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LAMPIRAN 1 

PRA KUISIONER 

Dengan Hormat, 

Kepada Saudara/I responden, saya Roby Hermawan, mahasiswa Kwik Kian 

Gie School Of Business sedang melakukan penelitian untuk menyusun skripsi 

mengenai “Pengaruh Citra Merek terhadap Keputusan Pembelian Handphone 

Samsung di Jakarta Utara”. Oleh karena itu, saya memohon bantuan saudara/i untuk 

mengisi pertanyaan-pertanyaan yang diajukan berikut ini. Atas perhatian dan 

kerjasamanya saya ucapkan terima kasih. 

Petunjuk: Berilah tanda (X) pada jawaban yang anda pilih. 

Keterangan: 

STS = Sangat Tidak Setuju  S   = Setuju 

TS   = Tidak Setuju   SS = Sangat Setuju 

KS  = Kurang Setuju 

Citra Merek 

No. Pertanyaan STS TS KS S SS 

1. Anda yakin kualitas Handphone 

Samsung secara keseluruhan baik 

     

2. Anda yakin desain Handphone Samsung 

secara keseluruhan menarik 

     

3.  Anda yakin fitur Handphone Samsung 

secara keseluruhan baik 

     

4. Anda yakin Samsung merupakan 

Handphone berteknologi tinggi 

     

5. Anda yakin Samsung memberikan      
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manfaat sebagaimana manfaat 

Handphone pada umumnya 

6. Anda yakin dengan menggunakan 

Handphone Samsung dapat 

meningkatkan rasa percaya diri dan 

gengsi 

     

7. Anda yakin harga Handphone Samsung 

terjangkau 

     

8. Anda yakin Handphone Samsung mudah 

digunakan 

     

9. Anda yakin Handphone Samsung 

digunakan oleh kalangan menengah 

keatas 

     

10. Anda yakin penggunaan Cristiano 

Ronaldo sebagai bintang iklan dapat 

mendongkrak penjualan Handphone 

Samsung 

     

11. Anda yakin Handphone Samsung 

mencerminkan gaya hidup masyarakat 

perkotaan/modern 

     

12. Anda yakin Handphone Samsung 

merupakan Smartphone Android yang 

paling laku dijual di pasaran 

     

13. Anda yakin Handphone Samsung 

memiliki keunggulan yang lebih 
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dibandingkan dengan pesaingnya 

14. Anda yakin Samsung merupakan 

Handphone buatan Korea Selatan, yang 

merupakan negara penghasil Handphone 

terbaik 

     

 

Keputusan Pembelian 

No. Pernyataan STS TS KS S SS 

1. Jika anda akan membeli Handphone lagi 

pada kesempatan berikutnya, anda berniat 

lagi membeli Handphone Samsung 

     

2. Anda akan berkomitmen untuk membeli 

Handphone Samsung pada kesempatan 

jangka panjang berikutnya 
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LAMPIRAN 2  

DATA PRA KUISIONER 

CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 CM9 CM10 CM11 CM12 CM13 CM14 KP1 KP2 TOTAL 

4 5 4 4 5 5 4 5 3 4 4 5 4 4 4 4 68 

4 3 4 4 3 3 4 4 3 4 4 3 3 3 3 3 55 

4 4 3 4 5 3 2 4 4 5 4 3 3 3 3 3 57 

4 4 5 4 3 4 4 4 3 3 4 4 3 5 4 4 62 

4 4 4 4 4 3 3 3 3 4 3 4 3 4 4 4 58 

4 4 4 4 4 5 3 3 3 3 5 5 4 4 4 4 63 

4 4 4 4 5 4 2 4 2 3 4 4 4 4 4 4 60 

4 4 4 4 4 4 3 5 4 3 4 4 4 3 4 4 62 

4 3 5 3 3 3 5 5 4 3 4 5 2 4 2 2 57 

4 3 4 4 4 3 3 4 4 3 4 4 4 4 4 4 60 

4 3 3 2 3 5 4 5 4 5 5 4 4 5 3 5 64 

4 4 4 4 4 4 2 4 4 5 5 3 4 4 4 4 63 

4 4 4 5 4 4 5 5 4 4 5 5 5 4 4 4 70 

4 3 4 4 4 4 3 4 3 3 4 4 4 4 2 2 56 

4 4 4 3 4 4 3 3 3 3 4 5 4 4 4 4 60 

5 5 5 5 5 5 4 5 2 5 5 5 5 4 5 5 75 

2 2 4 4 3 3 2 4 4 3 3 4 3 3 4 4 52 

3 3 3 4 4 4 4 5 4 4 4 4 4 4 4 4 62 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

4 4 4 4 4 4 3 4 3 3 4 4 4 4 4 4 61 

5 4 4 4 4 4 3 4 4 5 4 4 4 3 4 4 64 

4 4 4 4 3 3 2 3 4 4 4 3 4 3 4 4 57 

4 4 4 4 5 5 2 2 2 5 4 4 4 4 3 4 60 
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3 4 4 4 4 4 3 4 4 4 3 3 4 4 3 3 58 

3 4 4 4 4 4 4 4 4 3 4 4 3 3 2 2 56 

3 4 4 4 4 3 4 4 4 4 4 4 3 3 3 3 58 

2 3 3 5 3 1 4 4 4 3 3 3 2 3 1 3 47 

4 4 4 5 4 4 3 3 3 4 3 3 4 4 4 4 60 

4 3 4 4 3 3 3 4 3 3 3 5 3 4 3 3 55 

4 3 4 4 5 4 3 4 3 4 3 5 4 3 3 3 59 
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LAMPIRAN 3 

HASIL VALIDITAS DAN RELIABILITAS VARIABEL CITRA MEREK 

1. Validitas Citra Merek  

a. Metode Pearson Product Moment 

Correlations 

  CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 CM9 CM10 CM11 CM12 CM13 CM14 TOTAL 

CM1 

Pearson 
Correlation 

1 ,494** ,402* -0,09 0,345 ,520** -0,02 0 -
,413* 

,376* ,454* 0,303 ,511** 0,303 ,659** 

Sig. (2-
tailed) 

  0,006 0,027 0,642 0,062 0,003 0,9 1 0,023 0,04 0,012 0,103 0,004 0,104 0 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM2 

Pearson 
Correlation 

,494** 1 0,292 0,271 ,567** ,487** 0,024 -0,07 -0,32 0,34 ,364* 0,096 ,447* 0,145 ,645** 

Sig. (2-
tailed) 

0,006   0,118 0,148 0,001 0,006 0,898 0,708 0,085 0,07 0,048 0,615 0,013 0,444 0 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM3 

Pearson 
Correlation 

,402* 0,292 1 0,12 -0,01 0,227 0,184 0 -
,370* 

-0,2 0,103 ,395* 0,066 0,209 0,318 

Sig. (2-
tailed) 

0,027 0,118   0,528 0,972 0,228 0,331 1 0,044 0,28 0,589 0,031 0,729 0,268 0,086 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM4 

Pearson 
Correlation 

-
0,088 

0,271 0,12 1 0,255 -
0,205 

0 -0,08 -0,17 0 -0,18 -0,16 0,165 -0,3 0,077 

Sig. (2-
tailed) 

0,642 0,148 0,528   0,174 0,277 1 0,678 0,361 1 0,331 0,388 0,383 0,105 0,685 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 
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CM5 

Pearson 
Correlation 

0,345 ,567** -
0,007 

0,255 1 ,496** -0,26 -0,07 -
,451* 

0,36 0,146 0,213 ,514** -0,05 ,470** 

Sig. (2-
tailed) 

0,062 0,001 0,972 0,174   0,005 0,171 0,724 0,012 0,05 0,443 0,259 0,004 0,811 0,009 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM6 

Pearson 
Correlation 

,520** ,487** 0,227 -0,21 ,496** 1 -0,01 0,054 -
,412* 

0,33 ,536** ,404* ,716** ,491** ,760** 

Sig. (2-
tailed) 

0,003 0,006 0,228 0,277 0,005   0,974 0,777 0,024 0,07 0,002 0,027 0 0,006 0 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM7 

Pearson 
Correlation 

-
0,024 

0,024 0,184 0 -0,26 -
0,006 

1 ,588** 0,207 -0,11 0,219 ,372* -0,13 0,213 0,262 

Sig. (2-
tailed) 

0,9 0,898 0,331 1 0,171 0,974   0,001 0,273 0,57 0,244 0,043 0,493 0,258 0,161 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM8 

Pearson 
Correlation 

0 -
0,071 

0 -0,08 -0,07 0,054 ,588** 1 0,342 0 0,29 0,258 0,065 0,08 0,349 

Sig. (2-
tailed) 

1 0,708 1 0,678 0,724 0,777 0,001   0,064 1 0,12 0,168 0,732 0,676 0,059 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM9 

Pearson 
Correlation 

-
,413* 

-0,32 -
,370* 

-0,17 -
,451* 

-
,412* 

0,207 0,342 1 0 -0,01 -0,31 -0,26 -0,31 -0,241 

Sig. (2-
tailed) 

0,023 0,085 0,044 0,361 0,012 0,024 0,273 0,064   0,99 0,956 0,092 0,162 0,098 0,199 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM10 

Pearson 
Correlation 

,376* 0,335 -
0,203 

0 0,357 0,331 -0,11 0 0,002 1 0,316 -0,23 0,355 0,01 ,441* 

Sig. (2-
tailed) 

0,041 0,07 0,282 1 0,053 0,074 0,565 1 0,991   0,089 0,214 0,054 0,957 0,015 
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N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM11 

Pearson 
Correlation 

,454* ,364* 0,103 -0,18 0,146 ,536** 0,219 0,29 -0,01 0,32 1 0,23 ,480** 0,32 ,670** 

Sig. (2-
tailed) 

0,012 0,048 0,589 0,331 0,443 0,002 0,244 0,12 0,956 0,09   0,221 0,007 0,084 0 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM12 

Pearson 
Correlation 

0,303 0,096 ,395* -0,16 0,213 ,404* ,372* 0,258 -0,31 -0,23 0,23 1 0,225 0,269 ,450* 

Sig. (2-
tailed) 

0,103 0,615 0,031 0,388 0,259 0,027 0,043 0,168 0,092 0,21 0,221   0,232 0,151 0,013 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM13 

Pearson 
Correlation 

,511** ,447* 0,066 0,165 ,514** ,716** -0,13 0,065 -0,26 0,36 ,480** 0,225 1 0,277 ,774** 

Sig. (2-
tailed) 

0,004 0,013 0,729 0,383 0,004 0 0,493 0,732 0,162 0,05 0,007 0,232   0,138 0 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

CM14 

Pearson 
Correlation 

0,303 0,145 0,209 -0,3 -0,05 ,491** 0,213 0,08 -0,31 0,01 0,32 0,269 0,277 1 ,442* 

Sig. (2-
tailed) 

0,104 0,444 0,268 0,105 0,811 0,006 0,258 0,676 0,098 0,96 0,084 0,151 0,138   0,015 

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

TOTAL 

Pearson 
Correlation 

,659** ,645** 0,318 0,077 ,470** ,760** 0,262 0,349 -0,24 ,441* ,670** ,450* ,774** ,442* 1 

Sig. (2-
tailed) 

0 0 0,086 0,685 0,009 0 0,161 0,059 0,199 0,02 0 0,013 0 0,015   

N 
30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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b. Metode Corrected Item-Total Correlation 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 49,20 16,028 ,547 ,653 

CM2 49,30 16,148 ,536 ,655 

CM3 49,03 18,171 ,232 ,692 

CM4 49,00 19,379 -,067 ,722 

CM5 49,07 16,892 ,353 ,678 

CM6 49,23 14,461 ,641 ,629 

CM7 49,73 17,168 ,203 ,702 

CM8 49,00 17,172 ,269 ,689 

CM9 49,57 21,082 -,347 ,757 

CM10 49,23 17,082 ,266 ,690 

CM11 49,07 15,926 ,596 ,648 

CM12 48,97 16,792 ,352 ,678 

CM13 49,33 15,471 ,608 ,642 

CM14 49,27 17,582 ,298 ,685 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 45,77 17,357 ,593 ,720 

CM2 45,87 17,568 ,566 ,723 

CM3 45,60 19,628 ,279 ,752 

CM4 45,57 20,944 -,038 ,779 

CM5 45,63 18,171 ,413 ,739 

CM6 45,80 15,683 ,686 ,701 

CM7 46,30 19,114 ,160 ,772 

CM8 45,57 19,220 ,201 ,762 

CM10 45,80 18,786 ,253 ,757 

CM11 45,63 17,620 ,568 ,724 

CM12 45,53 18,189 ,388 ,742 

CM13 45,90 16,921 ,625 ,715 

CM14 45,83 19,040 ,334 ,747 

 

 



93 
 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 41,77 17,151 ,609 ,744 

CM2 41,87 17,637 ,527 ,752 

CM3 41,60 19,559 ,264 ,776 

CM5 41,63 18,240 ,377 ,767 

CM6 41,80 15,338 ,724 ,723 

CM7 42,30 18,976 ,160 ,796 

CM8 41,57 19,013 ,213 ,785 

CM10 41,80 18,648 ,254 ,782 

CM11 41,63 17,344 ,599 ,746 

CM12 41,53 17,913 ,414 ,763 

CM13 41,90 16,921 ,601 ,743 

CM14 41,83 18,695 ,378 ,767 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 38,50 15,155 ,653 ,759 

CM2 38,60 15,697 ,553 ,770 

CM3 38,33 17,747 ,239 ,798 

CM5 38,37 15,964 ,458 ,780 

CM6 38,53 13,361 ,777 ,736 

CM8 38,30 17,803 ,099 ,818 

CM10 38,53 16,533 ,293 ,799 

CM11 38,37 15,620 ,583 ,767 

CM12 38,27 16,409 ,352 ,791 

CM13 38,63 14,792 ,672 ,755 

CM14 38,57 16,944 ,352 ,790 
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Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 34,50 13,983 ,680 ,783 

CM2 34,60 14,455 ,590 ,793 

CM3 34,33 16,575 ,248 ,823 

CM5 34,37 14,723 ,490 ,803 

CM6 34,53 12,257 ,800 ,762 

CM10 34,53 15,361 ,304 ,825 

CM11 34,37 14,723 ,544 ,798 

CM12 34,27 15,513 ,314 ,822 

CM13 34,63 13,689 ,686 ,781 

CM14 34,57 15,840 ,350 ,816 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 30,53 13,016 ,650 ,791 

CM2 30,63 13,413 ,574 ,800 

CM5 30,40 13,490 ,513 ,806 

CM6 30,57 11,220 ,803 ,765 

CM10 30,57 13,978 ,345 ,828 

CM11 30,40 13,559 ,553 ,802 

CM12 30,30 14,562 ,273 ,834 

CM13 30,67 12,506 ,708 ,782 

CM14 30,60 14,731 ,336 ,824 
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Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 26,50 11,293 ,633 ,806 

CM2 26,60 11,490 ,600 ,810 

CM5 26,37 11,689 ,507 ,822 

CM6 26,53 9,706 ,770 ,782 

CM10 26,53 11,706 ,426 ,834 

CM11 26,37 11,757 ,546 ,817 

CM13 26,63 10,723 ,716 ,794 

CM14 26,57 12,944 ,305 ,843 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 22,77 9,909 ,620 ,818 

CM2 22,87 9,982 ,617 ,819 

CM5 22,63 10,033 ,555 ,827 

CM6 22,80 8,579 ,721 ,800 

CM10 22,80 10,097 ,457 ,844 

CM11 22,63 10,378 ,523 ,832 

CM13 22,90 9,334 ,714 ,803 
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2. Reliabilitas Citra Merek 

a. Metode Pearson Product Moment 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,699 14 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

CM1 49,20 16,028 ,547 ,653 

CM2 49,30 16,148 ,536 ,655 

CM3 49,03 18,171 ,232 ,692 

CM4 49,00 19,379 -,067 ,722 

CM5 49,07 16,892 ,353 ,678 

CM6 49,23 14,461 ,641 ,629 

CM7 49,73 17,168 ,203 ,702 

CM8 49,00 17,172 ,269 ,689 

CM9 49,57 21,082 -,347 ,757 

CM10 49,23 17,082 ,266 ,690 

CM11 49,07 15,926 ,596 ,648 

CM12 48,97 16,792 ,352 ,678 

CM13 49,33 15,471 ,608 ,642 

CM14 49,27 17,582 ,298 ,685 
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b. Metode Corrected Item-Total Correlation 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,699 14 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,757 13 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,779 12 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,796 11 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,818 10 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,823 9 
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Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,834 8 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,843 7 
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LAMPIRAN 4 

HASIL VALIDITAS DAN RELIABILITAS VARIABEL KEPUTUSAN 

PEMBELIAN 

1. Validitas Keputusan Pembelian 

a. Metode Pearson Product Moment 

Correlations 

 KP1 KP2 TOTAL 

KP1 

Pearson Correlation 1 ,793** ,689** 

Sig. (2-tailed)  ,000 ,000 

N 30 30 30 

KP2 

Pearson Correlation ,793** 1 ,619** 

Sig. (2-tailed) ,000  ,000 

N 30 30 30 

TOTAL 

Pearson Correlation ,689** ,619** 1 

Sig. (2-tailed) ,000 ,000  

N 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

b. Metode Corrected Item-Total Correlation 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

KP1 3,63 ,585 ,793 . 

KP2 3,47 ,740 ,793 . 
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2. Reliabilitas Keputusan Pembelian 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,881 2 
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LAMPIRAN 5 

KUISIONER 

Dengan Hormat, 

Kepada Saudara/i responden, saya Roby Hermawan, mahasiswa Kwik Kian 

Gie School Of Business sedang melakukan penelitian untuk menyusun skripsi 

mengenai “Pengaruh Citra Merek terhadap Keputusan Pembelian Handphone Android 

Samsung di Jakarta Utara”. Oleh karena itu, saya memohon bantuan Saudara/i untuk 

mengisi pertanyaan-pertanyaan yang diajukan berikut ini. Atas perhatian dan 

kerjasamanya saya ucapkan terima kasih. 

Apakah anda pernah membeli/menggunakan Handphone Android Samsung? 

a. Jika ya, lanjutkan mengisi  b. Jika  tidak, berhenti disini 

Profil responden 

1. Jenis kelamin 

a. Laki-laki   b. Perempuan 

2. Usia 

a. 15-20 tahun   c. 31-40 tahun   e. > 51 tahun 

b. 21-30 tahun   d. 41-50 tahun 

3. Pendidikan terakhir 

a. SMP/Sederajat  c. Diploma/Akademi 

b. SMA/Sederajat  d. S1/S2/S3 

 

4. Pekerjaan 

a. Pelajar   c. Karyawan 

b. Mahasiswa/i  d. Lain-lain 

5. Pengeluaran per bulan 
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a. < Rp 3.000.000,-   c. Rp 4.000.000 – Rp 5.000.000,- 

b. Rp 3.000.000 – Rp 4.000.000,- d. > Rp 5.000.000,- 

Petunjuk: Berilah tanda (X) pada jawaban yang anda pilih. 

Keterangan: 

STS = Sangat Tidak Setuju  S   = Setuju 

TS   = Tidak Setuju   SS = Sangat Setuju 

KS  = Kurang Setuju 

Citra Merek 

No. Pertanyaan STS TS KS S SS 

1. Anda yakin kualitas Handphone 

Samsung secara keseluruhan baik 

     

2. Anda yakin desain Handphone Samsung 

secara keseluruhan menarik 

     

3. Anda yakin Samsung memberikan 

manfaat sebagaimana manfaat 

Handphone pada umumnya 

     

4. Anda yakin dengan menggunakan 

Handphone Samsung dapat 

meningkatkan rasa percaya diri dan 

gengsi 

     

5. Anda yakin penggunaan Cristiano 

Ronaldo sebagai bintang iklan dapat 

mendongkrak penjualan Handphone 

Samsung 
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6. Anda yakin Handphone Samsung 

mencerminkan gaya hidup masyarakat 

perkotaan/modern 

     

7. Anda yakin Handphone Samsung 

memiliki keunggulan yang lebih 

dibandingkan dengan pesaingnya 

     

 

Keputusan Pembelian 

No. Pernyataan STS TS KS S SS 

1. Jika anda akan membeli Handphone lagi 

pada kesempatan berikutnya, anda berniat 

lagi membeli Handphone Samsung 

     

2. Anda akan berkomitmen untuk membeli 

Handphone Samsung pada kesempatan 

jangka panjang berikutnya 

     

 

 

 

 

 



104 
 

LAMPIRAN 6 

DATA KUISIONER 

CM1 CM2 CM3 CM4 CM5 CM6 CM7 TOTAL KP1  KP2 TOTAL 

4 4 4 4 3 3 3 25 4 4 8 

4 4 4 5 4 4 4 29 4 4 8 

3 3 3 5 4 4 4 26 4 4 8 

4 4 4 4 2 3 4 25 4 4 8 

4 4 4 5 5 5 5 32 5 5 10 

4 4 3 4 4 4 4 27 4 4 8 

4 4 4 3 3 4 4 26 4 4 8 

4 4 4 4 2 4 4 26 3 3 6 

4 4 4 5 4 4 4 29 4 4 8 

4 4 4 5 2 3 3 25 4 4 8 

5 5 5 5 3 4 4 31 4 4 8 

3 3 3 5 2 5 5 26 5 5 10 

4 4 4 4 2 3 3 24 4 4 8 

3 2 4 5 1 4 4 23 4 4 8 

4 4 4 5 1 4 4 26 4 3 7 

4 3 3 5 2 4 4 25 4 4 8 

4 4 4 5 5 5 5 32 5 4 9 

3 3 3 4 3 5 5 26 5 5 10 

4 4 4 4 4 4 4 28 4 4 8 

4 4 4 4 4 4 4 28 4 4 8 

4 2 3 4 4 4 4 25 4 4 8 

3 4 3 4 4 5 5 28 4 4 8 

4 4 4 5 4 5 4 30 4 5 9 

3 3 4 3 3 4 3 23 2 2 4 

5 5 3 5 2 5 3 28 3 4 7 

4 5 5 3 5 4 4 30 4 4 8 

5 4 4 4 5 4 4 30 4 5 9 

4 4 4 3 4 3 3 25 3 3 6 

3 4 4 4 5 4 5 29 4 4 8 

4 4 5 3 3 4 5 28 4 5 9 

3 4 4 4 3 3 3 24 4 4 8 

5 4 4 4 3 4 4 28 5 5 10 

4 4 5 3 3 4 5 28 5 5 10 

4 3 4 3 4 5 4 27 4 5 9 

4 4 5 4 5 3 4 29 4 4 8 

4 4 4 5 2 4 4 27 2 3 5 

4 3 4 2 3 4 3 23 2 3 5 

3 2 3 2 4 3 3 20 4 5 9 
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4 3 2 4 3 4 2 22 5 5 10 

4 5 5 3 3 4 4 28 4 4 8 

5 4 4 4 4 3 5 29 5 4 9 

4 3 5 3 2 4 4 25 3 3 6 

4 4 4 5 3 5 4 29 4 4 8 

4 4 4 4 5 4 4 29 5 5 10 

4 3 4 2 2 3 3 21 3 3 6 

4 4 5 2 3 3 3 24 3 4 7 

4 4 5 4 5 5 4 31 5 5 10 

3 3 4 4 3 4 4 25 4 4 8 

3 4 4 4 4 4 4 27 4 3 7 

4 4 4 3 4 3 3 25 4 4 8 

5 5 5 5 1 4 4 29 5 5 10 

4 3 5 3 2 3 4 24 2 3 5 

4 3 5 3 3 3 3 24 4 3 7 

4 4 4 4 2 3 4 25 3 2 5 

4 4 5 4 3 4 4 28 3 2 5 

4 4 4 4 2 4 4 26 4 4 8 

5 5 5 5 2 4 4 30 5 5 10 

4 4 4 4 3 4 4 27 4 4 8 

4 4 5 3 3 4 4 27 4 4 8 

4 4 4 5 4 4 2 27 3 3 6 

2 2 3 3 2 2 3 17 3 2 5 

4 4 4 4 3 3 4 26 4 4 8 

5 5 5 5 3 4 3 30 5 5 10 

2 4 2 2 2 3 2 17 2 2 4 

4 4 4 5 4 4 4 29 4 4 8 

4 4 4 4 4 4 4 28 4 4 8 

4 4 4 3 4 4 4 27 2 2 4 

4 4 4 4 4 4 2 26 2 2 4 

4 3 4 4 4 4 4 27 3 4 7 

4 4 3 4 4 2 4 25 4 4 8 

5 5 5 5 3 5 5 33 5 5 10 

4 4 4 3 4 4 4 27 3 3 6 

4 4 4 4 3 4 5 28 3 3 6 

4 4 4 3 3 2 3 23 3 2 5 

4 4 4 3 5 4 4 28 4 4 8 

5 5 5 5 5 5 5 35 4 2 6 

4 4 4 4 4 3 3 26 3 3 6 

4 4 5 4 5 5 5 32 4 4 8 

3 3 3 1 2 2 1 15 2 1 3 

5 4 4 4 4 4 4 29 3 4 7 
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3 3 4 2 3 3 3 21 2 2 4 

4 4 4 4 3 4 4 27 4 4 8 

3 2 4 3 4 5 4 25 4 3 7 

4 4 2 1 4 2 2 19 4 4 8 

4 4 4 4 5 4 4 29 3 3 6 

4 4 4 4 2 3 4 25 3 2 5 

3 3 4 3 4 4 4 25 3 3 6 

4 4 4 5 5 5 5 32 5 4 9 

4 4 4 4 3 4 4 27 4 5 9 

4 4 4 3 2 3 3 23 2 2 4 

4 4 5 4 3 4 4 28 3 3 6 

4 4 4 3 5 5 5 30 4 4 8 

4 4 4 2 4 3 4 25 3 3 6 

4 4 4 4 4 3 4 27 4 4 8 

4 4 4 3 3 4 4 26 4 4 8 

4 4 4 4 4 4 4 28 4 4 8 

3 2 4 4 4 4 4 25 3 3 6 

4 4 4 4 4 4 5 29 4 4 8 

4 4 4 4 4 4 3 27 4 4 8 

4 4 4 4 1 5 4 26 5 3 8 
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LAMPIRAN 7 

PROFIL RESPONDEN 

 

JENIS KELAMIN 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

LAKI-LAKI 48 48,0 48,0 48,0 

PEREMPUAN 52 52,0 52,0 100,0 

Total 100 100,0 100,0  

 

 

USIA 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

15-20 tahun 13 13,0 13,0 13,0 

21-30 tahun 66 66,0 66,0 79,0 

31-40 tahun 14 14,0 14,0 93,0 

41-50 tahun 5 5,0 5,0 98,0 

> 51 tahun 2 2,0 2,0 100,0 

Total 100 100,0 100,0  

 

 

PENDIDIKAN TERAKHIR 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

SMP/Sederajat 4 4,0 4,0 4,0 

SMA/Sederajat 54 54,0 54,0 58,0 

Diploma/Akademi 7 7,0 7,0 65,0 

S1/S2/S3 35 35,0 35,0 100,0 

Total 100 100,0 100,0  
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PEKERJAAN 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Pelajar 7 7,0 7,0 7,0 

Mahasiswa/i 44 44,0 44,0 51,0 

Karyawan 33 33,0 33,0 84,0 

Lain-lain 16 16,0 16,0 100,0 

Total 100 100,0 100,0  

 

 

PENGELUARAN PER BULAN 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

< Rp 3.000.000,- 51 51,0 51,0 51,0 

Rp 3.000.000 – Rp 4.000.000,- 12 12,0 12,0 63,0 

4.000.000 – Rp 5.000.000,- 11 11,0 11,0 74,0 

> Rp 5.000.000,- 26 26,0 26,0 100,0 

Total 100 100,0 100,0  
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LAMPIRAN 8 

FREKUENSI DATA 

 

CM1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 2 2,0 2,0 2,0 

KS 16 16,0 16,0 18,0 

S 71 71,0 71,0 89,0 

SS 11 11,0 11,0 100,0 

Total 100 100,0 100,0  

 

 

CM2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 6 6,0 6,0 6,0 

KS 17 17,0 17,0 23,0 

S 68 68,0 68,0 91,0 

SS 9 9,0 9,0 100,0 

Total 100 100,0 100,0  

 

 

CM3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 3 3,0 3,0 3,0 

KS 12 12,0 12,0 15,0 

S 65 65,0 65,0 80,0 

SS 20 20,0 20,0 100,0 

Total 100 100,0 100,0  
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CM4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

STS 2 2,0 2,0 2,0 

TS 7 7,0 7,0 9,0 

KS 23 23,0 23,0 32,0 

S 45 45,0 45,0 77,0 

SS 23 23,0 23,0 100,0 

Total 100 100,0 100,0  

 

 

CM5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

STS 4 4,0 4,0 4,0 

TS 19 19,0 19,0 23,0 

KS 29 29,0 29,0 52,0 

S 34 34,0 34,0 86,0 

SS 14 14,0 14,0 100,0 

Total 100 100,0 100,0  

 

 

CM6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 5 5,0 5,0 5,0 

KS 23 23,0 23,0 28,0 

S 55 55,0 55,0 83,0 

SS 17 17,0 17,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 

 



111 
 

 

CM7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

STS 1 1,0 1,0 1,0 

TS 5 5,0 5,0 6,0 

KS 20 20,0 20,0 26,0 

S 58 58,0 58,0 84,0 

SS 16 16,0 16,0 100,0 

Total 100 100,0 100,0  

 

 

KP1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 10 10,0 10,0 10,0 

KS 22 22,0 22,0 32,0 

S 52 52,0 52,0 84,0 

SS 16 16,0 16,0 100,0 

Total 100 100,0 100,0  

 

 

KP2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

STS 1 1,0 1,0 1,0 

TS 12 12,0 12,0 13,0 

KS 21 21,0 21,0 34,0 

S 48 48,0 48,0 82,0 

SS 18 18,0 18,0 100,0 

Total 100 100,0 100,0  

 

 

 
Statistics 

  CM1 CM2 CM3 CM4 CM5 CM6 CM7 KP1 KP2 

N Valid 100 100 100 100 100 100 100 100 100 

Missing 0 0 0 0 0 0 0 0 0 

Mean 3,91 3,80 4,02 3,80 3,35 3,84 3,83 3,74 3,70 
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LAMPIRAN 9 

UJI ASUMSI KLASIK 

 

1. Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 100 

Normal Parametersa,b 
Mean ,0000000 

Std. Deviation 1,46293384 

Most Extreme Differences 

Absolute ,122 

Positive ,067 

Negative -,122 

Kolmogorov-Smirnov Z 1,219 

Asymp. Sig. (2-tailed) ,102 

a. Test distribution is Normal. 

b. Calculated from data. 

 

2. Uji Heteroskedastisitas 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 2,394 ,736  3,253 ,002 

CITRA MEREK -,047 ,028 -,171 -1,722 ,088 

a. Dependent Variable: ABS_RES 

 

3. Uji Autokolerasi 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 ,500a ,250 ,243 1,470 1,423 

a. Predictors: (Constant), CITRA MEREK 

b. Dependent Variable: KEPUTUSAN PEMBELIAN 
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LAMPIRAN 10 

ANALISIS REGRESI LINEAR SEDERHANA 

 

1. Uji F 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 

Regression 70,763 1 70,763 32,730 ,000b 

Residual 211,877 98 2,162   

Total 282,640 99    

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

b. Predictors: (Constant), CITRA MEREK 

 

2. Uji t 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) ,653 1,195  ,546 ,586 

CITRA MEREK ,256 ,045 ,500 5,721 ,000 

a. Dependent Variable: KEPUTUSAN PEMBELIAN 

 

3. Uji R2 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 ,500a ,250 ,243 1,470 1,423 

a. Predictors: (Constant), CITRA MEREK 

b. Dependent Variable: KEPUTUSAN PEMBELIAN 

 

 

 

 

 

 

 

 



114 
 

LAMPIRAN 11 

Responden yang Menggunakan Handphone Android Samsung 
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LAMPIRAN 12 

Bintang Iklan Samsung Cristiano Ronaldo 

 

 

 

 

 


