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No Tanggal  Materi/Topik Kuliah Perpertemuan Verifikasi Mahasiswa 
Jumlah 

hadir 

1 2021-02-25 Meeting Change and Challanges  2 

2 2021-03-04 Market Segmentation and Strategic Targeting  2 

3 2021-03-13 Motivasi Konsumen 1  0 

4 2021-03-18 Motivasi Konsumen 2  1 

5 2021-03-25 Personality and Consumer Behavior  1 

6 2021-04-01 Consumer Learning 1  2 

7 2021-04-08 Consumer Learning 2  2 

8 2021-04-29 Consumer Perception  2 

9 2021-05-06 Consumer Attitude Formation and Change 1   2 

10 2021-05-27 Consumer Attitude Formation and Change (continue..)  2 

11 2021-06-03 Family and Social Class  1 

12 2021-06-10 Pengaruh Budaya Dalam Perilaku Konsumen  1 

13 2021-06-17 Consumer Decision Model  2 

14 2021-06-23 Review and Quiz  2 
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