DAFTAR TABEL


Tabel 2.1 : Nilai Loyalitas Merek	27
Tabel 2.2 : Impact Of Restaurant Experience On Brand Image And Customer Loyalty: Moderating Role Of Dining Motivation	29
Tabel 2.3 : The Effects of Brand Experiences, Trust and Satisfaction on Building Brand Loyalty; An Empirical Research On Global Brands	30
Tabel 2.4 : Effect of Value Congruence, Brand Distinctiveness, Brand Social, Brand Warmth, and Memorable Brand Experience on Customer-Brand Identification and Brand Loyalty (Case Study: Brand of ACER Laptop)	30
Tabel 2.5 : Drivers of Consumer-Brand Identification	31
Tabel 3.1 : Butir Pertanyaan Brand Memorable Experience	38
Tabel 3.2 : Butir pertanyaan Brand Distinctiveness	39
Tabel 3.3 : Butir Pernyataan Brand Loyalty	40
Tabel 4.1 :  Profil Responden Berdasarkan Jenis Kelamin	61
Tabel 4.2 :  Profil Responden Berdasarkan Usia	62
Tabel 4.3 : Profil Responden Berdasarkan Pendidikan Terakhir	62
Tabel 4.4 : Profil Responden Berdasarkan Pekerjaan 	63
Tabel 4.5 : Hasil Uji Validitas Variabel Brand Memorable Experience	64
Tabel 4.6 : Hasil Uji Validitas Variabel Brand Distinctiveness	65
Tabel 4.7 : Hasil Uji Validitas Variabel Brand Loyalty	65
Tabel 4.8 : Hasil Uji Reliabilitas	66
Tabel 4.9 : Rata – rata Variabel Brand Memorable Experience	67
Tabel 4.10 : Rata – rata Variabel Brand Distinctiveness	68
Tabel 4.11 : Rata – rata Variabel Brand Loyalty	70
Tabel 4.12 : Hasil Uji Normalitas	71
Tabel 4.13 : Hasil Uji Multikolinieritas	72
Tabel 4.14 : Hasil Uji Homoskedastisitas	73
Tabel 4.15 : Hasil Uji F	74
Tabel 4.15  Hasil Uji t	75
Tabel 4.16 : Hasil Uji Koefisien Deterrminasi	76
[bookmark: _GoBack]
xiii

