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ABSTRAK 

Vincent Jonathan / 28170064 / 2021 / Pengaruh Electronic Word of Mouth (e-WOM), Diferensiasi 

Produk dan Harga Terhadap Keputusan Pembelian Konsumen Aksesoris Mobil Bermaterial 

Fiberglass pada Aplikasi Bukalapak / Pembimbing: Rita Eka Setianingsih, S.E., M.M. 
 

Perkembangan dunia otomotif yang semakin maju saat ini membuat para konsumen mulai 

dipengaruhi oleh kebiasaan memodifikasi mobil. Para pengusaha otomotif yang membuka usaha 

aksesoris mobil untuk kegiatan modifikasi saat ini menjual produknya di Maketplace. Hal ini 

dikarenakan, konsumsi masyarakat dan kesukaannya pada suatu produk aksesoris mobil bisa 

direalisasikan lewat belanja online tanpa harus berkunjung ke toko offline. Tujuan penelitian ini 

adalah untuk mengetahui seberapa besar pengaruh Electronic Word of Mouth (e-WOM), 

Diferensiasi Produk dan Harga Terhadap Keputusan Pembelian Konsumen Aksesoris Mobil 

Bermaterial Fiberglass pada Aplikasi E-commerce Bukalapak. 
 

Keputusan Pembelian Konsumen adalah suatu keputusan konsumen yang dipengaruhi oleh 

ekonomi, keuangan, teknologi, politik, budaya, produk, harga, lokasi, promosi, physical evidence, 

people dan process. Sehingga membentuk suatu sikap pada konsumen dalam mengolah segala 

bentuk informasi dan mengambil kesimpulan berupa respons yang muncul, yaitu produk apa yang 

akan dibeli, merek, toko, dan waktu atau kapan membeli dan sebagainya. 
 

Objek penelitian ini adalah produk Grill Vincent_Bodykit, yaitu aksesoris mobil bermaterial 

fiberglass pada aplikasi E-commerce Bukalapak. Teknik pengumpulan data menggunakan 

kuesioner, yaitu menyebarkan daftar pertanyaan kepada 160 responden. Teknik pengambilan 

sampel yang digunakan dalam penelitian ini adalah non-probability sampling dengan metode 

judgement sampling. Teknik analisis data yang digunakan adalah uji validitas, uji reliabilitas, 

analisis deskriptif, uji asumsi klasik, dan analisis regresi linear berganda. 
 

Hasil uji asumsi klasik menunjukkan bahwa model regresi memenuhi asumsi, yaitu residual 

berdistribusi normal, tidak terjadi gejala heteroskedastisitas dan tidak terdapat multikolinearitas. 

Hasil uji F menunjukkan bahwa Fhitung 60.510 > dari Ftabel 2.66 dengan nilai signifikan 0.000 < dari 

0.05, artinya e-WOM, Diferensiasi Produk dan Persepsi Harga secara bersama-sama (simultan) 

berpengaruh terhadap Keputusan Pembelian Konsumen. Hasil uji T menunjukkan bahwa 

Electronic Word of Mouth dan Persepsi Harga memiliki nilai signifikan di bawah 0.05 sehingga 

hipotesis diterima. Sedangkan, Diferensiasi Produk memiliki nilai signifikan di atas 0.05 sehingga 

hipotesis ditolak. 

 

Hasil penelitian ini menunjukkan bahwa Electronic Word of Mouth dan Persepsi Harga memiliki 

pengaruh positif dan signifikan terhadap Keputusan Pembelian Konsumen Aksesoris Mobil 

Bermaterial Fiberglass pada Aplikasi Bukalapak. Sedangkan, Diferensiasi Produk tidak memiliki 

pengaruh terhadap Keputusan Pembelian Konsumen. Variabel Electronic Word of Mouth, 

Diferensiasi Produk dan Persepsi Harga dapat menerangkan Keputusan Pembelian Konsumen 

sebesar 52.9%. Sisanya, yaitu sebesar 47.1% adalah faktor lain yang tidak termasuk dalam model 

regresi. 

 

Kata Kunci: electronic word of mouth (e-WOM), diferensiasi produk, harga, keputusan pembelian 

konsumen 



 

 

ABSTRACT 
 

Vincent Jonathan / 28170064 / 2021 / The Influence of Electronic Word of Mouth (e-WOM), 

Product Differentiation and Prices on Consumer Purchase Decisions for Fiberglass Car 

Accessories in the Bukalapak Application / Supervisor: Rita Eka Setianingsih, S.E, M.M. 

 

The development of the automotive world that is increasingly advanced today makes consumers 

begin to be influenced by the habit of modifying cars. Automotive entrepreneurs who open a car 

accessories business for modification activities currently sell their products on Maketplace. This 

is because, people's consumption and their preference for a car accessories product can be 

realized through online shopping without having to visit an offline store. The purpose of this study 

was to find out how much influence Electronic Word of Mouth (e-WOM), Product Differentiation 

and Price had on Consumer Purchase Decisions for Fiberglass Cars in the Bukalapak E-

commerce Application. 

 

Consumer Purchase Decision is a consumer decision that is influenced by economics, finance, 

technology, politics, culture, products, prices, locations, promotions, physical evidence, people 

and processes. Thus forming an attitude on consumers in processing all forms of information and 

drawing conclusions in the form of responses that appear, namely what products to buy, brands, 

shops, and when or when to buy and so on. 

 

The object of this research is the Vincent_Bodykit Grill product, namely car accessories made of 

fiberglass in the Bukalapak E-commerce application. Data collection techniques to use a 

questionnaire, namely distributing a list of 160 respondents. The sampling technique used in this 

research is non-probability sampling with judgment sampling method. The data analysis technique 

used is validity test, reliability test, descriptive analysis, classical assumption test, and multiple 

linear regression analysis. 

 

The results of the classical assumption test show that the regression model meets the assumptions, 

namely that the residuals are normally distributed, there are no symptoms of heteroscedasticity 

and there is no multicollinearity. The results of the F test show that Fcount 60,510 > from Ftable 

2.66 with a significant value of 0.000 < from 0.05, meaning that e-WOM, Product Differentiation 

and Price Perception together (simultaneously) affect Consumer Purchase Decisions. The T test 

results show that Electronic Word of Mouth and Price Perception have a significant value below 

0.05 so that the hypothesis is accepted. Meanwhile, Product Differentiation has a significant value 

above 0.05 so that the hypothesis is rejected. 

 

The results of this study indicate that Electronic Word of Mouth and Price Perception have a 

positive and significant influence on Consumer Purchase Decisions for Fiberglass Car 

Accessories in the Bukalapak Application. Meanwhile, Product Differentiation has no influence 

on Consumer Purchase Decisions. Variable Electronic Word of Mouth, Product Differentiation 

and Price Perception can explain Consumer Purchase Decision by 52.9%. The remaining 47.1% 

are other factors that are not included in the regression model. 

 

Keywords: electronic word of mouth (e-WOM), product differentiation, price, consumer 

purchasing decisions 
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