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The growth of food and beverage competition has become increasingly rapid, especially in Indonesia with the presence of various businesses in the food and beverage sector. One of the businesses in the food and beverage sector is Burger King, which originated in the United States which is successful until now.

The theory that the author uses to support this research is the definition and indicators related to product quality, service quality and customer satisfaction.

The object of this research is Burger King at North Jakarta. This study uses communication methods in data collection, and sampling uses non-probability sampling using judgment sampling. Testing data used to test the research hypotheses are validity test, reliability test, classic assumption test and multiple regression test

The output produced based on the average score is product quality and service quality included in good criteria and customer satisfaction included in the satisfaction criteria and based on test results regarding product quality and service quality in question is significantly positive for customer satisfaction.

The conclusion of this research are product quality has a significant positive effect on customer satisfaction and service quality has a significant positive effect on customer satisfaction.
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