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ABSTRAK
Via Virginia / 72170172 / 2021 / Pengaruh Promosi di Media Sosial Instagram dan
Kualitas’ Prouduk terhadap Keputusan Pembelian Pelanggan Makanan Merek Gildak/ Ir.
_Tumpal J.R. Sitinjak, M.M.

Di zaman globalisasi sekarang ini, banyak sekali bisnis kuliner yang dipengaruhi oleh
kebudayaan dari Negara lain. Salah satunya Gildak, yaitu kedai makanan yang menyajikan
m?a;kanan korea. Di zaman yang sudah modern ini, perusahaan melakukan promosi melalui
media-sosial, salah satunya adalah instagram. Promosi saja tidak cukup, tetapi diperlukan

ualitas yang baik dari sebuah produk supaya konsumen melakukan pembelian yang

i

nantinya akan meningkatkan laba perusahaan. Oleh karena itu, penelitian Kkali ini
khusushya akan membahas mengenai promosi media sosial instagram dan kualitas produk
untuk mengetahui keputusan pembelian konsumen pada Gildak.
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CT“@)ri yang digunakan dalam penelitian ini adalah promosi media sosial, kualitas produk

o

§d§1 keputusan pembelian. Terdapat dua jenis variabel dalam penelitian ini, yaitu variabel
§inﬂependen yaitu promosi media sosial instagram dan kualitas produk, variabel lainnya
“adalah®ariabel dependen yaitu keputusan pembelian.
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éfObjek penelitian ini adalah Gildak. Pengumpulan data dilakukan dengan menyebar

ge

ckuesiomer melalui google form kepada 100 sampel pelanggan Gildak sebagai
Jrespondennya. Pengambilan sampel dalam penelitian ini dilakukan dengan cara
cnonprgbability sampling dengan teknik judgement sampling. Teknik analisis data
=menggtinakan uji validitas dan reliabilitas, analisis deskriptif, analisis regresi ganda dan uji

;asumsi klasik.

Q
]

§Hasi| analisis data menunjukkan bahwa promosi media sosial instagram dan kualitas
sproduk berpengaruh positif terhadap keputusan pembelian. Dengan demikian dapat

=dinyatakan bahwa semakin efektif promosi media sosial instagram dan semakin baik
ckualitas produk maka semakin tinggi tingkat pengambilan keputusan pembelian.

—
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“Penelttian ini menyimpulkan bahwa promosi media sosial instagram efektif, kualitas
Sprodukibaik dan keputusan pembelian sudah baik, di mana promosi media sosial instagram
Zdan Kualitas produk terbukti berpengaruh positif terhadap keputusan pembelian.
“Berdasarkan hasil penelitian disarankan Gildak sebaiknya menggunakan akun media sosial
instagfam untuk lebih menerima kritik dan saran dari pelanggan dan Gildak sebaiknya
meningkatkan porsi (ukuran) produk yang dijual sehingga konsumen dapat melakukan
pembelian untuk produk Gildak.

Kata Kunci : Promosi Media Sosial Instagram, Kualitas Produk, Kepuasan Konsumen
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ABSTRACT

Via Virginia / 72170172 / 2021 / The effect of Promotion on Social Media Instagram and
~Produet Quality on Purchasing Decisions of Gildak Customers/ Ir. Tumpal J.R. Sitinjak,
EM.M.

eJe

@lIn thisglobal era, there are so many F&B businesses influenced by the other countries
=cutture:. Not only western culture that entered Indonesia but also Korean culture. Korean
écum’fture is really popular in Indonesia nowadays. One of Korean culture that popular in
%[ngonesia is their food. There’s one of Korean street food in Indonesia called Gildak. In
gh@ medern era, company using social media for doing promotion, one of them is
Zinstagram. But, promotion is not enough, company needs a good quality for the product so
2the- copsumer will buy that will increase the company profit. That is why, this research
gsp%_cifically examined the effect of the social media promotion and product quality towards

“the purchase decision of product at Gildak.

@
— o

§Tﬁ’ce theories used in this research were social media promotion, product quality and
zpurchase decision. There are two variables in this research, there are independent
gvﬁiable that consisted of social media instagram promotion and quality product and the

cother gne is dependent variable that consisted of the purchase decision.

—The object of this research was Gildak. The research’s method were descriptive analysis
%and double-regression analysis. The data collection was conducted by spreading
gquestionnaires via Google Form to 100 samples of Gildak Customers as the respondents.
oThe samples were determined through nonprobability sampling and judgment sampling
Stechnigue.

c

iThe result of the analysis showed that social media instagram promotion is effective,

Q

—product quality is good and the purchase decision is also good. It is expected if the social
Smedia instagram promotion is effective it will lead to purchase decision. As well, if the
Sproduct quality is good it will lead to purchase decision. The test result showed that the
=socialzmedia instagram promotion has been effective affects purchase decision. And the
Zqualitsg.product has been good affects purchase decision. So that the research hypothesis
“which=5ays social media instagram promotion had positive effect on the purchase decision
-and product quality had positive effect on the purchase decision has been proven in this

c
Sreseafeh.

o
0]
a

This résearch concluded that social media instagram promotion is efective, product quality
is goad; and the purchase decision is good, where social media instagram promotion and
produet quality are proven to have a positive effect on purchase decison. Based on the
result=of the research it is recommended for Gildak to use social media instagram account
to aceept criticism and suggestions from the customer and Gildak should size up the
products for sale so the customer could buy the Gildak product.

ul Sl

Keywerds : Social Media Instagram Promotion, Product Quality, Purchase Decision
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