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io Calvin / 27170223 / 2021 / Pengaruh Online Customer Review dan Online Customer

§R§ting Terhadap Keputusan Pembelian Konsumen Pada Marketplace Shopee di DKI Jakarta/
?@nbjmbing - Rita Eka Setianingsih, S.E., M.M.
éP&kgmbangan bidang teknologi membuat masyarakat di era globalisasi saat ini ikut

0 __Q

-mengalarni perubahan pola dan gaya hidup. Teknologi menjadi salah satu kebutuhan
-masyarakat, mengetahui adanya internet yang dapat membantu masyarakat dalam banyak hal
§s®e§i kanektivitas dan jangkauan yang sangat luas, mengurangi biaya komunikasi, interaktif,
fleksibel = berkemampuan untuk mendistribusikan pengetahuan secara cepat dan dapat
fgrﬁal%ukan transaksi secara online.

c

“Teori yang digunakan pada penelitian ini adalah online customer review, online customer
‘wrating dap keputusan pembelian kosumen. Variabel dalam penelitian ini terbagi menjadi dua
%eﬁis@yaity variabel independen dan variabel dependen. Variabel independen dalam penelitian
ﬂ@ ddalal’online customer review dan online customer rating, sedangkan variabel dependen
~dalam penelitian ini adalah keputusan pembelian konsumen.

Pengumpkilan data dilakukan dengan cara penyebaran kuisioner kepada 100 sampel konsumen
gyinérketplace Shopee di DKI Jakarta. Pengambilan sampel dilakukan dengan cara non
“probability sampling dengan teknik judgement sampling. Metode analisi yang digunakan
gn%liputi uji validitas, uji reliabilitas, uji normalitas, uji multikolinieritas, uji
U%@eroskedastisitas, uji autokorelasi, uji analisis regresi linear berganda, uji-T, uji-F. Pengujian
“dilakukan-dengan menggunakan bantuan SPSS 26.

uebu

e

9

3K§simpulan dari penelitian ini adalah hasil analisis data menunjukkan terdapat pengaruh online
—customer review terhadap keputusan pembelian sedangkan online customer rating tidak

e

=t empengarui keputusan pembelian.

=2 P

2E 5

gtha KuRci : Online Customer Review, Online Customer Rating, Keputusan Pembelian.
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ABSTRACT

QJldﬂlo Calvm [ 27170223/2021 / The Influence of Online Customer Reviews and Online
(Dwﬁlgstomer Ratings on Consumer Purchase Decisions at the Shopee Marketplace in DKI Jakarta
gédwsor_ Rita Eka Setianingsih, SE, MM

C

§T§e Hevelopment of technology makes society in the current era of globalization also
DJ:ﬁéﬁJeﬁence changes in patterns and lifestyles. Technology is one of the needs of society,
3<rgp\mng that there is an internet that can help people in many ways such as connectivity and
Qévegyamde coverage, reducing communication costs, being interactive, flexible, being able to
Ed%tr%ute knowledge quickly and to be able to make transactions online.

x

5
“The @eory used in this study is online customer reviews, online customer ratings and consumer
-purchasing decisions. The variables in this study were divided into two types, namely the
gnaeﬁendent variable and the dependent variable. The independent variables in this study are
:or&llﬁ% customer reviews and online customer ratings, while the dependent variable in this study
rcis;eoasumer purchasing decisions.

i)%itaﬂcolslectlon was carried out by distributing questionnaires to 100 samples of Shopee
Qﬁmcgrketplace consumers in DKI Jakarta. Sampling was done by means of non probability
‘samplingawith judgment sampling technique. The analysis method used includes validity test,
ﬁaﬂablllty test, normality test, multicollinearity test, heteroscedasticity test, autocorrelation
Et’egt multiple linear regression analysis test, T-test, F-test. Tests were carried out using the
Qnelp of SBSS 26.

(D

EI'@e conclu5|on of this study is that the results of data analysis indicate that online customer
g@lews have an effect on purchasing decisions, while online customer ratings do not affect
gplg;rchasmg decisions.
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ywords“ Online Customer Reviews, Online Customer Ratings, Purchasing Decisions.
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