customers, based on the standards of service. Apart from service quality, there 

is also price which is a strong influence on consumers. With the quality of service and 

affordable prices, it will be easier for consumers to make purchasing decisions. 

 This study uses a quantitative approach. Samples were taken as many as one 

hured respondents. The sampling technique used was purposive sampling. The analytical 

method used is the validity test, reliability test, normality test, heteroscedasticity test, 

multicollinearity test, autocorrelation test and multiple linear regression analysis. 

 The results showed, based on the F test, it was known that the variable service 

quality (X1) and price (X2) had a significant effect on purchasing decisions (Y). This 

means that partially service quality has a positive effect on purchasing decisions. Based on 

the results of the T test, the t value is, greater than the t table, which is. This means that 

partially the price has a positive effect on purchasing decisions. So it can be concluded that 
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service quality and price have an effect on purchasing decisions. Simultaneously, service 

quality and price affect purchasing decisions. 

  

Keywords: Service quality, price, purchase decision 
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