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Maximum and optimal value of the company can be seen in terms of financial statements in accordance with the wishes of the owner of the company, ownership of managerial shares owned by the company, ownership of shares owned by institutional parties as investors and supervisors who oversee the management and owners of the company as well as supervision of the board of independent commissioners in the company as an objective main in increasing value in a good company. The purpose of this study was to determine the effect of managerial ownership, institutional ownership and the board of commissioners on company value.

The theory used is agency theory which is an agency relationship as a contract where one or more people (principals) involve other people (agents) to perform several services on their behalf that involve the delegation of decision-making authority to agents and signal theory which is a sign or signal that gives a signal to the sender (information owner) who is trying to provide relevant information and can be utilized by the receiving party who will then adjust his behavior according to his understanding of the signal.
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The total population in this study were 144 manufacturing companies listed on the Indonesia Stock Exchange in 2016 - 2018. In the study sample numbered 75 (25 companies multiplied by 3 years) manufacturing companies listed on the Indonesia Stock Exchange in 2016-2018. The research technique was carried out using descriptive analysis test, data pooling test, classic assumption test, F test, t test, and coefficient of determination test.

The results of tests carried out indicate that the tested data can be polled. The results of the F test show that managerial ownership, institutional ownership and the board of independent commissioners influence the value of the company. The t-test results showed that managerial ownership and institutional ownership had no effect on the value of the company, while the independent board of commissioners had a positive effect on the value of the company.

The conclusions from this study indicate that managerial ownership and institutional ownership have no effect on firm value, while the independent board of commissioners has a positive effect on firm value.
