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Lampiran 1 

 

PRA - KUESIONER 

 

 Pra - Kuesioner ini disusun oleh Nicholas Widjaja mahasiswa Program Studi Ilmu 

Komunikasi Institut Bisnis dan Informatika Kwik Kian Gie dalam rangka menyelesaikan skripsi 

yang berjudul “Pengaruh iklan  media televisi maskapai penerbangan Citilink terhadap 

keputusan pembelian masyarakat di kelapa gading”. 

 Terkait dengan judul skripsi saya yang diatas, maka mohon kesediaan Anda untuk dapat 

meluangkan waktu untuk mengisi pra - kuesioner ini dan memberikan jawaban maupun 

informasi yang sesungguhnya secara jujur dan apa adanya. Kesediaan Anda untuk mengisi 

kuesioner ini memegang peranan penting demi keberhasilan penelitian ini. Saya harapkan data-

data yang telah Saudara/i berikan akan dapat sangat membantu peneliti dalam melakukan 

penelitiannya. Atas kesediaan, dukungan, kerjasama, dan partisipasi Saudara/i sekalian, saya 

mengucapkan banyak terima kasih. 

 

I. Profil Responden 

Berilah tanda silang (X) pada pilihan jawaban Anda. 

 

1. Jenis Kelamin: 

a. Pria 

b. Wanita 

 

2. Umur : 

a. ≤ 17 Tahun. 

b. 18-24 tahun. 

c. 25-35 tahun. 
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d. 36-55 tahun 

e. ≥56 tahun. 

 

3. Pendidikan Terakhir: 

a. SMP. 

b. SMA. 

c. S1. 

d. S2. 

e. Lainnya, ___________ 

 

4. Pekerjaan :  

a. Pelajar/mahasiswa. 

b. Ibu Rumah Tangga. 

c. Karyawan. 

d. Wiraswasta. 

e. Lainnya.___________ 

 

5. Total kisaran pendapatan perbulan : 

a. < Rp 1 juta. 

b. Rp 1 juta – Rp 3 juta. 

c. Rp 3 juta – Rp 5 juta. 

d. Rp 5 juta – Rp 7 juta. 

e. > Rp 7 juta. 

 

6. Seberapa sering anda melihat tayangan iklan maskapai penerbangan Citilink di media 

elektronik ? 

a. Hanya 1 kali 

b. 1 – 3 kali 

c. > 3 kali 
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II. Isilah pernyataan di bawah ini dengan menjawab salah satu dari pilihan 

jawaban dan berilah tanda check list (√ ) pada kolom yang tersedia, 

berdasarkan keterangan di bawah ini  : 

 

Skor 1 = STS = Sangat Tidak Setuju 

Skor 2 = TS = Tidak Setuju 

Skor 3 = N = Netral 

Skor 4 = S = Setuju 

Skor 5 = SS  = Sangat Setuju 

 

Iklan maskapai penerbangan Citilink (Variabel X) 

 

No. Pernyataan 

Alternatif Jawaban 

1 2 3 4 5 

STS TS N S SS 

Musik 

1 
Iklan maskapai penerbangan Citilink 

menggunakan musik yang menarik. 
     

2 

Musik pada iklan maskapai penerbangan 

Citilink menggunakan suara dan irama yang 

bagus. 

     

3 

Iklan maskapai penerbangan Citilink 

menggunakan aliran musik pop dan easy 

listening. 
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Seen Words (Kata – kata yang terlihat pada iklan yang dapat mempengaruhi khalayak) 

4 
Iklan maskapai penerbangan Citilink 

menggunakan kata – kata yang kreatif. 
     

5 

Iklan maskapai penerbangan Citilink 

menggunakan kata - kata yang mudah dipahami 

oleh khalayak. 

     

6 
Iklan maskapai penerbangan Citilink 

menggunakan kata - kata yang mudah diingat. 
     

Gambar 

7 
Iklan maskapai penerbangan Citilink 

menggunakan gambar yang menarik perhatian. 
     

8 
Iklan maskapai penerbangan Citilink 

menggunakan gambar yang kreatif. 
     

9 
Gambar pada iklan maskapai penerbangan 

Citilink sesuai dengan yang ditawarkan. 
     

Heard Words (Kata – kata yang terdengar pada iklan yang dapat mempengaruhi 

khalayak) 

10 
Suara dalam iklan maskapai penerbangan 

Citilink terdengar dengan jelas. 
     

11 

Iklan maskapai penerbangan Citilink 

menggunakan suara yang mudah dipahami oleh 

khalayak. 
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12 

Iklan maskapai penerbangan Citilink 

menggunakan suara yang dapat mendorong 

khalayak untuk mencoba jasa tersebut. 

     

Warna 

13 

Iklan maskapai penerbangan Citilink 

menggunakan warna yang sesuai terhadap 

produk yang ditawarkan. 

     

14 

Iklan maskapai penerbangan Citilink 

menggunakan warna yang menarik untuk 

dilihat. 

     

15 
Iklan maskapai penerbangan Citilink 

menggunakan komposisi warna yang unik. 
     

Gerakan 

16 

Iklan maskapai penerbangan Citilink 

menggunakan aktor atau aktris yang yang 

mempengaruhi anda terhadap produk. 

     

17 

Iklan maskapai penerbangan Citilink 

menggunakan alur cerita yang dapat 

mempengaruhi emosional konsumen. 

     

18 

Iklan maskapai penerbangan Citilink 

menggunakan alur cerita yang berbeda 

dibanding iklan maskapai penerbangan lainnya. 

     

 

Keputusan Pembelian (Variabel Y) 
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No. Pernyataan 

Alternatif Jawaban 

1 2 3 4 5 

STS TS N S SS 

Attention 

1 
Iklan maskapai penerbangan Citilink menarik 

perhatian anda. 
     

2 

Iklan maskapai penerbangan Citilink berbeda 

dengan iklan lain. 
     

3 
Iklan maskapai penerbangan Citilink memiliki 

ide yang kreatif. 
     

Interest 

4 
Iklan maskapai penerbangan Citilink tidak 

membosankan. 
     

5 
Iklan maskapai penerbangan Citilink menarik 

untuk ditonton. 
     

6 
Iklan maskapai penerbangan Citilink berbeda 

dengan iklan maskapai penerbangan lainnya. 
   

 

 

 

Desire 

7 
Iklan maskapai penerbangan Citilink  

mendorong seseorang untuk mencoba produk. 
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8 

Iklan maskapai penerbangan Citilink dikemas 

secara berbeda dengan iklan maskapai 

penerbangan lainnya. 

     

9 

Iklan maskapai penerbangan Citilink 

menyiratkan kemudahan dalam memperoleh 

produk. 

     

Action 

10 
Iklan maskapai penerbangan Citilink 

mendorong seseorang untuk membeli produk. 
     

11 
Iklan maskapai penerbangan Citilink memiliki 

daya tarik untuk diperoleh. 
     

12 
Iklan maskapai penerbangan Citilink perlu 

dicoba. 
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Lampiran 2 

 

KUESIONER 

 

 Kuesioner ini disusun oleh Nicholas Widjaja mahasiswa Program Studi Ilmu Komunikasi 

Institut Bisnis dan Informatika Kwik Kian Gie dalam rangka menyelesaikan skripsi yang 

berjudul “Pengaruh iklan  media televisi maskapai penerbangan Citilink terhadap keputusan 

pembelian masyarakat di kelapa gading”. 

 Terkait dengan judul skripsi saya yang diatas, maka mohon kesediaan Anda untuk dapat 

meluangkan waktu untuk mengisi kuesioner ini dan memberikan jawaban maupun informasi 

yang sesungguhnya secara jujur dan apa adanya. Kesediaan Anda untuk mengisi kuesioner ini 

memegang peranan penting demi keberhasilan penelitian ini. Saya harapkan data-data yang telah 

Saudara/i berikan akan dapat sangat membantu peneliti dalam melakukan penelitiannya. Atas 

kesediaan, dukungan, kerjasama, dan partisipasi Saudara/i sekalian, saya mengucapkan banyak 

terima kasih. 

 

III. Profil Responden 

Berilah tanda silang (X) pada pilihan jawaban Anda. 

 

6. Jenis Kelamin: 

a. Pria 

b. Wanita 

 

7. Umur : 

f. ≤ 17 Tahun. 

g. 18-24 tahun. 

h. 25-35 tahun. 
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i. 36-55 tahun 

j. ≥56 tahun. 

 

8. Pendidikan Terakhir: 

f. SMP. 

g. SMA. 

h. S1. 

i. S2. 

j. Lainnya, ___________ 

 

9. Pekerjaan :  

f. Pelajar/mahasiswa. 

g. Ibu Rumah Tangga. 

h. Karyawan. 

i. Wiraswasta. 

j. Lainnya.___________ 

 

10. Total kisaran pendapatan perbulan : 

f. < Rp 1 juta. 

g. Rp 1 juta – Rp 3 juta. 

h. Rp 3 juta – Rp 5 juta. 

i. Rp 5 juta – Rp 7 juta. 

j. > Rp 7 juta. 

 

6. Seberapa sering anda melihat tayangan iklan maskapai penerbangan Citilink di media 

elektronik ? 

a. Hanya 1 kali 

b. 1 – 3 kali 

c. > 3 kali 
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IV. Isilah pernyataan di bawah ini dengan menjawab salah satu dari pilihan 

jawaban dan berilah tanda check list (√ ) pada kolom yang tersedia, 

berdasarkan keterangan di bawah ini  : 

 

Skor 1 = STS = Sangat Tidak Setuju 

Skor 2 = TS = Tidak Setuju 

Skor 3 = N = Netral 

Skor 4 = S = Setuju 

Skor 5 = SS  = Sangat Setuju 

 

Iklan maskapai penerbangan Citilink (Variabel X) 

 

No. Pernyataan 

Alternatif Jawaban 

1 2 3 4 5 

STS TS N S SS 

Musik 

1 
Iklan maskapai penerbangan Citilink 

menggunakan musik yang menarik. 
     

2 

Musik pada iklan maskapai penerbangan 

Citilink menggunakan suara dan irama yang 

bagus. 
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3 

Iklan maskapai penerbangan Citilink 

menggunakan aliran musik pop dan easy 

listening. 

     

Seen Words (Kata – kata yang terlihat pada iklan yang dapat mempengaruhi khalayak) 

4 
Iklan maskapai penerbangan Citilink 

menggunakan kata – kata yang kreatif. 
     

5 

Iklan maskapai penerbangan Citilink 

menggunakan kata - kata yang mudah dipahami 

oleh khalayak. 

     

6 
Iklan maskapai penerbangan Citilink 

menggunakan kata - kata yang mudah diingat. 
     

Gambar 

7 
Iklan maskapai penerbangan Citilink 

menggunakan gambar yang menarik perhatian. 
     

8 
Iklan maskapai penerbangan Citilink 

menggunakan gambar yang kreatif. 
     

9 
Gambar pada iklan maskapai penerbangan 

Citilink sesuai dengan yang ditawarkan. 
     

Heard Words (Kata – kata yang terdengar pada iklan yang dapat mempengaruhi 

khalayak) 

10 
Suara dalam iklan maskapai penerbangan 

Citilink terdengar dengan jelas. 
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11 

Iklan maskapai penerbangan Citilink 

menggunakan suara yang mudah dipahami oleh 

khalayak. 

     

12 

Iklan maskapai penerbangan Citilink 

menggunakan suara yang dapat mendorong 

khalayak untuk mencoba jasa tersebut. 

     

Warna 

13 

Iklan maskapai penerbangan Citilink 

menggunakan warna yang sesuai terhadap 

produk yang ditawarkan. 

     

14 

Iklan maskapai penerbangan Citilink 

menggunakan warna yang menarik untuk 

dilihat. 

     

15 
Iklan maskapai penerbangan Citilink 

menggunakan komposisi warna yang unik. 
     

Gerakan 

16 

Iklan maskapai penerbangan Citilink 

menggunakan aktor atau aktris yang yang 

mempengaruhi anda terhadap produk. 

     

17 

Iklan maskapai penerbangan Citilink 

menggunakan alur cerita yang dapat 

mempengaruhi emosional konsumen. 

     

18 

Iklan maskapai penerbangan Citilink 

menggunakan alur cerita yang berbeda 

dibanding iklan maskapai penerbangan lainnya. 
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Keputusan Pembelian (Variabel Y) 

 

No. Pernyataan 

Alternatif Jawaban 

1 2 3 4 5 

STS TS N S SS 

Attention 

1 
Iklan maskapai penerbangan Citilink menarik 

perhatian anda. 
     

2 

Iklan maskapai penerbangan Citilink berbeda 

dengan iklan lain. 
     

3 
Iklan maskapai penerbangan Citilink memiliki 

ide yang kreatif. 
     

Interest 

4 
Iklan maskapai penerbangan Citilink tidak 

membosankan. 
     

5 
Iklan maskapai penerbangan Citilink menarik 

untuk ditonton. 
     

6 
Iklan maskapai penerbangan Citilink berbeda 

dengan iklan maskapai penerbangan lainnya. 
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Desire 

7 
Iklan maskapai penerbangan Citilink  

mendorong seseorang untuk mencoba produk. 
     

8 

Iklan maskapai penerbangan Citilink dikemas 

secara berbeda dengan iklan maskapai 

penerbangan lainnya. 

     

9 

Iklan maskapai penerbangan Citilink 

menyiratkan kemudahan dalam memperoleh 

produk. 

     

Action 

10 
Iklan maskapai penerbangan Citilink 

mendorong seseorang untuk membeli produk. 
     

11 
Iklan maskapai penerbangan Citilink memiliki 

daya tarik untuk diperoleh. 
     

12 
Iklan maskapai penerbangan Citilink perlu 

dicoba. 
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Lampiran 3 

Data Coding Kuesioner Untuk Profil Responden 

Responden Jenis 

Kelamin 

Umur Pendidikan 

Terakhir 

Pekerjaan Pendapatan 

/bulan 

Tayang Tv 

1 2 2 2 1 4 2 

2 1 2 2 1 1 1 

3 2 2 2 1 1 1 

4 2 2 2 1 1 2 

5 2 2 2 1 1 1 

6 1 3 1 1 3 1 

7 2 2 2 1 3 2 

8 2 2 2 1 2 1 

9 2 2 2 1 2 1 

10 2 2 3 1 2 1 

11 2 2 3 1 2 1 

12 2 2 2 1 3 2 

13 1 2 2 1 2 2 
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14 2 2 2 1 2 1 

15 2 2 2 1 2 1 

16 2 2 2 1 1 1 

17 2 4 3 2 4 2 

18 2 2 2 1 3 1 

19 2 2 3 1 5 3 

20 1 2 2 1 1 2 

21 2 2 3 1 3 1 

22 2 2 3 1 1 1 

23 2 2 3 1 3 1 

24 1 3 3 3 3 2 

25 1 2 2 1 2 1 

26 1 3 2 3 3 1 

27 2 2 2 1 4 2 

28 2 1 1 1 2 1 

29 1 3 3 4 5 3 
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30 1 3 3 3 4 1 

31 1 5 3 4 5 3 

32 1 4 2 4 5 2 

33 1 5 4 3 5 1 

34 2 4 2 2 1 3 

35 2 5 4 4 5 3 

36 2 4 3 3 5 3 

37 1 2 2 1 3 3 

38 1 2 2 1 3 1 

39 1 4 3 3 5 1 

40 2 4 3 2 1 3 

41 2 2 2 1 5 1 

42 2 2 2 1 2 2 

43 2 2 3 3 4 2 

44 1 3 2 3 4 2 

45 1 2 2 1 2 1 
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46 1 2 2 1 3 2 

47 1 3 3 3 5 3 

48 2 3 4 4 4 1 

49 2 1 1 1 1 1 

50 1 3 2 3 3 2 

51 1 2 2 1 4 1 

52 2 2 2 1 3 2 

53 2 3 4 4 3 1 

54 1 3 3 3 4 2 

55 2 2 2 1 2 1 

56 1 2 2 1 3 2 

57 1 3 4 4 3 3 

58 2 2 2 1 5 3 

59 2 2 2 1 3 2 

60 1 3 3 3 3 3 

61 1 3 3 3 5 3 



93 

 

62 2 2 3 3 5 2 

63 1 3 3 3 5 1 

64 2 2 2 1 2 1 

65 2 2 2 1 3 1 

66 1 3 3 3 3 1 

67 1 2 2 1 3 1 

68 1 2 2 1 2 2 

69 2 3 3 3 4 1 

70 2 2 3 2 5 3 

71 1 3 3 4 5 3 

72 1 2 2 3 3 2 

73 2 1 1 1 1 1 

74 1 3 3 4 3 2 

75 2 5 3 2 5 3 

76 1 2 3 4 5 1 

77 1 4 4 3 5 1 
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78 2 2 2 3 4 2 

79 2 4 3 2 4 1 

80 1 2 2 1 2 2 

81 1 1 1 1 1 1 

82 1 1 1 1 1 1 

83 1 1 1 1 1 1 

84 1 2 2 1 3 2 

85 1 3 3 3 3 3 

86 2 2 2 1 5 1 

87 2 4 3 3 5 1 

88 2 1 1 1 1 3 

89 2 1 1 1 1 1 

90 2 1 1 1 1 3 

91 2 2 3 3 3 1 

92 1 2 2 1 1 1 

93 2 2 2 1 1 1 
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94 2 4 3 2 1 3 

95 1 5 3 4 5 3 

96 1 3 3 4 5 3 

97 1 2 2 1 2 1 

98 2 2 3 3 3 2 

99 2 1 1 1 1 1 

100 2 1 1 1 1 1 

 

Lampiran 4 

Hasil Analisis Karakteristik Responden 

 

JenisKelamin 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Pria 45 45,0 45,0 45,0 

Wanita 55 55,0 55,0 100,0 

Total 100 100,0 100,0  
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Umur 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

<17 tahun 11 11,0 11,0 11,0 

18 - 24 tahun 53 53,0 53,0 64,0 

25 - 35 tahun 21 21,0 21,0 85,0 

36 - 55 tahun 10 10,0 10,0 95,0 

>56 tahun 5 5,0 5,0 100,0 

Total 100 100,0 100,0  

 

PendidikanTerakhir 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

smp 12 12,0 12,0 12,0 

sma 46 46,0 46,0 58,0 

s1 36 36,0 36,0 94,0 

s2 6 6,0 6,0 100,0 

Total 100 100,0 100,0  

 

Pekerjaan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

pelajar/mahasiswa 57 57,0 57,0 57,0 

ibu rumah tangga 7 7,0 7,0 64,0 

karyawan 24 24,0 24,0 88,0 

wiraswasta 12 12,0 12,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 

 

 

 

 

 

 



97 

 

Pendapatan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

<1 juta 22 22,0 22,0 22,0 

1 - 3 juta 16 16,0 16,0 38,0 

3 - 5 juta 27 27,0 27,0 65,0 

5 - 7 juta 12 12,0 12,0 77,0 

>7 juta 23 23,0 23,0 100,0 

Total 100 100,0 100,0  

 

TayangTV 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 kali 51 51,0 51,0 51,0 

1 - 3 kali 27 27,0 27,0 78,0 

>3 kali 22 22,0 22,0 100,0 

Total 100 100,0 100,0  

 

Lampiran 5 

Data Coding Pra-Kuesioner Variabel (X) Iklan Televisi Maskapai Penerbangan Citilink 

Responde

n 

N

o 

1 

N

o 

2 

N

o 

3 

N

o 

4 

N

o 

5 

N

o 

6 

N

o 

7 

N

o 

8 

N

o 

9 

N

o 

10 

N

o  

11 

N

o  

12 

N

o 

 

13 

N

o  

14 

N

o  

15 

N

o  

16 

N

o  

17 

N

o 

 

18 

1 3,0 4,0 3,0 4,0 4,0 3,0 3,0 4,0 5,0 4,0 4,0 3,0 4,0 4,0 3,0 4,0 3,0 4,0 

2 3,0 3,0 3,0 4,0 3,0 3,0 3,0 3,0 4,0 3,0 4,0 3,0 3,0 4,0 3,0 3,0 3,0 3,0 

3 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 

4 3,0 3,0 3,0 3,0 3,0 4,0 3,0 3,0 4,0 3,0 3,0 3,0 4,0 3,0 3,0 3,0 3,0 4,0 
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5 5,0 5,0 5,0 3,0 4,0 2,0 4,0 4,0 4,0 3,0 2,0 1,0 4,0 4,0 3,0 1,0 3,0 5,0 

6 4,0 4,0 5,0 3,0 3,0 1,0 3,0 3,0 4,0 5,0 5,0 5,0 4,0 4,0 4,0 1,0 2,0 4,0 

7 5,0 5,0 5,0 4,0 4,0 4,0 5,0 5,0 5,0 5,0 5,0 5,0 3,0 3,0 3,0 1,0 1,0 4,0 

8 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

9 3,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 3,0 3,0 4,0 4,0 

10 3,0 3,0 3,0 4,0 4,0 4,0 4,0 3,0 3,0 4,0 3,0 4,0 4,0 4,0 3,0 3,0 4,0 3,0 

11 4,0 3,0 5,0 5,0 4,0 4,0 5,0 4,0 5,0 4,0 4,0 4,0 5,0 4,0 5,0 4,0 4,0 5,0 

12 4,0 4,0 4,0 4,0 3,0 3,0 3,0 3,0 3,0 4,0 4,0 3,0 4,0 4,0 3,0 3,0 3,0 3,0 

13 3,0 3,0 3,0 3,0 4,0 4,0 4,0 3,0 3,0 3,0 3,0 4,0 4,0 3,0 4,0 3,0 3,0 3,0 

14 3,0 3,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 

15 4,0 4,0 4,0 4,0 5,0 4,0 3,0 4,0 3,0 4,0 4,0 4,0 4,0 5,0 4,0 4,0 5,0 4,0 

16 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 

17 4,0 4,0 4,0 3,0 3,0 3,0 5,0 5,0 5,0 4,0 4,0 4,0 3,0 4,0 4,0 3,0 3,0 3,0 

18 3,0 3,0 4,0 4,0 4,0 2,0 4,0 3,0 5,0 4,0 3,0 3,0 3,0 3,0 4,0 4,0 3,0 3,0 

19 4,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 5,0 4,0 5,0 5,0 4,0 4,0 4,0 3,0 4,0 

20 4,0 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 
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21 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

22 3,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 

23 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 4,0 4,0 4,0 3,0 4,0 4,0 3,0 3,0 4,0 

24 4,0 4,0 5,0 4,0 4,0 3,0 3,0 4,0 2,0 4,0 4,0 3,0 2,0 4,0 4,0 3,0 3,0 3,0 

25 3,0 4,0 4,0 4,0 3,0 2,0 2,0 3,0 4,0 4,0 5,0 5,0 4,0 4,0 1,0 2,0 2,0 4,0 

26 4,0 4,0 4,0 4,0 3,0 3,0 3,0 3,0 3,0 3,0 4,0 4,0 5,0 5,0 5,0 5,0 5,0 5,0 

27 4,0 4,0 5,0 5,0 4,0 3,0 3,0 1,0 2,0 3,0 4,0 5,0 5,0 5,0 5,0 3,0 3,0 3,0 

28 4,0 4,0 4,0 4,0 3,0 4,0 5,0 4,0 4,0 4,0 4,0 5,0 5,0 2,0 2,0 3,0 3,0 3,0 

29 4,0 4,0 4,0 5,0 5,0 5,0 4,0 3,0 3,0 3,0 3,0 4,0 5,0 5,0 4,0 4,0 4,0 4,0 

30 5,0 5,0 5,0 3,0 4,0 4,0 3,0 5,0 4,0 3,0 5,0 2,0 2,0 2,0 2,0 1,0 1,0 1,0 

 

Lampiran 6 

Data Coding Pra-Kuesioner Variabel (Y) Keputusan Pembelian 

Responden No 

1 

No 

2 

No 

3 

No 

4 

No 

5 

No 

6 

No 

7 

No 

8 

No 

9 

No 

10 

No  

11 

No 

 12 

1 4,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 

2 3,0 3,0 3,0 3,0 3,0 4,0 3,0 4,0 3,0 3,0 4,0 3,0 
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3 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 1,0 

4 4,0 3,0 4,0 3,0 3,0 3,0 4,0 3,0 3,0 3,0 4,0 4,0 

5 5,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 2,0 3,0 4,0 2,0 

6 4,0 4,0 3,0 4,0 4,0 4,0 3,0 4,0 4,0 3,0 3,0 2,0 

7 5,0 3,0 4,0 4,0 3,0 3,0 3,0 3,0 2,0 3,0 3,0 2,0 

8 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

9 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 3,0 4,0 4,0 

10 4,0 3,0 3,0 3,0 3,0 3,0 3,0 4,0 3,0 4,0 3,0 4,0 

11 4,0 4,0 5,0 5,0 4,0 4,0 5,0 4,0 4,0 5,0 4,0 4,0 

12 3,0 3,0 3,0 4,0 4,0 3,0 4,0 3,0 3,0 3,0 4,0 4,0 

13 3,0 3,0 3,0 4,0 4,0 3,0 4,0 3,0 3,0 4,0 3,0 3,0 

14 3,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

15 4,0 5,0 4,0 2,0 2,0 3,0 3,0 4,0 4,0 2,0 2,0 4,0 

16 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 3,0 

17 4,0 3,0 4,0 4,0 4,0 4,0 5,0 5,0 5,0 5,0 5,0 5,0 

18 3,0 2,0 3,0 2,0 3,0 2,0 3,0 2,0 3,0 3,0 3,0 3,0 
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19 4,0 5,0 5,0 4,0 4,0 4,0 4,0 5,0 4,0 5,0 4,0 3,0 

20 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

21 4,0 4,0 4,0 3,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

22 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 4,0 

23 4,0 4,0 3,0 4,0 4,0 3,0 4,0 4,0 4,0 3,0 3,0 4,0 

24 3,0 3,0 4,0 4,0 3,0 3,0 4,0 1,0 3,0 4,0 3,0 4,0 

25 2,0 2,0 1,0 3,0 3,0 3,0 4,0 5,0 5,0 3,0 3,0 2,0 

26 3,0 4,0 4,0 3,0 3,0 2,0 2,0 2,0 2,0 1,0 2,0 2,0 

27 3,0 2,0 2,0 3,0 3,0 4,0 5,0 4,0 4,0 4,0 4,0 4,0 

28 3,0 3,0 3,0 3,0 3,0 4,0 4,0 5,0 5,0 5,0 4,0 4,0 

29 3,0 2,0 4,0 5,0 5,0 4,0 3,0 4,0 5,0 4,0 4,0 4,0 

30 4,0 4,0 5,0 5,0 5,0 5,0 5,0 4,0 3,0 3,0 3,0 3,0 
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Lampiran 7 

Data Coding Kuesioner Variabel (X) Iklan Televisi Maskapai Penerbangan Citilink 

Respo

nden 

No 

1 

No 

2 

No 

3 

No 

4 

No 

5 

No 

6 

No 

7 

No 

8 

No 

9 

No 

10 

No  

11 

No  

12 

No 

 13 

No  

14 

No  

15 

No  

16 

No  

17 

No 

 18 

1 3 4 3 4 4 3 3 4 5 4 4 3 4 4 3 4 3 4 

2 3 3 3 4 3 3 3 3 4 3 4 3 3 4 3 3 3 3 

3 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 

4 3 3 3 3 3 4 3 3 4 3 3 3 4 3 3 3 3 4 

5 5 5 5 3 4 2 4 4 4 3 2 1 4 4 3 1 3 5 

6 4 4 5 3 3 1 3 3 4 5 5 5 4 4 4 1 2 4 

7 5 5 5 4 4 4 5 5 5 5 5 5 3 3 3 1 1 4 

8 4 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

9 3 3 4 4 4 4 4 4 3 4 4 4 4 4 3 3 4 4 

10 3 3 3 4 4 4 4 3 3 4 3 4 4 4 3 3 4 3 

11 4 3 5 5 4 4 5 4 5 4 4 4 5 4 5 4 4 5 

12 4 4 4 4 3 3 3 3 3 4 4 3 4 4 3 3 3 3 

13 3 3 3 3 4 4 4 3 3 3 3 4 4 3 4 3 3 3 
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14 3 3 3 4 4 4 4 4 4 4 3 4 4 3 4 4 4 4 

15 4 4 4 4 5 4 3 4 3 4 4 4 4 5 4 4 5 4 

16 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

17 4 4 4 3 3 3 5 5 5 4 4 4 3 4 4 3 3 3 

18 3 3 4 4 4 2 4 3 5 4 3 3 3 3 4 4 3 3 

19 4 4 4 4 4 4 3 4 4 5 4 5 5 4 4 4 3 4 

20 4 4 4 4 3 4 4 4 4 4 3 4 4 4 4 3 4 4 

21 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

22 3 4 3 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 

23 3 3 3 3 3 3 3 3 3 4 4 4 3 4 4 3 3 4 

24 4 4 5 4 4 3 3 4 2 4 4 3 2 4 4 3 3 3 

25 3 4 4 4 3 2 2 3 4 4 5 5 4 4 1 2 2 4 

26 4 4 4 4 3 3 3 3 3 3 4 4 5 5 5 5 5 5 

27 4 4 5 5 4 3 3 1 2 3 4 5 5 5 5 3 3 3 

28 4 4 4 4 3 4 5 4 4 4 4 5 5 2 2 3 3 3 

29 4 4 4 5 5 5 4 3 3 3 3 4 5 5 4 4 4 4 
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30 5 5 5 3 4 4 3 5 4 3 5 2 2 2 2 1 1 1 

31 4 4 4 4 4 4 5 4 4 5 4 1 4 4 4 3 2 2 

32 3 3 3 3 3 3 4 4 4 5 5 3 5 4 5 1 1 2 

33 5 5 5 5 5 5 5 5 4 5 5 4 5 3 4 2 2 2 

34 5 5 5 4 4 4 4 4 4 4 4 4 3 4 3 3 3 4 

35 5 5 5 5 5 5 5 5 3 4 4 3 5 3 3 2 2 3 

36 5 5 5 5 5 5 5 5 5 5 5 5 4 4 4 3 3 2 

37 4 4 4 2 3 2 4 3 4 5 5 1 2 2 4 1 1 1 

38 2 2 2 3 3 3 4 4 4 5 5 3 5 3 3 1 1 1 

39 5 5 5 4 4 4 4 4 4 5 5 5 4 4 4 2 2 2 

40 5 5 5 4 4 4 4 4 4 5 5 5 4 4 4 1 1 1 

41 5 5 5 5 5 5 4 5 5 5 5 5 5 5 4 5 4 5 

42 4 4 3 3 3 3 3 4 4 4 4 3 4 4 3 4 3 4 

43 4 4 5 4 4 3 4 4 4 5 4 3 4 4 4 1 3 4 

44 3 2 3 3 2 4 4 4 4 4 4 4 3 3 2 3 3 4 

45 3 4 3 3 2 3 3 4 4 3 4 4 3 4 3 4 4 2 
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46 2 1 2 1 3 2 2 3 2 3 4 3 3 4 2 3 4 4 

47 5 5 5 5 5 5 4 4 5 4 5 4 5 5 4 4 5 5 

48 3 3 3 3 3 3 4 4 4 3 4 4 4 4 3 3 4 3 

49 2 3 4 3 4 4 3 4 4 4 3 4 3 4 3 4 4 3 

50 3 4 4 3 4 3 3 3 4 3 4 4 5 5 5 5 4 5 

51 1 1 2 2 2 3 2 3 3 2 3 3 4 5 5 5 4 5 

52 2 3 3 2 3 3 2 3 4 3 3 4 3 4 2 3 3 3 

53 2 3 4 3 3 4 2 3 3 2 3 3 4 4 4 3 4 3 

54 1 2 2 2 1 3 3 4 3 3 2 3 3 3 4 3 2 1 

55 3 3 3 3 3 3 4 4 3 4 2 3 2 2 3 4 4 3 

56 2 2 2 2 2 2 3 3 3 3 3 3 3 3 1 1 4 4 

57 3 2 3 3 3 2 2 2 5 5 5 5 5 5 5 5 4 5 

58 2 2 2 2 2 2 3 4 4 4 4 4 4 4 3 3 2 2 

59 1 1 1 1 5 4 2 2 2 3 1 1 2 2 3 3 3 4 

60 3 3 3 3 3 3 3 4 5 5 4 3 4 5 3 3 4 5 

61 5 5 5 4 3 2 4 2 5 3 3 1 3 2 2 2 1 1 
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62 4 4 5 4 4 4 4 3 5 4 4 2 3 3 4 1 1 1 

63 4 4 4 3 3 2 2 2 3 3 3 3 2 2 4 3 4 3 

64 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

65 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

66 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 

67 2 3 2 3 4 5 5 5 5 5 5 5 5 5 5 5 5 5 

68 3 3 3 3 3 3 1 5 5 4 1 2 5 5 5 5 5 5 

69 4 4 4 4 2 3 2 4 3 4 3 3 4 4 4 3 4 3 

70 4 4 4 4 3 3 4 3 4 3 3 3 4 4 3 3 4 3 

71 5 5 4 5 5 3 4 4 4 3 4 3 3 4 4 3 4 4 

72 2 3 3 3 2 3 2 2 3 2 3 2 3 2 2 3 2 3 

73 2 2 3 2 3 4 1 2 3 4 3 3 3 2 2 3 4 3 

74 2 3 2 3 3 3 2 3 3 2 3 2 3 3 3 2 3 4 

75 4 3 4 4 4 4 4 3 3 3 3 2 3 3 3 2 1 2 

76 5 5 5 4 4 5 4 4 3 4 3 4 4 4 3 4 3 3 

77 4 4 4 4 4 4 5 3 4 3 4 4 4 3 3 2 4 3 
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78 2 2 3 3 2 3 1 2 3 2 3 2 3 2 3 2 3 3 

79 2 3 4 3 4 3 2 3 2 2 3 3 3 2 2 2 3 2 

80 2 3 3 2 3 3 1 2 2 2 3 5 5 5 5 5 5 5 

81 4 4 4 4 5 4 4 4 4 4 3 4 5 5 3 4 3 4 

82 5 5 4 4 4 2 5 5 5 3 5 4 5 5 2 4 3 4 

83 5 5 3 4 4 5 4 5 4 4 4 4 5 5 4 4 4 4 

84 3 3 4 4 4 5 2 3 3 4 4 3 4 4 3 3 4 3 

85 3 3 3 3 3 3 4 4 4 5 5 5 5 5 5 5 5 5 

86 3 3 3 4 5 5 2 3 4 3 4 4 4 4 3 3 4 3 

87 4 4 5 3 3 1 4 4 4 2 2 2 4 2 3 4 3 3 

88 5 5 5 4 3 2 5 4 4 4 3 3 3 4 3 3 2 3 

89 5 5 5 5 5 5 3 3 3 4 4 4 5 3 3 4 3 4 

90 5 5 5 4 4 4 4 4 1 1 1 1 4 3 2 4 3 3 

91 5 4 4 5 5 5 4 4 3 4 4 3 4 3 3 3 3 3 

92 4 4 3 5 3 4 4 3 4 4 3 4 3 4 4 3 4 4 

93 5 3 4 3 3 3 5 3 4 3 3 4 4 3 3 3 1 1 
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94 4 4 5 4 3 4 4 3 3 3 3 4 5 3 4 3 3 2 

95 5 4 5 1 5 2 4 3 3 4 3 3 5 1 4 3 3 4 

96 5 5 1 5 4 4 5 5 4 5 3 3 4 4 4 4 3 3 

97 5 5 4 4 5 4 5 2 2 4 4 4 5 3 4 4 3 4 

98 4 4 4 4 4 4 4 4 4 3 3 2 4 3 4 3 4 4 

99 5 4 5 4 4 5 4 4 5 4 4 3 4 4 4 3 1 2 

100 4 4 4 4 4 4 5 5 4 3 3 4 4 5 4 3 3 2 

 

Lampiran 8 

Data Coding Kuesioner Variabel (Y) Keputusan Pembelian 

Responden No 

1 

No 

2 

No 

3 

No 

4 

No 

5 

No 

6 

No 

7 

No 

8 

No 

9 

No 

10 

No  

11 

No 

 12 

1 4 3 4 4 4 4 4 4 4 3 4 4 

2 3 3 3 3 3 4 3 4 3 3 4 3 

3 1 1 1 1 1 1 1 1 1 1 1 1 

4 4 3 4 3 3 3 4 3 3 3 4 4 

5 5 4 4 4 4 4 3 4 2 3 4 2 

6 4 4 3 4 4 4 3 4 4 3 3 2 
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7 5 3 4 4 3 3 3 3 2 3 3 2 

8 4 4 4 4 4 4 4 4 4 4 4 4 

9 4 4 4 3 4 4 4 4 4 3 4 4 

10 4 3 3 3 3 3 3 4 3 4 3 4 

11 4 4 5 5 4 4 5 4 4 5 4 4 

12 3 3 3 4 4 3 4 3 3 3 4 4 

13 3 3 3 4 4 3 4 3 3 4 3 3 

14 3 3 4 4 4 4 4 4 4 4 4 4 

15 4 5 4 2 2 3 3 4 4 2 2 4 

16 3 3 3 3 3 3 3 3 3 3 3 3 

17 4 3 4 4 4 4 5 5 5 5 5 5 

18 3 2 3 2 3 2 3 2 3 3 3 3 

19 4 5 5 4 4 4 4 5 4 5 4 3 

20 4 4 4 4 4 4 4 4 4 4 4 4 

21 4 4 4 3 4 4 4 4 4 4 4 4 

22 4 4 4 4 4 4 4 4 4 4 4 4 
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23 4 4 3 4 4 3 4 4 4 3 3 4 

24 3 3 4 4 3 3 4 1 3 4 3 4 

25 2 2 1 3 3 3 4 5 5 3 3 2 

26 3 4 4 3 3 2 2 2 2 1 2 2 

27 3 2 2 3 3 4 5 4 4 4 4 4 

28 3 3 3 3 3 4 4 5 5 5 4 4 

29 3 2 4 5 5 4 3 4 5 4 4 4 

30 4 4 5 5 5 5 5 4 3 3 3 3 

31 4 5 5 3 3 3 2 3 3 2 3 3 

32 4 3 3 3 3 3 2 2 4 3 3 3 

33 2 2 2 3 3 2 2 2 2 2 2 2 

34 4 4 3 4 4 4 3 3 1 3 3 1 

35 3 3 3 5 3 3 1 3 1 1 2 1 

36 3 3 3 4 2 4 4 4 1 2 2 2 

37 3 3 3 3 3 2 1 3 1 1 1 1 

38 4 4 3 3 3 4 3 3 1 4 4 4 
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39 4 4 5 5 5 5 5 4 2 5 5 5 

40 4 5 4 5 5 5 5 4 4 3 3 3 

41 5 5 5 5 5 5 4 4 4 4 4 4 

42 4 4 4 4 4 4 2 3 2 2 2 2 

43 4 4 4 4 4 4 3 4 3 4 4 4 

44 2 3 4 3 4 3 2 3 4 3 4 4 

45 2 3 4 3 4 3 2 1 5 5 4 5 

46 3 3 3 2 3 3 3 3 4 3 4 3 

47 4 4 5 3 4 4 4 3 4 4 4 4 

48 3 4 4 3 4 4 4 4 3 4 4 4 

49 4 4 3 3 4 3 4 3 4 3 2 3 

50 4 5 5 3 4 4 5 4 4 5 5 5 

51 4 4 5 3 4 5 4 5 4 4 5 4 

52 4 4 3 3 3 4 3 2 3 4 3 4 

53 3 4 3 2 3 2 3 4 3 3 4 3 

54 1 1 2 3 2 2 2 3 3 4 3 4 
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55 4 3 4 3 2 3 3 3 4 3 2 2 

56 3 4 3 2 2 2 3 2 3 2 2 2 

57 4 5 5 3 3 3 3 3 4 3 3 3 

58 2 2 2 3 3 3 3 3 3 3 3 3 

59 3 3 3 3 4 4 3 3 4 3 3 3 

60 3 3 3 5 4 5 5 5 5 5 5 5 

61 2 1 2 4 4 2 2 2 2 1 1 1 

62 3 1 3 4 2 2 2 2 2 3 3 3 

63 2 2 2 5 3 2 2 2 2 3 2 3 

64 4 4 4 4 5 5 4 4 5 5 5 5 

65 3 3 3 5 5 4 5 5 3 5 2 5 

66 3 3 3 3 3 3 3 3 3 3 3 3 

67 5 5 5 3 3 3 3 3 3 3 3 3 

68 5 5 5 5 5 5 4 5 5 4 5 5 

69 4 4 4 3 3 4 4 4 4 4 4 4 

70 3 3 4 3 4 3 3 4 3 3 4 4 



113 

 

71 3 3 3 4 4 3 4 4 4 3 3 4 

72 2 3 3 2 3 2 3 2 3 3 2 3 

73 4 3 4 2 3 2 3 3 3 4 3 4 

74 3 3 3 3 4 3 4 3 3 4 3 4 

75 1 2 2 3 3 4 3 4 3 3 2 3 

76 3 3 3 4 4 3 4 3 4 4 3 3 

77 3 3 4 4 3 2 2 3 3 2 2 2 

78 3 2 3 2 3 2 3 2 3 3 3 2 

79 3 2 3 1 1 1 1 1 1 1 1 2 

80 3 3 4 1 2 3 3 3 4 3 3 3 

81 3 2 2 5 3 4 5 4 4 2 2 2 

82 1 2 2 3 3 4 4 3 4 3 3 3 

83 1 1 1 5 4 3 3 4 3 2 2 3 

84 4 4 4 3 3 4 3 4 3 4 4 4 

85 5 5 5 3 3 3 3 3 4 4 4 4 

86 4 4 4 3 3 3 2 3 4 5 5 5 
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87 4 3 4 4 3 3 3 3 3 3 2 3 

88 3 3 3 4 3 4 4 3 3 2 2 2 

89 3 3 3 4 3 3 4 3 3 3 2 2 

90 4 3 3 3 4 3 4 3 3 2 2 2 

91 3 3 3 4 4 3 4 3 3 3 3 2 

92 3 3 4 4 3 4 3 4 3 3 4 3 

93 1 2 1 2 3 3 3 3 2 1 2 1 

94 2 2 2 4 3 3 3 3 2 1 1 1 

95 2 3 2 3 2 2 2 3 4 3 2 1 

96 5 3 4 3 2 4 4 2 2 1 1 2 

97 3 3 2 3 2 4 3 3 2 3 3 3 

98 4 3 4 5 4 3 4 3 3 2 3 2 

99 2 2 2 4 3 3 1 1 2 2 1 1 

100 2 2 3 2 2 1 2 1 2 2 1 1 
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Lampiran 9 

Hasil Uji Validitas dan Reliabilitas Variabel Iklan Televisi Maskapai Penerbangan Citilink 

 

Correlations 

 a1 a2 a3 a4 a5 a6 a7 a8 a9 a1

0 

a1

1 

a1

2 

a1

3 

a1

4 

a1

5 

a1

6 

a1

7 

a1

8 

tot

alx 

a1 

Pearso

n 

Correla

tion 

1 
,89

8** 

,88

2** 

,39

5* 

,47

8** 

,30

9 

,49

0** 

,58

8** 

,37

8* 

,44

8* 

,50

3** 

,21

7 

,33

7 

,34

3 

,32

0 

-

,10

0 

,04

2 

,30

8 

,65

9** 

Sig. (2-

tailed) 

 ,00

0 

,00

0 

,03

1 

,00

7 

,09

6 

,00

6 

,00

1 

,03

9 

,01

3 

,00

5 

,25

0 

,06

8 

,06

4 

,08

5 

,59

8 

,82

7 

,09

8 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a2 

Pearso

n 

Correla

tion 

,89

8** 
1 

,76

9** 

,37

9* 

,47

2** 

,23

9 

,35

0 

,59

6** 

,41

6* 

,48

7** 

,58

8** 

,24

4 

,27

8 

,37

6* 

,15

6 

-

,10

4 

-

,01

4 

,30

6 

,62

2** 

Sig. (2-

tailed) 

,00

0 

 ,00

0 

,03

9 

,00

8 

,20

3 

,05

8 

,00

1 

,02

2 

,00

6 

,00

1 

,19

3 

,13

7 

,04

1 

,40

9 

,58

3 

,94

1 

,10

0 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a3 

Pearso

n 

Correla

tion 

,88

2** 

,76

9** 
1 

,49

9** 

,45

2* 

,10

5 

,40

6* 

,42

3* 

,32

0 

,49

9** 

,58

2** 

,30

4 

,33

4 

,39

2* 

,35

0 

-

,13

2 

-

,00

6 

,31

6 

,62

9** 

Sig. (2-

tailed) 

,00

0 

,00

0 

 ,00

5 

,01

2 

,58

1 

,02

6 

,02

0 

,08

5 

,00

5 

,00

1 

,10

2 

,07

1 

,03

2 

,05

8 

,48

7 

,97

4 

,08

9 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a4 

Pearso

n 

Correla

tion 

,39

5* 

,37

9* 

,49

9** 
1 

,64

8** 

,49

8** 

,42

5* 

,16

2 

,25

7 

,45

4* 

,41

1* 

,54

7** 

,64

7** 

,63

1** 

,48

2** 

,52

6** 

,48

9** 

,46

9** 

,78

0** 

Sig. (2-

tailed) 

,03

1 

,03

9 

,00

5 

 ,00

0 

,00

5 

,01

9 

,39

2 

,17

1 

,01

2 

,02

4 

,00

2 

,00

0 

,00

0 

,00

7 

,00

3 

,00

6 

,00

9 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 
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a5 

Pearso

n 

Correla

tion 

,47

8** 

,47

2** 

,45

2* 

,64

8** 
1 

,62

0** 

,44

5* 

,36

8* 

,20

9 

,34

2 

,21

7 

,25

7 

,41

6* 

,51

8** 

,44

8* 

,38

3* 

,43

1* 

,35

7 

,69

9** 

Sig. (2-

tailed) 

,00

7 

,00

8 

,01

2 

,00

0 

 ,00

0 

,01

4 

,04

6 

,26

8 

,06

4 

,24

9 

,17

0 

,02

2 

,00

3 

,01

3 

,03

7 

,01

7 

,05

3 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 
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Pearso

n 
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,30

9 

,23

9 

,10

5 

,49

8** 

,62

0** 
1 

,54

6** 

,46

0* 

,17

4 

,22

6 

,16

4 

,34

1 

,39

1* 

,19

6 

,29

7 

,48

0** 

,47

0** 

,20

5 

,59

5** 

Sig. (2-

tailed) 

,09

6 

,20

3 

,58

1 

,00

5 

,00

0 

 ,00

2 

,01

1 

,35

8 

,22

9 

,38

6 

,06

5 

,03

2 

,29

8 

,11

1 

,00

7 

,00

9 

,27

7 

,00

1 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a7 

Pearso

n 

Correla

tion 

,49

0** 

,35

0 

,40

6* 

,42

5* 

,44

5* 

,54

6** 
1 

,61

3** 

,59

1** 

,47

3** 

,16

6 

,35

6 

,36

2* 

,11

7 

,40

1* 

,22

6 

,31

3 

,36

6* 

,66

7** 

Sig. (2-

tailed) 

,00

6 

,05

8 

,02

6 

,01

9 

,01

4 

,00

2 

 ,00

0 

,00

1 

,00

8 

,38

0 

,05

4 

,04

9 

,53

7 

,02

8 

,23

0 

,09

2 

,04

7 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a8 

Pearso

n 

Correla

tion 

,58

8** 

,59

6** 

,42

3* 

,16

2 

,36

8* 

,46

0* 

,61

3** 
1 

,66

7** 

,57

9** 

,44

0* 

,12

2 

,00

0 

,02

0 

,07

3 

,05

0 

,09

0 

,25

6 

,55

3** 

Sig. (2-

tailed) 

,00

1 

,00

1 

,02

0 

,39

2 

,04

6 

,01

1 

,00

0 

 ,00

0 

,00

1 

,01

5 

,52

1 

1,0

00 

,91

6 

,70

2 

,79

2 

,63

6 

,17

3 

,00

2 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a9 

Pearso

n 

Correla

tion 

,37

8* 

,41

6* 

,32

0 

,25

7 

,20

9 

,17

4 

,59

1** 

,66

7** 
1 

,57

2** 

,39

6* 

,22

7 

,22

1 

,02

7 

,11

1 

,11

0 

-

,00

6 

,39

1* 

,52

1** 

Sig. (2-

tailed) 

,03

9 

,02

2 

,08

5 

,17

1 

,26

8 

,35

8 

,00

1 

,00

0 

 ,00

1 

,03

0 

,22

8 

,24

0 

,88

6 

,55

9 

,56

4 

,97

6 

,03

3 

,00

3 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

0 

Pearso

n 

Correla

tion 

,44

8* 

,48

7** 

,49

9** 

,45

4* 

,34

2 

,22

6 

,47

3** 

,57

9** 

,57

2** 
1 

,65

8** 

,67

0** 

,33

7 

,34

6 

,31

0 

,17

0 

,14

9 

,46

9** 

,70

6** 
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Sig. (2-

tailed) 

,01

3 

,00

6 

,00

5 

,01

2 

,06

4 

,22

9 

,00

8 

,00

1 

,00

1 

 ,00

0 

,00

0 

,06

9 

,06

1 

,09

5 

,36

9 

,43

2 

,00

9 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

1 

Pearso

n 

Correla

tion 

,50

3** 

,58

8** 

,58

2** 

,41

1* 

,21

7 

,16

4 

,16

6 

,44

0* 

,39

6* 

,65

8** 
1 

,60

7** 

,18

5 

,31

4 

,12

5 

,01

1 

-

,09

6 

,17

2 

,54

6** 

Sig. (2-

tailed) 

,00

5 

,00

1 

,00

1 

,02

4 

,24

9 

,38

6 

,38

0 

,01

5 

,03

0 

,00

0 

 ,00

0 

,32

9 

,09

2 

,51

1 

,95

5 

,61

2 

,36

2 

,00

2 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

2 

Pearso

n 

Correla

tion 

,21

7 

,24

4 

,30

4 

,54

7** 

,25

7 

,34

1 

,35

6 

,12

2 

,22

7 

,67

0** 

,60

7** 
1 

,58

7** 

,40

3* 

,36

3* 

,30

6 

,24

0 

,38

8* 

,63

4** 

Sig. (2-

tailed) 

,25

0 

,19

3 

,10

2 

,00

2 

,17

0 

,06

5 

,05

4 

,52

1 

,22

8 

,00

0 

,00

0 

 ,00

1 

,02

7 

,04

9 

,10

0 

,20

1 

,03

4 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

3 

Pearso

n 

Correla

tion 

,33

7 

,27

8 

,33

4 

,64

7** 

,41

6* 

,39

1* 

,36

2* 

,00

0 

,22

1 

,33

7 

,18

5 

,58

7** 
1 

,56

1** 

,44

4* 

,48

9** 

,56

3** 

,65

9** 

,69

5** 

Sig. (2-

tailed) 

,06

8 

,13

7 

,07

1 

,00

0 

,02

2 

,03

2 

,04

9 

1,0

00 

,24

0 

,06

9 

,32

9 

,00

1 

 ,00

1 

,01

4 

,00

6 

,00

1 

,00

0 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

4 

Pearso

n 

Correla

tion 

,34

3 

,37

6* 

,39

2* 

,63

1** 

,51

8** 

,19

6 

,11

7 

,02

0 

,02

7 

,34

6 

,31

4 

,40

3* 

,56

1** 
1 

,64

3** 

,49

1** 

,64

6** 

,64

8** 

,67

7** 

Sig. (2-

tailed) 

,06

4 

,04

1 

,03

2 

,00

0 

,00

3 

,29

8 

,53

7 

,91

6 

,88

6 

,06

1 

,09

2 

,02

7 

,00

1 

 ,00

0 

,00

6 

,00

0 

,00

0 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

5 

Pearso

n 

Correla

tion 

,32

0 

,15

6 

,35

0 

,48

2** 

,44

8* 

,29

7 

,40

1* 

,07

3 

,11

1 

,31

0 

,12

5 

,36

3* 

,44

4* 

,64

3** 
1 

,60

9** 

,62

6** 

,51

5** 

,65

2** 

Sig. (2-

tailed) 

,08

5 

,40

9 

,05

8 

,00

7 

,01

3 

,11

1 

,02

8 

,70

2 

,55

9 

,09

5 

,51

1 

,04

9 

,01

4 

,00

0 

 ,00

0 

,00

0 

,00

4 

,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 
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a1

6 

Pearso

n 

Correla

tion 

-

,10

0 

-

,10

4 

-

,13

2 

,52

6** 

,38

3* 

,48

0** 

,22

6 

,05

0 

,11

0 

,17

0 

,01

1 

,30

6 

,48

9** 

,49

1** 

,60

9** 
1 

,82

6** 

,41

7* 

,53

4** 

Sig. (2-

tailed) 

,59

8 

,58

3 

,48

7 

,00

3 

,03

7 

,00

7 

,23

0 

,79

2 

,56

4 

,36

9 

,95

5 

,10

0 

,00

6 

,00

6 

,00

0 

 ,00

0 

,02

2 

,00

2 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

7 

Pearso

n 

Correla

tion 

,04

2 

-

,01

4 

-

,00

6 

,48

9** 

,43

1* 

,47

0** 

,31

3 

,09

0 

-

,00

6 

,14

9 

-

,09

6 

,24

0 

,56

3** 

,64

6** 

,62

6** 

,82

6** 
1 

,58

4** 

,58

2** 

Sig. (2-

tailed) 

,82

7 

,94

1 

,97

4 

,00

6 

,01

7 

,00

9 

,09

2 

,63

6 

,97

6 

,43

2 

,61

2 

,20

1 

,00

1 

,00

0 

,00

0 

,00

0 

 ,00

1 

,00

1 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

a1

8 

Pearso

n 

Correla

tion 

,30

8 

,30

6 

,31

6 

,46

9** 

,35

7 

,20

5 

,36

6* 

,25

6 

,39

1* 

,46

9** 

,17

2 

,38

8* 

,65

9** 

,64

8** 

,51

5** 

,41

7* 

,58

4** 
1 

,69

3** 

Sig. (2-

tailed) 

,09

8 

,10

0 

,08

9 

,00

9 

,05

3 

,27

7 

,04

7 

,17

3 

,03

3 

,00

9 

,36

2 

,03

4 

,00

0 

,00

0 

,00

4 

,02

2 

,00

1 

 ,00

0 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

tot

alx 

Pearso

n 

Correla

tion 

,65

9** 

,62

2** 

,62

9** 

,78

0** 

,69

9** 

,59

5** 

,66

7** 

,55

3** 

,52

1** 

,70

6** 

,54

6** 

,63

4** 

,69

5** 

,67

7** 

,65

2** 

,53

4** 

,58

2** 

,69

3** 
1 

Sig. (2-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

1 

,00

0 

,00

2 

,00

3 

,00

0 

,00

2 

,00

0 

,00

0 

,00

0 

,00

0 

,00

2 

,00

1 

,00

0 

 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,910 18 
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Lampiran 10 

Hasil Uji Validitas dan Reliabilitas Variabel Keputusan Pembelian 

Correlations 

 b1 b2 b3 b4 b5 b6 b7 b8 b9 b10 b11 b12 totaly 

b1 

Pearson 

Correlation 
1 ,699** ,712** ,490** ,486** ,541** ,349 ,402* ,107 ,296 ,438* ,298 ,651** 

Sig. (2-

tailed) 

 
,000 ,000 ,006 ,006 ,002 ,059 ,028 ,575 ,113 ,015 ,110 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b2 

Pearson 

Correlation 
,699** 1 ,704** ,343 ,377* ,451* ,256 ,375* ,163 ,153 ,175 ,218 ,556** 

Sig. (2-

tailed) 
,000 

 
,000 ,063 ,040 ,012 ,173 ,041 ,391 ,418 ,356 ,247 ,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b3 

Pearson 

Correlation 
,712** ,704** 1 ,609** ,582** ,542** ,374* ,201 ,126 ,354 ,412* ,403* ,677** 

Sig. (2-

tailed) 
,000 ,000 

 
,000 ,001 ,002 ,042 ,286 ,506 ,055 ,024 ,027 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b4 

Pearson 

Correlation 
,490** ,343 ,609** 1 ,864** ,680** ,578** ,366* ,333 ,536** ,540** ,313 ,747** 

Sig. (2-

tailed) 
,006 ,063 ,000 

 
,000 ,000 ,001 ,047 ,072 ,002 ,002 ,093 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b5 

Pearson 

Correlation 
,486** ,377* ,582** ,864** 1 ,747** ,587** ,483** ,453* ,505** ,644** ,388* ,799** 

Sig. (2-

tailed) 
,006 ,040 ,001 ,000 

 
,000 ,001 ,007 ,012 ,004 ,000 ,034 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b6 

Pearson 

Correlation 
,541** ,451* ,542** ,680** ,747** 1 ,698** ,739** ,585** ,625** ,743** ,470** ,884** 

Sig. (2-

tailed) 
,002 ,012 ,002 ,000 ,000 

 
,000 ,000 ,001 ,000 ,000 ,009 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b7 
Pearson 

Correlation 
,349 ,256 ,374* ,578** ,587** ,698** 1 ,541** ,615** ,711** ,698** ,669** ,803** 
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Sig. (2-

tailed) 
,059 ,173 ,042 ,001 ,001 ,000 

 
,002 ,000 ,000 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b8 

Pearson 

Correlation 
,402* ,375* ,201 ,366* ,483** ,739** ,541** 1 ,750** ,556** ,616** ,372* ,733** 

Sig. (2-

tailed) 
,028 ,041 ,286 ,047 ,007 ,000 ,002 

 
,000 ,001 ,000 ,043 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b9 

Pearson 

Correlation 
,107 ,163 ,126 ,333 ,453* ,585** ,615** ,750** 1 ,636** ,585** ,631** ,690** 

Sig. (2-

tailed) 
,575 ,391 ,506 ,072 ,012 ,001 ,000 ,000 

 
,000 ,001 ,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b10 

Pearson 

Correlation 
,296 ,153 ,354 ,536** ,505** ,625** ,711** ,556** ,636** 1 ,750** ,618** ,771** 

Sig. (2-

tailed) 
,113 ,418 ,055 ,002 ,004 ,000 ,000 ,001 ,000 

 
,000 ,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b11 

Pearson 

Correlation 
,438* ,175 ,412* ,540** ,644** ,743** ,698** ,616** ,585** ,750** 1 ,650** ,820** 

Sig. (2-

tailed) 
,015 ,356 ,024 ,002 ,000 ,000 ,000 ,000 ,001 ,000 

 
,000 ,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

b12 

Pearson 

Correlation 
,298 ,218 ,403* ,313 ,388* ,470** ,669** ,372* ,631** ,618** ,650** 1 ,689** 

Sig. (2-

tailed) 
,110 ,247 ,027 ,093 ,034 ,009 ,000 ,043 ,000 ,000 ,000 

 
,000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

totaly 

Pearson 

Correlation 
,651** ,556** ,677** ,747** ,799** ,884** ,803** ,733** ,690** ,771** ,820** ,689** 1 

Sig. (2-

tailed) 
,000 ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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reliability Statistics 

Cronbach's 

Alpha 

N of Items 

,920 12 

 

Lampiran 11 

Tabel Frekuensi Variabel Iklan Televisi Maskapai Penerbangan Citilink 

a1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Sts 4 4,0 4,0 4,0 

Ts 16 16,0 16,0 20,0 

N 24 24,0 24,0 44,0 

S 31 31,0 31,0 75,0 

Ss 25 25,0 25,0 100,0 

Total 100 100,0 100,0  

 

a2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Sts 4 4,0 4,0 4,0 

Ts 8 8,0 8,0 12,0 

N 30 30,0 30,0 42,0 

S 37 37,0 37,0 79,0 

Ss 21 21,0 21,0 100,0 

Total 100 100,0 100,0  

 

 

 



122 

 

a3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Sts 3 3,0 3,0 3,0 

Ts 8 8,0 8,0 11,0 

N 29 29,0 29,0 40,0 

S 34 34,0 34,0 74,0 

ss 26 26,0 26,0 100,0 

Total 100 100,0 100,0  

 

a4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 4 4,0 4,0 4,0 

ts 8 8,0 8,0 12,0 

n 33 33,0 33,0 45,0 

s 42 42,0 42,0 87,0 

ss 13 13,0 13,0 100,0 

Total 100 100,0 100,0  

 

a5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 2 2,0 2,0 2,0 

ts 8 8,0 8,0 10,0 

n 37 37,0 37,0 47,0 

s 38 38,0 38,0 85,0 

ss 15 15,0 15,0 100,0 

Total 100 100,0 100,0  
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a6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 3 3,0 3,0 3,0 

ts 13 13,0 13,0 16,0 

n 34 34,0 34,0 50,0 

s 36 36,0 36,0 86,0 

ss 14 14,0 14,0 100,0 

Total 100 100,0 100,0  

 

a7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 5 5,0 5,0 5,0 

ts 14 14,0 14,0 19,0 

n 24 24,0 24,0 43,0 

s 41 41,0 41,0 84,0 

ss 16 16,0 16,0 100,0 

Total 100 100,0 100,0  

 

a8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 2 2,0 2,0 2,0 

ts 9 9,0 9,0 11,0 

n 34 34,0 34,0 45,0 

s 42 42,0 42,0 87,0 

ss 13 13,0 13,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 



124 

 

 

a9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 2 2,0 2,0 2,0 

ts 7 7,0 7,0 9,0 

n 30 30,0 30,0 39,0 

s 45 45,0 45,0 84,0 

ss 16 16,0 16,0 100,0 

Total 100 100,0 100,0  

 

a10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 2 2,0 2,0 2,0 

ts 8 8,0 8,0 10,0 

n 31 31,0 31,0 41,0 

s 41 41,0 41,0 82,0 

ss 18 18,0 18,0 100,0 

Total 100 100,0 100,0  

 

a11 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 4 4,0 4,0 4,0 

ts 4 4,0 4,0 8,0 

n 36 36,0 36,0 44,0 

s 39 39,0 39,0 83,0 

ss 17 17,0 17,0 100,0 

Total 100 100,0 100,0  
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a12 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 7 7,0 7,0 7,0 

ts 9 9,0 9,0 16,0 

n 33 33,0 33,0 49,0 

s 37 37,0 37,0 86,0 

ss 14 14,0 14,0 100,0 

Total 100 100,0 100,0  

 

a13 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 1 1,0 1,0 1,0 

ts 6 6,0 6,0 7,0 

n 28 28,0 28,0 35,0 

s 40 40,0 40,0 75,0 

ss 25 25,0 25,0 100,0 

Total 100 100,0 100,0  

 

a14 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 2 2,0 2,0 2,0 

ts 12 12,0 12,0 14,0 

n 25 25,0 25,0 39,0 

s 43 43,0 43,0 82,0 

ss 18 18,0 18,0 100,0 

Total 100 100,0 100,0  
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a15 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 3 3,0 3,0 3,0 

ts 11 11,0 11,0 14,0 

n 36 36,0 36,0 50,0 

s 39 39,0 39,0 89,0 

ss 11 11,0 11,0 100,0 

Total 100 100,0 100,0  

 

a16 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 12 12,0 12,0 12,0 

ts 10 10,0 10,0 22,0 

n 44 44,0 44,0 66,0 

s 25 25,0 25,0 91,0 

ss 9 9,0 9,0 100,0 

Total 100 100,0 100,0  

 

a17 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 12 12,0 12,0 12,0 

ts 10 10,0 10,0 22,0 

n 38 38,0 38,0 60,0 

s 33 33,0 33,0 93,0 

ss 7 7,0 7,0 100,0 

Total 100 100,0 100,0  
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a18 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 9 9,0 9,0 9,0 

ts 12 12,0 12,0 21,0 

n 33 33,0 33,0 54,0 

s 33 33,0 33,0 87,0 

ss 13 13,0 13,0 100,0 

Total 100 100,0 100,0  

 

Statistics 

 a1 a2 a3 a4 a5 a6 a7 a8 a9 a1

0 

a1

1 

a1

2 

a1

3 

a1

4 

a1

5 

a1

6 

a1

7 

a1

8 

N 

Valid 
10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

10

0 

Missin

g 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

Mean 
3,5

7 

3,6

3 

3,7

2 

3,5

2 

3,5

6 

3,4

5 

3,4

9 

3,5

5 

3,6

6 

3,6

5 

3,6

1 

3,4

2 

3,8

2 

3,6

3 

3,4

4 

3,0

9 

3,1

3 

3,2

9 

Percentil

es 

25 
3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

3,0

0 

50 
4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

3,5

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

3,5

0 

3,0

0 

3,0

0 

3,0

0 

75 
4,7

5 

4,0

0 

5,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,7

5 

4,0

0 

4,0

0 

4,0

0 

4,0

0 

4,0

0 
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Lampiran 12 

Tabel Frekuensi Variabel Keputusan Pembelian 

b1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 6 6,0 6,0 6,0 

ts 12 12,0 12,0 18,0 

n 37 37,0 37,0 55,0 

s 38 38,0 38,0 93,0 

ss 7 7,0 7,0 100,0 

Total 100 100,0 100,0  

 

b2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 5 5,0 5,0 5,0 

ts 16 16,0 16,0 21,0 

n 42 42,0 42,0 63,0 

s 27 27,0 27,0 90,0 

ss 10 10,0 10,0 100,0 

Total 100 100,0 100,0  

 

b3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 4 4,0 4,0 4,0 

ts 13 13,0 13,0 17,0 

n 36 36,0 36,0 53,0 

s 34 34,0 34,0 87,0 

ss 13 13,0 13,0 100,0 

Total 100 100,0 100,0  
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b4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 3 3,0 3,0 3,0 

ts 10 10,0 10,0 13,0 

n 42 42,0 42,0 55,0 

s 31 31,0 31,0 86,0 

ss 14 14,0 14,0 100,0 

Total 100 100,0 100,0  

 

b5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 2 2,0 2,0 2,0 

ts 11 11,0 11,0 13,0 

n 43 43,0 43,0 56,0 

s 36 36,0 36,0 92,0 

ss 8 8,0 8,0 100,0 

Total 100 100,0 100,0  

 

b6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 3 3,0 3,0 3,0 

ts 15 15,0 15,0 18,0 

n 38 38,0 38,0 56,0 

s 36 36,0 36,0 92,0 

ss 8 8,0 8,0 100,0 

Total 100 100,0 100,0  
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b7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 5 5,0 5,0 5,0 

ts 15 15,0 15,0 20,0 

n 36 36,0 36,0 56,0 

s 34 34,0 34,0 90,0 

ss 10 10,0 10,0 100,0 

Total 100 100,0 100,0  

 

b8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 6 6,0 6,0 6,0 

ts 12 12,0 12,0 18,0 

n 40 40,0 40,0 58,0 

s 34 34,0 34,0 92,0 

ss 8 8,0 8,0 100,0 

Total 100 100,0 100,0  

 

b9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 7 7,0 7,0 7,0 

ts 15 15,0 15,0 22,0 

n 36 36,0 36,0 58,0 

s 34 34,0 34,0 92,0 

ss 8 8,0 8,0 100,0 

Total 100 100,0 100,0  
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b10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 9 9,0 9,0 9,0 

ts 14 14,0 14,0 23,0 

n 41 41,0 41,0 64,0 

s 25 25,0 25,0 89,0 

ss 11 11,0 11,0 100,0 

Total 100 100,0 100,0  

 

b11 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 8 8,0 8,0 8,0 

ts 22 22,0 22,0 30,0 

n 32 32,0 32,0 62,0 

s 30 30,0 30,0 92,0 

ss 8 8,0 8,0 100,0 

Total 100 100,0 100,0  

 

b12 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

sts 10 10,0 10,0 10,0 

ts 20 20,0 20,0 30,0 

n 28 28,0 28,0 58,0 

s 33 33,0 33,0 91,0 

ss 9 9,0 9,0 100,0 

Total 100 100,0 100,0  
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Statistics 

 b1 b2 b3 b4 b5 b6 b7 b8 b9 b10 b11 b12 

N 
Valid 100 100 100 100 100 100 100 100 100 100 100 100 

Missing 0 0 0 0 0 0 0 0 0 0 0 0 

Mean 3,28 3,21 3,39 3,43 3,37 3,31 3,29 3,26 3,21 3,15 3,08 3,11 

Percentiles 

25 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 2,00 2,00 

50 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 3,00 

75 4,00 4,00 4,00 4,00 4,00 4,00 4,00 4,00 4,00 4,00 4,00 4,00 

 

Lampiran 13 

Hasil Uji Normalitas  

Tests of Normality 

 Kolmogorov-Smirnova Shapiro-Wilk 

Statistic Df Sig. Statistic df Sig. 

totalx ,077 100 ,150 ,985 100 ,297 

a. Lilliefors Significance Correction 

 

Tests of Normality 

 Kolmogorov-Smirnova Shapiro-Wilk 

Statistic Df Sig. Statistic df Sig. 

totaly ,068 100 ,200* ,990 100 ,681 

*. This is a lower bound of the true significance. 

a. Lilliefors Significance Correction 

 

 

 

 

 

 

 



133 

 

Lampiran 14 

Hasil Uji Linearitas 

 

ANOVA Table 

 Sum of 

Squares 

df Mean 

Square 

F Sig. 

totaly * 

totalx 

Between 

Groups 

(Combined) 2465,110 36 68,475 1,080 ,388 

Linearity 737,241 1 737,241 11,623 ,001 

Deviation from 

Linearity 
1727,869 35 49,368 ,778 ,787 

Within Groups 3996,200 63 63,432   

Total 6461,310 99    

 

Lampiran 15 

Hasil Uji Regresi Linier Sederhana 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 20,934 5,245  3,991 ,000 

totalx ,291 ,082 ,338 3,553 ,001 

a. Dependent Variable: totaly 

 

Lampiran 16 

Hasil Uji Keberartian atau Kelayakan Model Uji Regresi (Uji ANOVA) 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 737,241 1 737,241 12,622 ,001b 

Residual 5724,069 98 58,409   

Total 6461,310 99    

a. Dependent Variable: totaly 

b. Predictors: (Constant), totalx 
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