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ce Patrlca / 271201238 / 2016 / Pengaruh Kualitas Produk Terhadap Kepuasan Pelanggan
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aﬂ.CQ Donuts and Coffee di Mall KelapaGading / Pembimbing: Ir. Lily Harjati, M.M.

Pertumbuhan persaingan Food and Beverages semakin berkembang pesat, khususnya di
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0 eS|a‘dengan hadirnya berbagai bisnis di bidang Food and Beverages. Salah satu bisnis di

Food and Beverages adalah J.CO Donuts and Coffee, yaitu perusahaan yang berasal dari
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e5|a J.CO Donuts and Coffee pertamaresmi di buka di kawasanSupermal Karawaci,
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rang pada tanggal 26 Juni 2005 dan sukses hingga saat ini. Oleh karena itu, penulis

4
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mlnat untuk melakukan penelitian dengan judul Pengaruh Kualitas Produk terhadap Kepuasan

anggan J.CO Donuts and Coffee di Mall KelapaGading.
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Téori yang penulis gunakan untuk mendukung penelitian ini adalah definisi dan

|kator |nd|kator yang berhubungan dengan kualitas produk dan kepuasan pelanggan.

Objek penelitian ini adalah J.CO Donuts and Coffee di Mall KelapaGading. Penelitian ini

1wl eAdey ugsjinuad ‘uenn

nggunakan metodekuesioner dalam pengolahan data dan penarikan sampel menggunakan non
babifity sampling dengan teknik judgement sampling. Prosedur yang digunakan untuk

gujiaﬁ model dan pengolahan data adalah model persamaan struktural (Structural Equation

e) ugunsngyad *
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a\ﬂbdelllng) dengan menggunakan aplikasi SPSS Statistics 20.

‘ued

QGutput yang dihasilkan SPSS Statistics 20 menunjukkan bahwa kualitas produk

berpengaruh positif dan signifikan terhadap kepuasan pelanggan.



Kesimpulan dari penelitian ini adalah semua hipotesis terbukti memiliki pengaruh positif
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fice Paﬁica / 271201238 / 2016 / The Influence of Product Quality To Customer Satisfaction
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onuts and Coffee Kelapa Gading Mall / Advisor: Ir. Lily Harjati, M.M.

The growth of Food and Beverages became rapid especially in Indonesia with the
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lot of food and beverages.One of Food and Beverages in Indonesia is J.CO Donuts
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offee. The first J.CO Donuts and Coffee in Indonesia is located in Supermall Karawaci,
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rang, opened on 26 June 2005 and was success until now. Because of that, researcher
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to have the research on the Influence of Product Quality to Customer Satisfaction at
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Donruts and Coffee in Kelapa Gading Mall.

The theories usedto support this research were the definition of product quality and
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tomerssatisfaction along with their indicator.
A
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The object of this research was J.CO Donuts and Coffee in Kelapa Gading Mall. This
()

arch used a questionnaire for data collection and non-probabilty sampling with judgement
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plingtechnique. The procedure used to test the model and data processing was SPSS
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gtput Generated SPSS Statistics 20 showed that product quality had a positive and
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nificant influence on customer satisfaction.
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'ﬂe conclusion of this research was all hypotheses have been proves to have positive and

significat influence
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