‘OWYIg] wizi eduey

undede ynjuaq wejep 1ul sijny eAsey ynan)as neje ueibegas yeAuequiadwaw uep ueywnwnbusw bueseyq 'z

‘OWMIg| Jelem Bueh uebunuadey ueyibniaw yepny uediinbuad 'q

SSINISNY 40 TOOHDS
HID NV M

"yejesew niens ueneful} uep Yy uesinuad

&

DAFTAR PUSTAKA

Booz, A@ & Hamilton (1982), New Products Management for the 1980s, dalam Kaotler, Philip.
= (2000). Marketing Management Millenium Edition, Tenth Edition, New Jersey:

02 %
©& 2 Pearson Prentice Hall.
= <
e B
gCgoggr, Bonal R. dan Emory C. Wiliam (1996), Metode Penelitian Bisnis, edisi kelima, jilid 1,
TR =
S a x ~ .
§§ 2 3 Jakarta : Erlangga,
5 (2] .ﬁ- - . ayn m . - N
‘;Dgné’ptoajarmadl, Sugiarto dan Tony Sitinjak (2001) Strategi Menaklukan Pasar Melalui Riset
c < EL S Ekuitas dan Prilaku Merek, Jakarta : PT Gramedia Pustaka Utama
~ 2 5 Z’r
?Ehtéﬂa, %vantl (2011), Inovation We Can, Edisi Ketiga, Bekasi: Cipta Inovasi Sejahtera
42 @
L§G§|f@, Jlg (2005), Customer Loyalty : Menumbuhkan dan Mempertahannkan Kesetiaan
0
?‘; z § §' Pelanggan, Ahli Bahasa : Dwi Kartini Yahya. Jakarta: Erlangga
o 5 o
55 2 =
?(E_itler, PEHIp (2000). Marketing Management Millenium Edition, Tenth Edition, New Jersey:
2 2 § Pearson Prentice Hall.
& =
E]('étler P&Ilp dan Amstrong, Gary (2012). Principles of Marketing,14™ ed, New Jersey: Pearson
2 3
B2 x Prentice Hall.
c 8 2
Katler, PHlIlp dan Keller, Kevin Lane (2012). Marketing Management. 14" ed, New
3 £ Jersey:Pearson Prentice Hall.
<

elock, Lauren Wright. (2005). Principles of service Marketing and Management. New

d yeryy
Auawgep ueyw

= Jersey: Prentice Hall.
.'!'.

nge

:

spjuad '

Wenéﬁon C., dan Minor, Michael (1998). Consumer Behavior, 5™ edition, upper saddle

e

- . . .
w river, New Jersey : Prentice hall, inc.

‘@quins u

arana,)ma (2007). Metodologi Penelitian Untuk Bisnis, edisi 4, Jakarta : Salemba Empat

uer,SiE] ueun

Slmamoa', Bilson (2001), Memenangkan Pasar dengan Pemasaran Efektif dan Profitabel,
=
5 Jakarta : PT Gramedia Pustaka Utama, Jakarta

=y
Simamoﬁ, Bilson (2003), Aura Merek 7 Langkah Membangun Merek yang Kuat, Jakarta: PT
Gramedia Pustaka Utama.

61

uepj Jim) exniew



"OyYIg| uizi eduey

undede ynjuaq wejep 1ul sijny eAsey ynan)as neje ueibegas yeAuequiadwaw uep ueywnwnbusw bueseyq 'z

SSINISNE 40 TOOHDS
"yejesew niens ueneful} uep Yy uesinuad HID NV MY

‘OWMIg| Jelem Bueh uebunuadey ueyibniaw yepny uediinbuad 'q
‘uedode) ueunsnAuad ‘yerwl eAsey uesinuad ‘uenauad ‘ueyipipuad uebuiyuaday

Stanton J. Wiliam, Michael J. etzel, dan Bruce J Walker (2004) Marketing Singapore, MC.
@Graw-HiII International Edition

l

S iarto,?ergibson Siagian, Lasmono Tri Sunaryanto, dan Denny S. Oetomo (2001), Teknik

;DP ;%f % Sampling, Jakarta: PT Gramedia Pustaka Utama.

%Ugm%n %rdinus dan Nurdin Sobari (2013), Aplikasi Teknik Multivariate untuk Riset
%g g U_’: Pemasaran, 1% ed, Jakarta : PT RajaGrafindo Persada.

%m@er ;'f]ternet:

- Wavw.aisi.or.id/statistic (diakses 27 Juni 2014)

b

wikw.helmku.com/blog/helm-gm-mendapatkan-top-brand-award-2014 (diakses 27 Juni

2014)

innévasipendidikan.Wordpress.com/2007/12/04/ landasan-teori-inovasi-

u

6uSbun-6udBun

=
pehdidikan/)(diakses 27 Juni 2014)
tearionline.fiIes.wordpress.com/2010/01/tabeI-r.doc(diakses 27 Juni 2014)
www.helmku.com (diakses 27 Juni 2014)

o &

:1aquins uexIngakusw uep uexwniuesusw eduey iUl sijny eAJeY Yninjas neje ug
(319 ueny Mimy

62

uepj JIm) exljewsioju] uep siusig 3mpisuj


http://www.helmku.com/blog/helm-gm-mendapatkan-top-brand-award-2014
http://inovasipendidikan.wordpress.com/2007/12/04/landasan-teori-inovasi-pendidikan/
http://inovasipendidikan.wordpress.com/2007/12/04/landasan-teori-inovasi-pendidikan/
http://www.helmku.com/

