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ABSTRAK

 ©

I
Dian F%rwaningsih / 62100576 / 2014 / Pengaruh Perilaku Penggunaan Media Sosial dan
QPersepgi Iklan Layanan Masyarakat terhadap Sikap Pernikahan Dini / Pembimbing: Imam
Nuraryd, S.Sos, M.A (Comms).
3

bue

I
Q

> Iierkembangan teknologi turut memberikan arti yang sangat penting dalam bidang
@nu@(aﬂ seperti penggunaan media sosial. Seiring dengan perkembangan dunia
ewkl@an melalui Iklan Layanan Masyarakat, pemerintah menghimbau untuk tidak
mglakﬁkan pernikahan dini karena tingginya angka kematian wanita, perceraian, dan
Djugllafg kepadatan penduduk. Penelitian ini bertujuan untuk meneliti pengaruh perilaku
opehiggd@haan media sosial dan persepsi lklan Layanan Masyarakat terhadap sikap
ré’peqtnlkﬁhan dini pada siswa/i SMA YAPPENDA, Jakarta.

8 & Balam penelitian ini, peneliti menggunakan Teori Kegunaan dan Gratifikasi dalam
Eha? pegggunaan media 505|al Teori Stimulus Organism Response dalam hal Iklan Layanan
;’Ngsyagakat Teori Fungsional dalam kaitannya dengan komunikasi keluarga. Komunikasi
.EAﬁtarﬁnbadl dalam kaitannya dengan komunikasi teman serta konsep sikap yang berkaitan
gdé?lgarislkap pernikahan dini.

& nelitian ini menggunakan metode kuantitatif. Data dikumpulkan dengan
Smembagikan kuesioner kepada 92 responden di SMA YAPPENDA. Siswa kelas X dan XI
Jurusag‘ IPA maupun IPS dipilih secara random sistematis dengan perhitungan
‘©menggsnakan rumus Slovin. Penelitian dilakukan dengan metode survei eksplanatif yang
Spersifaf:asosiatif yaitu menjelaskan adakah pengaruh antar variabel yang ingin diteliti.

5 Analisis data menggunakan uji validitas, uji reliabilitas, Structural Equation
>Modelthg (SEM), Penilaian Overall Fit, dan Path Diagram. Dari hasil data yang peneliti
§u1| tid&k terdapat cukup bukti yang signifikan antara perilaku penggunaan media sosial dan
§persep3| Iklan Layanan Masyarakat terhadap sikap pernikahan dini. Namun ada beberapa
avariabel yang signifikan diantaranya adalah perilaku penggunaan media sosial berpengaruh
“terhadap komunikasi teman, komunikasi keluarga berpengaruh terhadap komunikasi teman
odan unikasi keluarga berpengaruh terhadap sikap pernikahan dini.

erdasarkan hasil penelitian ini, peneliti menyimpulkan bahwa perilaku penggunaan
smediggsosial memiliki pengaruh positif dan signifikan terhadap komunikasi teman,
%kemuﬁan komunikasi keluarga juga memiliki pengaruh positif dan signifikan terhadap
ckomuggkasi teman dan sikap pernikahan dini.

mﬁquos d}_\]_nﬁuaw

Mingak

Jaqui

"Kata Runci : Media Sosial, Iklan Layanan Masyarakat, Pernikahan Dini, Komunikasi
Antarpribadi, Komunikasi Keluarga.
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ABSTRACT

-Dian Purwaningsih / 62100576 / 2014 / The Influence of Social Media Use Behavior and
EPercep%ion of Public Service Advertising on Early Marriage Attitudes / Advisor: Imam
“Nurary®, S. Sos, M.A (Comms).

Q

— Bechnological developments provide a very important meaning in the field of
commanications through the use of social media. Along with the development of the
adyerti8ing world, through public service advertising, the governments try to urge its
rl,pé%ple@ot to form an early marriage because of the high mortality rate of women, divorce,
Sark thgnumber of population density. This study aims to investigate the influence of social
smediazuse behavior and perception of public service advertising against early marriage
;Dgs@jce";én student of YAPPENDA senior high school, Jakarta.

c S fA this study, researchers used Uses and Gratification Theory in social media.
gSﬁi'nuﬁs Organism Response Theory in Public Service Advertising. Functional Theory in
grefﬁtioﬁ- to family communication. Interpersonal Communication Theory in relation to
ifr@ndgcommunications, and Attitude in early marriage.

5 Phis research uses quantitative methods. Data was collected by distributing

>

Eqiﬁasti@:maires to 92 respondents in the senior high school class X and X1 both majoring in
UTSciencg and social studies. Randomly of selected systematically with the calculation using
Sthe fopmula Slovin. The study was conducted in survey method that is associative
sexplargtive explained there any influence between variables to be observed.

) Bata were analyzed using validity, reliability testing, Structural Equation Modeling
3(SEME:Assessment of Overall Fit, and Path Diagrams.The results of the test data indicates
cthat argsno sufficient enough evidence of the significant between social media use behavior
=and peception of public service advertising against early marriage stance. However there
Jare sofe significant variables like variables between family communications does the
2influence early marriage stance.

& Based on these results, the researchers concluded that the behavior of the use of
gsocial media has a positive and significant impact on friends communications, then family

gcomrgnications also has a positive and significant impact on friend communications and

nbusw Bue

sd

d

efie

d

attitu@e of early marriage.

c -

= (- |

=

SKey ﬁ)rds . Social Media, Public Service Advertising, Early Marriage, Interpersonal
< W Communications, Family Communications

3 o

5 3
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