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Corporate Social Responsibility is a business commitment to ethical support, law enforcement and contribution to improving the economy and improving the quality of life of employees, as well as the local community. The purpose of this study is to study what factors influence the disclosure of social responsibility in Indonesia, especially in mining companies. The dependent variables used in this study are company size, profitability, board size, leverage and media exposure.
Based on stakeholder theory, the company approves entities that only support their own interests but must provide benefits to their stakeholders. Therefore, the implementation of social responsibility is needed for the sustainability of a company to get the support provided by stakeholders to the company. The measurement of the level of social responsibility disclosure uses the Global Reporting Initiative (GRI) index which consists of 91 disclosure items.
The object of this study are 13 companies listed on the Stock Exchange during the 2015-2017 period with a total of 39 data. Companies must have a complete report and in accordance with the needs of the author. Data analysis techniques used are pooling test, classic assumption test, and multiple regression analysis. The program used by the author to test data using SPSS 24.
Pooling test results state that the data in the study can be combined. The classical assumption test shows that the regression model approves the assumption that data is normally distributed, there is no autocorrelation, no heteroscedasticity and no multicollinearity. Based on the F test, the simultaneous variable depends on the disclosure of social responsibility. Based on the t test it can be concluded that the size of the company and the size of the board of commissioners depend on the level of significance below 0.05, therefore the hypothesis is accepted. Profitability is at the level of significance below 0.05. Leverage and media exposure do not have an interest in the disclosure of social responsibility because it is at a level of significance above 0.05.
The conclusion of this study is that there is sufficient evidence regarding the size of the company and the size of the board of commissioners who are positive about complaints of social responsibility, while profitability, leverage and media exposure do not have enough evidence that proves positively to complaints of social responsibility.
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