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ABSTRAK

_Natasha Josephine Obadja/78170044/2021/Pengaruh Kualitas Produk, Citra Merek, dan Harga
cTerhadap Keputusan Pembelian Pelanggan GOOMA Tea Bar MKG di Jakarta
“Utara/Pembimbing : Ir. Liaw Bun Fa, S.E., M.M.
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Minuman kekinian sangatlah digemari oleh masyarakat Indonesia, bahkan seluruh
TJd[,ﬁ‘ua Minuman berbahan dasar kopi, cheese tea, dan boba sangat disukai oleh masyarakat

n
(D,

csehingga banyak sekali perusahaan bermunculan membuat bisnis minuman. Salah satu
‘“perusahaan yang ikut bersaing dalam persaingan tersebut adalah GOOMA. Perusahaan banyak
gya&g mengikuti tren bubble tea, cheese tea, dan kopi, tetapi GOOMA tidak ingin mengikuti
g'tr@ térsebut. GOOMA ingin membawa dan mengedukasi matcha kepada masyarakat di
Indonesia.
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“Teori yang digunakan dalam penelitian ini adalah teori kualitas produk, citra merek,
a,dan keputusan pembelian. Variabel dalam penelitian ini yaitu variabel independen dan
iabel dependen.Variabel independen dalam penelitian ini yaitu kualitas produk, citra merek,
n hatga. Variabel dependen dalam penelitian ini yaitu keputusan pembelian.
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*Objek penelitian ini yaitu pelanggan GOOMA Tea Bar di Mall Kelapa Gading.
gPengambilan sampel penelitian ini menggunakan cara probability sampling dengan teknik
“simplezrandom sampling. Metode pengumpulan data penelitian ini menggunakan kuesioner.
oTekniksanalisis data pada penelitian ini yaitu analisis deskriptif, uji asumsi klasik, dan analisis
sregresilinier berganda. Data penelitian ini diolah dengan menggunakan SPSS 20.
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Hasil penelitian menunjukkan bahwa kualitas produk tidak berpengaruh terhadap
Skeputusan pembelian pelanggan, citra merek berpengaruh positif terhadap keputusan
§pembelian pelanggan, dan harga berpengaruh positif terhadap keputusan pembelian pelanggan
SGOOMA Tea Bar Mal Kelapa Gading.
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A Kesimpulan dari penelitian ini adalah kualitas produk tidak mempengaruhi keputusan
—pembglian pelanggan GOOMA Tea Bar MKG, citra merek berpengaruh positif terhadap
Skeputtisan pembelian pelanggan GOOMA Tea Bar MKG, dan harga berpengaruh positif
Zterhadap keputusan pembelian pelanggan GOOMA Tea Bar MKG. Peneliti menyarankan agar
gpeneliti' selanjutnya dapat mengembangkan penelitian ini dengan meneliti pengaruh variabel-

“variaiél lain yang belum diteliti yang mempengaruhi keputusan pembelian konsumen.
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ABSTRACT

Natashra)Josephine Obadja/78170044/2021/Effect of Product Quality, Brand Image, and Price
-on Customer Purchasing Decision of GOOMA Tea Bar at Kelapa Gading Mal in North
SJakarta/Advisor : Ir. Liaw Bun Fa, S.E., M.M.

Contemporary drinks are very popular with the people of Indonesia, even the whole
Id.cDrinks made from coffee, cheese tea, and boba are very popular with the public so that
many gompanies have sprung up to make beverage businesses. One of the companies
mpﬁtlmpatlng in the industry is GOOMA. Many companies follow the trend of bubble tea,
ﬁckéese tea, and coffee, but GOOMA doesn't want to follow the trend. GOOMA wants to bring
Za@i educate matcha to people in Indonesia.
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o oThe theory used in this research is the theory of product quality, brand image, price,
cand purchasing decisions. The variables in this study are the independent variable and the
ida__pendent variable. The independent variables in this study are product quality, brand image,
vang price. The dependent variable in this study is the purchase decision.
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'The object of this research is the customer of GOOMA Tea Bar at Kelapa Gading
ZMaII Sampling in this study used probability sampling with simple random sampling
~technigue. The method of data collection in this study used a questionnaire. Data analysis

ctechnigues in this study are descriptive analysis, classical assumption test, and multiple linear
regression analysis. The research data was processed using SPSS 20.

juesuaw ed

The results showed that product quality had no effect on customer purchasing
cdecisigns, brand image had a positive effect on customer purchasing decisions, and price had
=a positive effect on customer purchasing decisions at GOOMA Tea Bar Mal Kelapa Gading.
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The conclusion of this study is that product quality does not affect the purchasing
sdecisions of GOOMA Tea Bar customers, brand image affect the purchasing decisions of
EGOOMA Tea Bar customers positively, and price affect the purchasing decisions of GOOMA
§Tea Bar customers positively. Researcher suggests that further researchers can develop this
=reseafth by examining the influence of other variables that have not been studied that affect

Spurchasing decisions.
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