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ABSTRAK 

 

Jessica / 65130252 / 2017 / Peran Penerapan Interaksionisme Simbolik Sales Promotion 

Girl Dalam Komunikasi Antar Pribadi Dengan Pengunjung Pria di Event Gaikindo 

Indonesia International Auto Show ( GIIAS ) 2016 / Pauline Hasan, S.Sos., M. Si. 

 Fenomena kegiatan promosi menggunakan sales promotion girl (SPG) semakin 

marak. Hal ini dilihat dari banyaknya perusahaan yang menggunakan jasa Sales Promotion 

Girl untuk mempromosikan maupun menjual  produknya. Jasa sales promotion girl banyak 

digunakan untuk berbagai event, seperti pameran maupun peluncuran produk terbaru. 

Penampilan sales promotion girl yang menarik dianggap dapat membantu memperkenalkan 

suatu produk dan mempengaruhi konsumen dalam pembelian suatu produk. Peneliti melihat 

profesi ini memiliki banyak hal menarik untuk digali dalam cara bagaimana sales promotion 

girl menghadapi pengunjung pria yang hadir di dalam event Gaikindo Indonesia 

International Auto Show (GIIAS) 2016. 

 Dalam penelitian ini, penulis menggunakan Teori Interaksionisme Simbolik oleh 

Herbert Mead yang memiliki tahapan proses sosialisasi yaitu play stage, game stage, dan 

generalized other serta konsep diri “I” dan “Me”. Metode yang digunakan dalam penelitian 

ini adalah kualitatif dengan teknik pengumpulan data dengan wawancara mendalam kepada 

delapan orang informan dan observasi partisipasi aktif. Data primer diambil dari hasil 

wawancara kepada lima orang wanita yang berprofesi sebagai sales promotion girl dan tiga 

orang pria yang menyukai otomotif dan menghadiri event Gaikindo Indonesia International 

Auto Show (GIIAS) 2016. 

 Melalui hasil penelitian ini dapat digambarkan dan dijelaskan bahwa dalam 

menjalani profesinya sebagai sales promotion girl mereka mengalami tahapan-tahapan yang 

dijelaskan oleh Herbert Mead dalam menghadapi pengunjung pria yang hadir dalam event 

Gaikindo Indonesia International Auto Show (GIIAS) 2016. Kesimpulan dari penelitian ini 

adalah sales promotion girl mengalami tahapan proses sosialisasi “I” dan “Me” melalui 

tahapan proses sosialisasi yaitu play stage, game stage, dan generalized other yang 

dikemukakan oleh Herbert Mead dalam menghadapi pengunjung pria di event Gaikindo 

Indonesia International Auto Show (GIIAS) 2016. 

 

Kata kunci : Interaksionisme Simbolik, Sales Promotion Girl, Komunikasi Antar Pribadi 
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ABSTRACT 

 

Jessica / 65130252 / 2017 / The Portrayal of Application of Symbolic Interactionism Sales 

Promotion Girl in interpersonal communication among male visitors in Gaikindo 

Indonesia International Auto Show ( GIIAS ) 2016 / Pauline Hasan, S.Sos., M. Si. 

 The phenomenon of employing Sales Promotion Girl (SPG) in promotional activities 

has become widely spread in this globalization era. It can be seen from there are a large 

number of companies use Sales Promotion Girl (SPG) services to promote and advertise 

their products. In fact, Sales Promotion Girl (SPG) service is generally operated for different 

type of events such as exhibition and grand launching of the newest company’s products. 

Attractive appearance of Sales Promotion Girl (SPG) is considered to assist thee company 

in order to introduce a brand new product and attractively influence the customer in 

purchasing a product. The researcher is widely believed that this profession is interesting to 

explore due to it will inform the reader about how Sales Promotion Girl (SPG) deals with 

several male guests who attended GIIAS 2016 event.  

 The theory applied in this experiment is Symbolic Interactionism Theory by 

Herbert Mead which described the stage of socialization processes such as play stage, game 

stage, and generalized others also self-concept which is about “I” and “Me”. This 

experiment is used a qualitative method with data collection technique by in-depth interview 

section with eight informants and actively participated in observation practices. The primary 

data is collected from the result of interview section with five women interviewees who have 

the profession as Sales Promotion Girl (SPG) and three men interviewees who are interested 

in automotive and attended Gaikindo Indonesia International Auto Show (GIIAS) 2016 

event. 
 

 Based on the result of this experiment, it is clearly described and explained that the 

profession of Sales Promotion Girl (SPG) experiences all the stages created by Herbert 

Mead in encountering several male guests who showed up in Gaikindo Indonesia 

International Auto Show (GIIAS) 2016 event. In conclusion, this experiment concludes that 

Sales Promotion Girl (SPG) has already experienced the stages of socialization processes 

“I” and “Me”  in Symbolic Interactionism Theory made by Herbert Mead in dealing with 

male visitors in the event of Gaikindo Indonesia International Auto Show (GIIAS) 2016. 

 

Keywords : Symbolic Interactionism, Sales Promotion Girl, Interpersonal Communication 
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