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ABSTRAK 

 

 

Sandra Susanti / 25100333 / 2014 / Analisis Pengaruh Iklan melalui Media Televisi dan 

Promosi Penjualan terhadap Minat Beli Konsumen Pizza Hut di Jakarta/ Manajemen 

Pemasaran / Pembimbing : Brastoro, S.E., M.M. 

 

Saat ini bisnis restoran cepat saji yang menyediakan pizza sudah memasuki era persaingan. 

Pizza Hut merupakan salah satu restoran cepat saji yang menyediakan pizza yang menjadi 

pilihan konsumen. Dengan adanya persaingan ketat di antara pesaing, perusahaan dituntut 

untuk meningkatkan keunggulan kompetitif dengan menerapkan bauran promosi. Bauran 

promosi yang umum digunakan adalah beriklan melalui media televisi dan melakukan 

promosi penjualan. Hal inilah yang membuat penulis tertarik untuk melakukan penelitian 

tentang pengaruh iklan melalui media televisi dan promosi penjualan terhadap minat beli 

konsumen Pizza Hut di Jakarta.  

 

Menurut Kottler & Keller, periklanan dapat digunakan untuk membangun image jangka 

panjang untuk produk atau memicu pembelian secara lebih cepat. Sedangkan Vecchi, 

Henard, dan Freling mengemukakan beberapa tipe promosi penjualan, yaitu announced 

price cut, coupon, premium offer, dan unannounced price reduction unspecified. Kottler 

juga menjabarkan keputusan pembelian memunculkan dua faktor penting yaitu attitudes of 

others dan unanticipated situational factors.  

 

Metode penelitian yang digunakan adalah penelitian deskriptif dengan pendekatan survei. 

Teknik pengumpulan data yang digunakan adalah komunikasi dengan media kuesioner dan 

teknik sampling yang digunkan adalah judgement sampling.  

 

Hasil analisis data menunjukkan bahwa iklan melalui media televisi dan promosi penjualan 

memiliki pengaruh terhadap minat beli konsumen.  

 

Penulis menyarankan agar Pizza Hut meningkatkan periklanan ataupun promosi  penjualan 

mengenai produk terbaru yang diluncurkan. Serta untuk masa mendatang diharapkan bila 

ingin meluncurkan suatu produk baru, pengadaannya merata sehingga dapat ditemukan di 

semua gerai.  
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ABSTRACT 

 

 

Sandra Susanti / 25100333 / 2014 / Analysis of The Impact on Pizza Hut Advertisement 

Through Television and Applying Sales Promotion to The Purchase Intention of Pizza Hut 

Consumer in Jakarta / Marketing Management / Advisor : Brastoro, S.E., M.M. 

 

On present days, fast food restaurants businesses which is serving pizza have entered 

competitive era. Pizza Hut is one of fast food restaurants that provides pizza and has been 

choosen by the consumer. With the tight competition between competitor, the company 

being sued to improve competitive superior by applying promotion mix. The common use 

of promotion mix by advertising through television and applying sales promotion. Those 

things that make the writer interested to do the research about the impact of advertising 

through television and sales promotion to the purchase intention of Pizza Hut consumer in 

Jakarta.  

 

Based on Kotler & Keller, advertisement can be used to build up a long-term image for a 

product or trigger quick sales. Whereas Vecchi, Henard and Frreling suggested some types 

of sales promotion, those are announced price cut, coupon, premium offer, and 

unannounced price reduction. Kotler also verified that purchase decision being up to 

important factor which are attitudes of others and unanticipated situational factors.  

 

The method of this research is using survey approach on descriptive research. The 

technique that have been used to collect the data is by communication to the questionnaire 

media and the technique for sampling is judgement sampling. 

 

The result of this data analysis shows that advertisement through television and sales 

promotion have an influence to consumers’ purchase intention.  

 

The writer suggests that Pizza Hut to improve the advertising and sales promotion about 

the newest product that just been announced. Also for the future, it is expected if there are 

any news products can be found in all stand.  
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