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 Website
Data Sejumlah Coffee Shop di Indonesia Tahun 2015, di akses Agustus 2018
http://www.eastspring.co.id 

Gambar Produk Starbucks, di akses November  2018
https://www.starbucks.co.id

Konsumen Setia Kecewa Produk Starbucks Cofee, di akses Agustus 2018	
http://tamankosong.com/memesan-americano-di-starbucks-adalah-ide-buruk/)

Logo Starbucks Coffee, di akses November  2018
https://www.starbucks.co.id

Pelanggan Setia Kecewa Layanan Starbucks Coffee, di akses Agustus 2018
https://www.tripadvisor.co.id/ShowUserReviews-g297725-d6489895-r293940250-Starbucks-Medan_North_Sumatra_Sumatra.html) 

Sejarah singkat Starbucks Coffee, di akses November 2018
https://id.wikipedia.org/wiki/Starbucks
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