
RENCANA BISNIS  

PENDIRIAN BISNIS ONLINE SHOPPING  

NOIDE STORE DI JAKARTA 

 

 

Oleh: 

Nama : Feny 

NIM : 72120501 

 

RENCANA BISNIS 

Diajukan sebagai salah satu syarat 

untuk memperoleh gelar Sarjana Administrasi Bisnis 

 

Program Studi Ilmu Administrasi Bisnis 

 

 

 

  

 

 

 

 

INSTITUT BISNIS DAN INFORMATIKA KWIK KIAN GIE  

JAKARTA 

MEI 2016 





BUSINESS PLAN TO ESTABLISH ONLINE SHOPPING  

“NOIDE STORE” AT JAKARTA 

Feny / 72120501 

(Kwik Kian Gie School of Business) 

 

Dr. Tony Sitinjak, MM. 

(Kwik Kian Gie School of Business) 

 

ABSTRACT 

  E-commerce has long touch various aspects of community life in the world. In 

addition, trading online also affect consumer spending behavior. This is of course 

encourage the growth of e-commerce both domestically and abroad. 

 

 Business idea is selected to be a business plan is a fashion product which will be 

marketed online. Stretcher case because a very open fashion business opportunities in 

Indonesia. Everyone would need clothes for clothes is one of the primary needs of man to 

protect the body from hot or cold weather. 

 

  NOIDE Store chose to start a business in the field of fashion by selling leggings 

online. This legging will be made with a material that is comfortable to wear and is 

equipped with infrared technology. 

 

  The initial investment required to set up an Online Shopping NOIDE Store is 

Rp700,627,374 and i based on the calculation of the payback period or return on 

investment period is for 3 years 6 months. The return rate was quite good, which is 

48,83% higher than 13,01% when compared with the level of interest rate is determined 

by the average of the three private banks, so that the business is available business to run. 
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