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 ABSTRAK 

 

Ricky / 62120521 / 2016 / Identitas Korporat dan Pengaruhnya Terhadap Daya Tahan 

Studi Melalui Reputasi Korporat dan Kepuasan Mahasiswa / Imam Nuraryo, S.Sos., M.A. 

(Comms) 

 

 

 

Institut Bisnis dan Informatika Kwik Kian Gie (IBIKKG) merupakan perguruan 

tinggi bisnis yang diambil dari nama salah seorang ahli ekonomi dan politikus Indonesia, 

yakni Kwik Kian Gie. Komunikasi akan identitas ini diharapkan dapat menciptakan 

persepsi positif, membentuk reputasi, menghasilkan kepuasan, serta meningkatkan daya 

tahan studi mahasiswa baru IBIKKG. 

Teori-teori yang digunakan dalam penelitian ini antara lain Psikologi Kognitif 

sebagai teori akbar, Teori S-O-R sebagai teori antara, Teori Integrasi Informasi dan 

Perubahan Sikap sebagai teori terapan, dan teori pendukung lainnya seperti Identitas 

Korporat, Reputasi Korporat, Kepuasan Pelanggan, dan Daya Tahan Studi Mahasiswa 

Baru. 

Objek penelitian ini adalah identitas Institut Bisnis dan Informatika Kwik Kian Gie, 

reputasi korporat, kepuasan mahasiswa baru, dan daya tahan studi mahasiswa baru. 

Penelitian dilakukan terhadap mahasiswa aktif IBIKKG angkatan 2015. Penelitian ini 

menggunakan metode kombinasi dengan menggabungkan metode penelitian kuantitatif 

dan metode penelitian kualitatif model strategi penguatan campuran.  

Hasil penelitian menunjukkan, identitas korporat berpengaruh secara simultan 

terhadap daya tahan studi, dengan kekuatan pengaruh kecil (11,9%). Identitas korporat 

berpengaruh sangat signifikan terhadap reputasi korporat (67.4%). Identitas korporat 

berpengaruh terhadap kepuasan mahasiswa dengan kekuatan pengaruh kecil (12.4%). 

Reputasi korporat berpengaruh signifikan terhadap kepuasan mahasiswa (62,1%). Reputasi 

korporat berpengaruh terhadap daya tahan studi dengan kekuatan pengaruh kecil (14.8%). 

Kepuasan mahasiswa berpengaruh terhadap daya tahan studi dengan kekuatan pengaruh 

moderat (19.3%). 

Persepsi mahasiswa akan identitas Institut Bisnis dan Informatika Kwik Kian Gie 

dapat dikatakan baik (rata-rata 3.55). Reputasi korporat di mata mahasiswa dapat dikatakan 

baik (rata-rata 3.45). Tingkat kepuasan mahasiswa baru secara keseluruhan tergolong 

cukup (rata-rata 3.35). Daya tahan studi mahasiswa baru angkatan 2015 tergolong tinggi 

(rata-rata 3.48).  
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ABSTRACT 

 

Ricky / 62120521 / 2016 / The Corporate Identity and Its Influence on Student Retention 

through Corporate Reputation and Customer Satisfaction / Imam Nuraryo, S.Sos., M.A. 

(Comms) 

 

 

 

Kwik Kian Gie Institute of Business and Information Technology (IBIKKG) is a 

business tertiary education. The named of institution is taken from one of the Indonesian 

economist and political figure, Kwik Kian Gie. It is hoped that creating positive 

perception, shaping reputation, making satisfaction, and increasing freshmen retention.  
The theories used in this research are Cognitive Psychology as a grand theory, S-

O-R theory as middle theory, Information Integration theory and Behavioral Change as 

applied theory. The other supporting theories such as corporate identity, corporate 

reputation, customer satisfaction, and freshmen retention. 

These research objects are Kwik Kian Gie Institute of Business and Information 

Technology identity, corporate reputation, freshmen satisfaction and freshmen retention. 

The research was done against active IBIKKG students cohort 2015. This research used 

mixed method, combined with quantitative research method and concurrent embedded 

strategy model qualitative research method. 

The results of research indicated that corporate identity simultaneously has 

influence to the student retention. The influence percentage was 11,9% (small). The 

corporate identity has very significant influence to the corporate reputation (67,4%). The 

corporate identity has influence to the student satisfaction. The influence percentage was 

12,4% (small). The corporate reputation has significant influence to the student 

satisfaction (62,1%). The corporate reputation has influence to the student retention. The 

influence percentage was 14.8% (small). The student satisfaction has influence to the 

student retention. The influence percentage was 19.3% (moderate). 

The student perception on their campus identity was good (mean 3.55). The student 

perception on their campus reputation was good (mean 3.45). The freshmen's satisfaction 

as a whole can be classified as fair (mean 3.35). Freshmen retention can be classified as 

high (mean 3.48). 
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ABSTRAK 

 

Ricky / 62120521 / 2016 / Identitas Korporat dan Pengaruhnya Terhadap Daya Tahan 

Studi Melalui Reputasi Korporat dan Kepuasan Mahasiswa / Imam Nuraryo, S.Sos., M.A. 

(Comms) 

 

 

 

Institut Bisnis dan Informatika Kwik Kian Gie (IBIKKG) merupakan perguruan 

tinggi bisnis yang diambil dari nama salah seorang ahli ekonomi dan politikus Indonesia, 

yakni Kwik Kian Gie. Komunikasi akan identitas ini diharapkan dapat menciptakan 

persepsi positif, membentuk reputasi, menghasilkan kepuasan, serta meningkatkan daya 

tahan studi mahasiswa baru IBIKKG. 

Teori-teori yang digunakan dalam penelitian ini antara lain Psikologi Kognitif 

sebagai teori akbar, Teori S-O-R sebagai teori antara, Teori Integrasi Informasi dan 

Perubahan Sikap sebagai teori terapan, dan teori pendukung lainnya seperti Identitas 

Korporat, Reputasi Korporat, Kepuasan Pelanggan, dan Daya Tahan Studi Mahasiswa 

Baru. 

Objek penelitian ini adalah identitas Institut Bisnis dan Informatika Kwik Kian Gie, 

reputasi korporat, kepuasan mahasiswa baru, dan daya tahan studi mahasiswa baru. 

Penelitian dilakukan terhadap mahasiswa aktif IBIKKG angkatan 2015. Penelitian ini 

menggunakan metode kombinasi dengan menggabungkan metode penelitian kuantitatif 

dan metode penelitian kualitatif model strategi penguatan campuran.  

Hasil penelitian menunjukkan, identitas korporat berpengaruh secara simultan 

terhadap daya tahan studi, dengan kekuatan pengaruh kecil (11,9%). Identitas korporat 

berpengaruh sangat signifikan terhadap reputasi korporat (67.4%). Identitas korporat 

berpengaruh terhadap kepuasan mahasiswa dengan kekuatan pengaruh kecil (12.4%). 

Reputasi korporat berpengaruh signifikan terhadap kepuasan mahasiswa (62,1%). Reputasi 

korporat berpengaruh terhadap daya tahan studi dengan kekuatan pengaruh kecil (14.8%). 

Kepuasan mahasiswa berpengaruh terhadap daya tahan studi dengan kekuatan pengaruh 

moderat (19.3%). 

Persepsi mahasiswa akan identitas Institut Bisnis dan Informatika Kwik Kian Gie 

dapat dikatakan baik (rata-rata 3.55). Reputasi korporat di mata mahasiswa dapat dikatakan 

baik (rata-rata 3.45). Tingkat kepuasan mahasiswa baru secara keseluruhan tergolong 

cukup (rata-rata 3.35). Daya tahan studi mahasiswa baru angkatan 2015 tergolong tinggi 

(rata-rata 3.48).  
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ABSTRACT 

 

Ricky / 62120521 / 2016 / The Corporate Identity and Its Influence on Student Retention 

through Corporate Reputation and Customer Satisfaction / Imam Nuraryo, S.Sos., M.A. 

(Comms) 

 

 

 

Kwik Kian Gie Institute of Business and Information Technology (IBIKKG) is a 

business tertiary education. The named of institution is taken from one of the Indonesian 

economist and political figure, Kwik Kian Gie. It is hoped that creating positive 

perception, shaping reputation, making satisfaction, and increasing freshmen retention.  
The theories used in this research are Cognitive Psychology as a grand theory, S-

O-R theory as middle theory, Information Integration theory and Behavioral Change as 

applied theory. The other supporting theories such as corporate identity, corporate 

reputation, customer satisfaction, and freshmen retention. 

These research objects are Kwik Kian Gie Institute of Business and Information 

Technology identity, corporate reputation, freshmen satisfaction and freshmen retention. 

The research was done against active IBIKKG students cohort 2015. This research used 

mixed method, combined with quantitative research method and concurrent embedded 

strategy model qualitative research method. 

The results of research indicated that corporate identity simultaneously has 

influence to the student retention. The influence percentage was 11,9% (small). The 

corporate identity has very significant influence to the corporate reputation (67,4%). The 

corporate identity has influence to the student satisfaction. The influence percentage was 

12,4% (small). The corporate reputation has significant influence to the student 

satisfaction (62,1%). The corporate reputation has influence to the student retention. The 

influence percentage was 14.8% (small). The student satisfaction has influence to the 

student retention. The influence percentage was 19.3% (moderate). 

The student perception on their campus identity was good (mean 3.55). The student 

perception on their campus reputation was good (mean 3.45). The freshmen's satisfaction 

as a whole can be classified as fair (mean 3.35). Freshmen retention can be classified as 

high (mean 3.48). 
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