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nJE;,eier Ytgnta/ 63080584 / 2014 / Respon Kognitif dan Afektif Konsumen Terhadap Green
md\é*vertlsmg Serta Pengaruhnya Pada Sikap Terhadap Perusahaan dan Produk/ Dosen
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bimtgng: Dr. Bilson Simamora
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ramaiillngkungan saat ini menjadi isu yang sedang berkembang di masyarakat. Saat ini dunia

Eo@m% sugkah menjadi bagian penting kehidupan manusia dan kualitas lingkungan pun terkait
Edgp@n (ﬂ)nla bisnis. Untuk kelestarian lingkungan, diperlukan kesinambungan antara bisnis,

Aangsia,2dan lingkungan. Salah satu konsep bisnis terkait dengan kesinambungan tersebut,
1@(lﬁmgsnya dalam periklanan adalah konsep green advertising. Konsep ini telah dipakai oleh

e

r'§&U§ah§satl:rrperusahaan makanan cepat saji di Indonesia, yaitu Kentucky Fried Chicken. Penelitian
ér'@ bertuggian untuk mengetahui respon kognitif dan respon afektif terhadap green advertising
KECS Segara spesifik, penelitian ini bertujuan untuk mengetahui bagaimana pengaruh respon
@«%;rﬁtlf ferhadap sikap terhadap perusahaan (attitude toward company) dan sikap terhadap
Pprodgk (@ttitude toward object) serta perngaruh respon afektif terhadap sikap terhadap
n;pe;usaha%w (attitude toward company) dan sikap terhadap produk (attitude toward object)

sh

1§3enulls réenggunakan teori-teori mengenai pemahaman perilaku konsumen seperti, model sikap
ﬂl@’a kom@onen dan model sikap multi sifat. Penulis juga menggunakan teori S-O-R (Stimulus-
gOgganlsnagResponse) menjadi dasar dalam penyusunan kerangka pemikiran.

1@3&1elltla ini menggunakan metoda deskriptif untuk menjelaskan respon kognitif dan respon
%@ktlf teshadap green advertising KFC. Sedangkan untuk mengetahui pengaruh respon kognitif
gt adap Gslkap terhadap perusahaan (attitude toward company) dan sikap terhadap produk
A agtitude @oward object) serta perngaruh respon afektif terhadap sikap terhadap perusahaan
Hattitude toward company) dan sikap terhadap produk (attitude toward object) menggunakan
grﬂétode structural equaotion modeling.

ngsH pemelitian menunjukkan bahwa respon kognitif tidak berpengaruh terhadap sikap terhadap
go&usahﬁn (attitude toward company) dan sikap terhadap produk (attitude toward object),
<qswangk respon afektif berpengaruh positif terhadap sikap terhadap perusahaan (attitude
%oward eempany) dan sikap terhadap produk (attitude toward object).

EBgrdasaﬁan hasil penelitian, disarankan agar peneliti selanjutnya meneliti lebih lanjut mengenai
gaengaruagreen advertising sampai pada tahap keputusan pembelian. Kepada pihak Kentucky
Fried Clyucken disarankan agar lebih memperhatikan kelengkapan informasi dan memanfaatkan
penggurian social media dalam beriklan.

uepj YIM) exiewioju] u
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= T, . .
oFzier Yugita/ 63080584 / 2014 / Consumers' Cognitive and Affective Response towards Green
Advertising and Its Influence on Attitude towards Companies and Products/ Adviser: Dr. Bilson

o,

ZSfinamorg
sz 3
Sé = %
gﬁv&nmntal friendly issue is currently a trending issue, and the business world has become a
9 OJC% pagt of peoples' life which turns environmental activity to be interdependent with the

E:bgl@ss forld. Therefore, continuity among the business world, the people, and the environment
ngreauwaj so that a new advertising concept emerges and believed to be able to maintain a
zg{,ame among these factors which is called green advertising. This concept has been adopted by
o1 § therfast food company in Indonesia, which is Kentucky Fried Chicken.

Q

QTﬁl&El%eseHrch is aimed to find out the cognitive and affective response towards green advertising
AKEC. ﬁhls research is also aimed to find out the influence of cognitive response on attitude
ao%ve@ds company and attitude towards object as well as the influence of affective response on
zattituele tazvards company and attitude towards object.

C

unuo
1°

ue

P

‘ue

nge authér employs theories about understanding consumers’ behavior like three components
satfftude r@odel and multi-attitude model. The author also employs S-O-R (Stimulus-Organism-
mERgsponse;theory as the basis of arranging the frame of reference.

=}

}ETBIS res;arch applied descriptive analysis test to find out the cognitive and affective response
aoﬁ)vards d@reen advertising at KFC. While structural equitation modeling method was applied to
ofidd out the influence of cognitive response on attitude towards company and attitude towards
;etiect ar% the influence of affective response on the attitude towards company and attitude
Qtowards object.

Ee result of the research revealed that cognitive response had no influence on the attitude
:t@\/ardngmpany and attitude towards object, while affective response had a positive influence
morgthe dflitude towards company and attitude towards object. Based on this result, the author
Ere%ommﬂds that future researchers to explore the details of green advertising influence up to the
goéiint offpurchase decision and that Kentucky Fried Chicken to consider the completeness of

r&ormawn and make use of social media in their advertising campaign.
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ﬁ. U:%w:m %m:mcnmv mmwum@mms atau seluruh karya tulis ini tanpa mencantumkan dan menyebutkan sumber:
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2. Dilarang mengumumkan dan memperbanyak sebagian atau seluruh karya tulis ini dalam bentuk apapun
tanpa izin IBIKKG.
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