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The global economic crisis towards large companies has focused on the importance of good corporate governance. The corporate governance mechanism will improve supervision for the company so that through the supervision it is expected that the company's performance will be better and can affect the value of the company. Environmental problems are also experienced in Indonesia, especially in big cities, because the environmental impact of industrialization in big cities has been considered to be at a dangerous level. Due to the increasingly complex problems regarding the environment lately, many companies are increasingly aware of the importance of implementing Corporate Social Responsibility (CSR) programs as part of their business strategy. With the existence of CSR, it is expected to increase the value of the company.
Good Corporate Governance can be traced through the development of an agency theory, where management of the company must be monitored and controlled to ensure that management is carried out well because basically between shareholders and management have different interests. Whereas Corporate Social Respondency can be traced through the development of the Legitimacy Theory and the Triple Bottom Line Theory, where Corporate Social Responsibility Disclosure (CSRD) conducted aims to obtain positive values ​​and legitimacy from the community. The positive value obtained from this community can help the company to maintain its business continuity.
The research method used is a multiple linear analysis method. The sampling technique used was purposive sampling method. The sample used was 45 LQ45 companies listed on the Stock Exchange in 2015-2017 with a total of 90 data.
The results of the study with α =% indicate that the audit committee has an effect on the value of the company with a coefficient of 101.4. While independent commissioners have an effect coefficient of -68.91, managerial ownership has a coefficient effect of -2780.94 to the value of the company. In corporate social responsibility, the coefficient has an effect of -353.07 on the value of the company in the opposite direction of the hypothesis.
Based on the results of data analysis, the conclusion of this study is that the audit committee proved to have a significant positive effect on the value of the company. independent commissioners, managerial ownership proved to have a significant negative effect on firm value, while CSR was not proven to have a significant positive effect on firm value.
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