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ABSTRAK 

 

Ezter Yunita/ 63080584 / 2014 / Respon Kognitif dan Afektif Konsumen Terhadap Green 

Advertising Serta Pengaruhnya Pada Sikap Terhadap Perusahaan dan Produk/ Dosen 

Pembimbing: Dr. Bilson Simamora 

 

Isu ramah lingkungan saat ini menjadi isu yang sedang berkembang di masyarakat. Saat ini dunia 

bisnis sudah menjadi bagian penting kehidupan manusia dan kualitas lingkungan pun terkait 

dengan dunia bisnis. Untuk kelestarian lingkungan, diperlukan kesinambungan antara bisnis, 

manusia, dan lingkungan. Salah satu konsep bisnis terkait dengan kesinambungan tersebut, 

khususnya dalam periklanan adalah konsep green advertising. Konsep ini telah dipakai oleh 

salah satu perusahaan makanan cepat saji di Indonesia, yaitu Kentucky Fried Chicken. Penelitian 

ini bertujuan untuk mengetahui respon kognitif dan respon afektif terhadap green advertising 

KFC. Secara spesifik, penelitian ini bertujuan untuk mengetahui bagaimana pengaruh respon 

kognitif terhadap sikap terhadap perusahaan (attitude toward company) dan sikap terhadap 

produk (attitude toward object) serta perngaruh respon afektif terhadap sikap terhadap 

perusahaan (attitude toward company) dan sikap terhadap produk (attitude toward object) 

Penulis menggunakan teori-teori mengenai pemahaman perilaku konsumen seperti, model sikap 

tiga komponen dan model sikap multi sifat. Penulis juga menggunakan teori S-O-R (Stimulus-

Organism-Response) menjadi dasar dalam penyusunan kerangka pemikiran.  

Penelitian ini menggunakan metoda deskriptif untuk menjelaskan respon kognitif dan respon 

afektif terhadap green advertising KFC. Sedangkan untuk mengetahui pengaruh respon kognitif 

terhadap sikap terhadap perusahaan (attitude toward company) dan sikap terhadap produk 

(attitude toward object) serta perngaruh respon afektif terhadap sikap terhadap perusahaan 

(attitude toward company) dan sikap terhadap produk (attitude toward object) menggunakan 

metode structural equaotion modeling. 

Hasil penelitian menunjukkan bahwa respon kognitif tidak berpengaruh terhadap sikap terhadap 

perusahaan (attitude toward company) dan sikap terhadap produk (attitude toward object), 

sedangkan respon afektif berpengaruh positif terhadap sikap terhadap perusahaan (attitude 

toward company) dan sikap terhadap produk (attitude toward object).  

Berdasarkan hasil penelitian, disarankan agar peneliti selanjutnya meneliti lebih lanjut mengenai 

pengaruh green advertising sampai pada tahap keputusan pembelian. Kepada pihak Kentucky 

Fried Chicken disarankan agar lebih memperhatikan kelengkapan informasi dan memanfaatkan 

penggunaan social media dalam beriklan.  
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ABSTRACT 

 

Ezter Yunita/ 63080584 / 2014 / Consumers' Cognitive and Affective Response towards Green 

Advertising and Its Influence on Attitude towards Companies and Products/ Adviser: Dr. Bilson 

Simamora 

 

Environmental friendly issue is currently a trending issue, and the business world has become a 

major part of peoples' life which turns environmental activity to be interdependent with the 

business world. Therefore, continuity among the business world, the people, and the environment 

is required so that a new advertising concept emerges and believed to be able to maintain a 

balance among these factors which is called green advertising. This concept has been adopted by 

one of the fast food company in Indonesia, which is Kentucky Fried Chicken. 

This research is aimed to find out the cognitive and affective response towards green advertising 

at KFC. This research is also aimed to find out the influence of cognitive response on attitude 

towards company and attitude towards object as well as the influence of affective response on 

attitude towards company and attitude towards object. 

The author employs theories about understanding consumers’ behavior like three components 

attitude model and multi-attitude model. The author also employs S-O-R (Stimulus-Organism-

Response) theory as the basis of arranging the frame of reference. 

This research applied descriptive analysis test to find out the cognitive and affective response 

towards green advertising at KFC. While structural equitation modeling method was applied to 

find out the influence of cognitive response on attitude towards company and attitude towards 

object and the influence of affective response on the attitude towards company and attitude 

towards object. 

The result of the research revealed that cognitive response had no influence on the attitude 

towards company and attitude towards object, while affective response had a positive influence 

on the attitude towards company and attitude towards object. Based on this result, the author 

recommends that future researchers to explore the details of green advertising influence up to the 

point of purchase decision and that Kentucky Fried Chicken to consider the completeness of 

information and make use of social media in their advertising campaign.  
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