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ABSTRAK

_Gilbert Alvin Saputra / 64170057 / 2021 / Strategi Relationship Marketing Dalam
cAktivitas Komunikasi Pemasaran Produk Garam “555” / Dosen Pembimbing : Dr.

SImam=Nuraryo, S. Sos, M.A. (Comms)

e

3 Produk garam merupakan salah satu produk dari industri pangan utama yang sangat
2diButultkan oleh konsumen dari berbagai kalangan. Namun demikian walaupun garam
émg)rupakan produk yang cukup penting, produk garam masih jarang diangkat ke dalam
spenelitian strategi marketing communication. Oleh karenanya penelitian ini bertujuan
urituk menjelaskan strategi relationship marketing dalam aktivitas komunikasi pemasaran
%préduk garam “555”.

o 2 cPenelitian ini menggunakan teori relationship marketing untuk memberikan
cgambafan yang cermat dalam pelaksanaan aktivitas komunikasi pemasaran garam “555”.
‘iPéqjelasan dari teori relationship marketing sendiri akan mencakup empat dimensi yaitu

e

cTeust {kesediaan untuk bergantung pada mitra pertukaran di mana seseorang memiliki
“kepercayaan diri).

3 § Commitment (keinginan abadi untuk mempertahankan hubungan yang dihargai.),
“communication (pemberian informasi yang tepat dan dapat dipercaya), conflict handling
gikemampuan perusahaan untuk mencegah atau meminimalkan dampak dari hal-hal yang
Spotensial dapat menimbulkan konflik, dan kemampuan menyelesaikan konflik nyata yang
g’sudah terjadi).

S =Metode penelitian menggunakan pendekatan deskriptif kualitatif, dengan teknik
Spengumpulan data yang digunakan dalam penelitian ini yaitu dengan melakukan
2wawaneara, dan focus group discussion (FGD). Data yang telah diperoleh dari hasil
“wawaricara, dan focus group discussion (FGD) dideskripsikan secara naratif dalam analisis
Sdan pembahasan, dengan tujuan pembaca dapat memahami hasil yang penelitian lebih
%Tmudah.HasiI dari penelitan mendeskripsikan berbagai strategi relationship marketing
odalam aktivitas komunikasi pemasaran produk garam *“555”.

g Strategi relationship marketing yang dilakukan pemasar dalam melakukan aktivitas
ckomugpikasi pemasaran dapat dikatakan telah mencapai tujuan dari keempat dimensi
srelatidhship marketing, yaitu dari sisi kepercayaan garam “555” telah memiliki pelanggan
cyang Bertahan lama hingga puluhan tahun, dari sisi komitmen pelanggan juga merasa
odihardai, dari sisi komunikasi informasi tentang garam “555” mudah didapatkan, dan dari

=)

usisi pepanganan konflik cepat.

9

C

3
“Kata=kunci: Relationship Marketing, Komunikasi Pemasaran, Garam “5557,
Stratégi
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ABSTRACT

_Gilbert-Alvin Saputra / 64170057/ 2021 / Relationship Marketing Strategy in Marketing
SCommunication Activities for Salt Products "*555" / Supervisor: Dr. Imam Nuraryo, S.
gSos, MEA. (Comms)

««

2 + =Salt is one of the main products of the food industry that is needed by consumers
éfr&m various circles. However, although salt is a fairly important product, salt products
=arg still rarely used in marketing communication strategy research. Therefore, this study
gai@s taexplain the relationship marketing strategy in marketing communication activities
Sfor:"555" salt products.

S SThis study uses relationship marketing theory to provide an accurate description of
othé implementation of the “555” salt marketing communication activity. The explanation

cofcthe~relationship marketing theory itself will include four dimensions, namely Trust
o(willingness to depend on an exchange partner in which a person has confidence).

3s neie uelb
u

S @  =ZCommitment (enduring desire to maintain a valued relationship), communication
~(providing accurate and reliable information), conflict handling (the company's ability to

—prevent or minimize the impact of things that could potentially cause conflict, and the
~ability=o resolve real conflicts that have already occurred). happen).

The research method uses a qualitative descriptive approach, with data collection
Stechnigues used in this study, namely by conducting interviews, and focus group

—

adiscussions (FGD). The data that has been obtained from the results of interviews and

‘Sfocus group discussions (FGD) are described in a narrative manner in the analysis and
Sdiscussion, with the aim that readers can understand the results of the research more

[¢%)
3,

ceasily.=The results of the research describe various relationship marketing strategies in
~marketing communication activities for salt products “555 "

3 The relationship marketing strategy carried out by marketers in carrying out
Py . A N « a,e - -

smarketing communication activities can be said to have achieved the goals of the four
gdimensions of relationship marketing, namely in terms of trust salt "555" has had
customers who last for decades, from the point of view of customer commitment they also
“feel vatued, from the point of view of communication of information about salt “555” is
ceasy to obtain, and from the side of conflict resolution it is fast.

— —

SKeywgrds: Relationship Marketing, Marketing Communications, Salt **555", Strategy
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