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ABSTRAK

—_

i!/irrera Lorraine / 69120502 / 2016 / Pengaruh Foto Iklan Cloth Inc di Instagram Terhadap

=

oKeputusan Pembelian Konsumen / Deavvy MRY Johassan, S.Sos., M.Si.

u

10 %eH

Cloth Inc merupakan salah satu toko daring yang mempromosikan mode pakaian-
o %alan wanita yang dirancang sendiri. Cloth Inc dirancang untuk menyajikan gaya melalui
ckreativitas dan kecenderungan mode. Melalui tingkat popularitas Instagram, Cloth Inc

«Q

Emémanfaatkan Instagram untuk mempromosikan produk-produknya. Sebagai media sosial
Qy@g uhggul dalam hal posting melalui foto, membuat media sosial Instagram memberikan
“tampilgn dan kualitas foto yang baik, tentu saja sangat cocok untuk media promosi toko daring
@azag iasanya sangat mengandalkan foto produk. Saat ini toko daring di Instagram yang
Emgnggunakan foto iklan sebagai daya tarik konsumen pun kian menjamur. Keberadaan foto
jk;tan dalam Instagram Cloth Inc diharapkan dapat membantu memikat dan mempengaruhi

“kaonsumen menentukan keputusan dalam membeli pakaian Cloth Inc.

3
(@]

dinnbusw b

o,

Ny eA

Dalam penelitian ini, penulis menggunakan teori uses and gratification yang ditulis
‘”dalam buku Baran dan Davis, serta Little John dan Foss. Penulis berusaha untuk mengetahui
ﬁapakah foto iklan Cloth Inc di Instagram dapat mempengaruhi keputusan pembelian
gkonsumen Kemudian respon keputusan pembelian konsumen akan ditinjau melalui model
QB’AIDDA (Attention, Interest, Desire, Decision, Action).

]

A Objek penelitian ini adalah keputusan pembelian konsumen. Metode penelitian yang
=digunakan dalam penelitian ini adalah metode penelitian kuantitatif melalui survei eksplanatif.
STeknik: pengumpulan data yang digunakan adalah dengan menggunakan kuesioner yang

Sdibagikan kepada seratus orang responden, responden yang diambil merupakan responden
§yang telah sesuai dengan kriteria penelitian.

% Berdasarkan hasil penelitian menunjukkan, bahwa adanya pengaruh yang signifikan
aantarafoto iklan Cloth Inc di Instagram terhadap keputusan pembelian konsumen berdasarkan
chasil Zperhitungan koefisien korelasi sebesar 0,547. Keputusan pembelian konsumen
§dipengaruhi cukup kuat oleh foto iklan Cloth Inc. Kemudian adanya peningkatan keputusan
“pembelian sebesar 72% setelah adanya foto iklan Cloth Inc di Instagram sesuai dengan hasil

Zuji re@iesi linear sederhana.

HUES]

Dari seluruh penelitian yang telah dilakukan, dapat disimpulkan bahwa foto iklan
ClothzInc di Instagram berpengaruh besar terhadap keputusan pembelian konsumen. Faktor
yang Paling mempengaruhi foto iklan Cloth Inc di Instagram terhadap keputusan pembelian
konsu#ien adalah kualitas foto iklan Cloth Inc dengan menggunakan perangkat pemotretan
yang Baik sehingga memberikan kualitas foto yang sangat bagus, detail dan memberikan
visualZyang dapat menarik perhatian konsumen.
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ABSTRACT

“Virrerd: Lorraine / 69120502 / 2016 / The Influence of Advertisement Photography on
%nstagram by Cloth Inc Towards Consumer’s Purchasing Decision / Deavwy MRY
=Johassan, S.Sos., M.Si.

nnbusw bu
dig 1eH

Cloth Inc is an online shop that promotes women fashion clothes which is design
ﬁd(zmestlcally Cloth Inc is designed to provide style through creativity and fashion trend.
%T@ough the popularity of Instagram , Cloth Inc utilizes Instagram to promote its products.
‘SAs.soctal media is superior in terms of posting through photos, Instagram creates a good
Sloék ahd image quality, which is very suitable for media promotion of online stores that
“have traditionally relied on product photos . Currently in Instagram, online stores that use
gaoﬁlertising photos as consumer appeal are also increasing. The existence of advertising
Sphotossin Instagram Cloth Inc is expected to help attract and influence consumers to

gdeg';erm—ine their decision to shop at Cloth Inc.

ehdey
uep

3 In this study, the authors apply the “uses and gratification” theory based on the
cbook by Baran and Davis, as well as Little John and Foss. The authors sought to determine
“whether the advertising photos on Instagram Cloth Inc may influence purchasing decisions
—of consumers. Afterwards, response to consumer purchase decisions will be reviewed by
=the model AIDDA (Attention, Interest, Desire, Decision, Action).

Q

: The object of this study is consumers' purchase decisions. The method used in this

Sresearch is quantitative research methods through an explanatory survey. The data
5

=collection technique used is to distribute questionnaire to one hundred respondents, the

C

Jrespongent was selected in accordance to the criteria.

ep ue

The results of the study indicate that there is significance influence by the photos of
“Cloth Inc ads on Instagram towards consumer purchasing decisions, based on the results of
othe cafeulation of correlation coefficient of 0.547. Consumer purchasing decisions are
ainfluenced quite strongly by advertising photos of Cloth Inc. Then an increase in the
Spurchasing decision by 72% after the advertising photos on Instagram Cloth Inc. in

“accorgance with the results of simple linear regression test.

3 From all the research that has been done, it can be concluded that the advertising
Ephotos on Instagram Cloth Inc greatly affect consumer purchasing decisions. The factors
that mest influence the advertising photos on Instagram Cloth Inc on consumer purchasing
decisigns is the quality of advertising photos Cloth Inc by using a professional
photography equipment thus providing a very good photo quality, detail and provide a

visualhat can attract the attention of consumers.
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