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Lampiran 1 

KUESIONER 

 Penelitian ini dilakukan dengan tujuan untuk meneliti pengaruh brand prestige dan 

memorable brand experience terhadap brand advocacy produk Baskin Robbins yang dimediasi 

oleh consumer brand identification. Untuk itu peneliti mengharapkan bantuan dari responden 

untuk mengisi kuesioner ini dengan baik dan benar. Atas bantuan Anda, penulis ucapkan terima 

kasih. 

Petunjuk Pengisian : 

 Berilah tanda silang (X) pada jawaban yang sesuai dengan pilihan Anda. 

 Tuliskan jawaban Anda pada pertanyaan yang sifatnya terbuka. 

 

A. Profil Responden  

 

1. Jenis kelamin : 

a. Pria    b. Wanita 

 

2. Usia : 

a. >17 tahun 

b. 17-22 tahun 

c. 23-28 tahun 

d. 29-34 tahun 

e. >34 tahun 

 

3. Pendidikan terakhir : 

a. SMP 

b. SMA/SMK 

c. Diploma 

d. Sarjana/Pasca Sarjana 

e. Lainnya…. 
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4. Pekerjaan Anda : 

a. Mahasiswa/Pelajar 

b. Karyawan 

c. Wirausaha 

d. Lainnya….. 

 

5. Apakah Anda pernah membeli produk Baskin Robbins ? 

(Jika Ya, lanjut ke pertanyaan berikutnya. Jika Tidak, maka berhenti sampai disini.) 

a. Ya 

b. Tidak  

 

Berilah tanda silang (X) pada skala pernyataan yang sesuai dengan jawaban Anda. 

Keterangan : 

1 = Sangat Tidak Setuju 

2 = Tidak Setuju 

3 = Netral 

4 = Setuju 

5 = Sangat Setuju 

 

B. Penilaian Karakteristik Brand Prestige Baskin Robbins 

 

No Pertanyaan 1 2 3 4 5 

1 Menurut saya merek Baskin Robbins 

sangat bergengsi 

     

2 Menurut saya Baskin Robbins adalah 

salah satu merek eskrim terbaik 

     

3 Menurut saya Baskin Robbins adalah 

merek kelas atas dan berkualitas tinggi 

     

 

C. Penilaian Karakteristik Memorable Brand Experience Baskin Robbins 

 

No Pertanyaan 1 2 3 4 5 

4 Saya memiliki banyak pengalaman tak 

terlupakan dengan Baskin Robbins 

     

5 Berpikir  tentang Baskin Robbins, 

mengingatkan saya kembali kepada 

kesan-kesan yang baik. 

     

6 Saya mempunyai kenangan indah tentang 

Baskin Robbins. 
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D. Penilaian Karakteristik Consumer Brand Identification Baskin Robbins 

 

No  Pertanyaan  1 2 3 4 5 

7 Saya memiliki rasa memiliki (sense of 

belonging) yang kuat terhadap Baskin 

Robbins 

     

8 Saya mengenali Baskin Robbins secara 

baik 

     

9 Baskin Robbins mewujudkan apa yang 

saya inginkan 

     

10 Baskin Robbins sudah seperti bagian 

dari saya 

     

11 Baskin Robbins sangat bermakna bagi 

pribadi saya 

     

 

E. Penilaian Karakteristik Brand Advocacy Baskin Robbins 

 

No Pertanyaan 1 2 3 4 5 

12 Saya suka merekomendasikan Baskin 

Robbins kepada orang lain 

     

13 Saya suka membicarakan hal yang baik 

tentang Baskin Robbins kepada orang 

yang saya kenal 

     

14 Saya telah berhasil meyakinkan orang 

lain untuk membeli Baskin Robbins  
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Lampiran 2 

Data Kuesioner Responden 

 

BP1 BP2 BP3 BE1 BE2 BE3 BI1 BI2 BI3 BI4 BI5 BA1 BA2 BA3 

5 5 5 3 3 3 3 4 3 3 3 4 3 3 

5 5 4 3 3 3 4 4 4 3 4 4 4 4 

4 4 4 3 4 4 3 4 4 4 4 5 4 5 

4 3 4 4 4 3 4 4 4 3 3 4 4 4 

5 5 5 5 5 5 4 5 5 4 4 5 5 5 

4 4 5 3 3 3 2 3 2 2 3 4 4 4 

4 5 5 4 5 4 4 3 5 3 4 4 5 4 

4 4 4 2 3 3 3 3 3 3 3 4 4 3 

4 4 3 2 3 2 1 1 2 1 1 3 3 3 

4 4 4 3 3 3 3 3 2 2 1 1 1 1 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 

3 3 3 2 2 2 4 4 3 2 2 2 2 2 

4 5 4 3 3 3 3 5 4 3 3 4 4 3 

3 4 3 3 2 3 3 2 3 1 1 2 3 2 

4 4 4 3 3 3 3 4 4 4 5 5 4 5 

4 4 4 1 1 1 1 2 3 1 1 2 2 2 

4 4 3 2 3 2 3 3 3 1 1 3 3 3 

4 3 4 3 3 3 3 3 4 3 3 3 3 4 

4 4 5 2 1 1 1 2 2 1 1 1 1 1 

2 2 3 2 2 2 2 2 3 2 1 3 3 3 

4 4 4 3 4 3 4 4 4 3 4 4 4 4 

4 4 4 3 4 3 4 4 2 3 4 2 2 4 

3 4 4 3 4 4 3 4 4 3 3 4 4 4 

4 4 2 3 3 2 3 2 2 3 2 2 3 2 

4 4 4 4 4 4 4 4 5 3 3 5 3 3 

5 4 4 3 3 3 3 4 4 3 3 4 4 3 

5 4 4 3 3 3 3 4 4 3 3 4 4 3 

2 2 3 2 2 2 1 1 1 1 1 2 2 3 

4 3 4 1 1 1 1 1 1 1 1 1 1 4 

3 1 3 1 1 1 1 3 1 1 1 1 2 1 

4 4 3 2 1 1 1 2 1 1 1 3 1 1 

3 3 3 2 2 2 1 1 1 1 1 3 1 1 

4 4 4 3 4 3 2 3 3 3 3 3 3 2 

4 5 4 4 4 4 3 4 4 3 3 5 5 5 

4 4 4 3 3 3 4 3 3 3 3 4 4 4 
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1 3 2 1 3 3 1 4 3 3 3 3 3 3 

3 2 2 2 2 2 2 4 2 2 2 2 2 2 

3 3 3 3 4 3 4 4 4 4 5 4 3 3 

3 4 3 2 4 2 2 2 2 2 2 2 2 2 

4 4 4 3 3 2 3 3 3 2 2 3 3 3 

3 3 3 1 2 2 2 2 2 2 1 2 1 1 

5 4 4 5 4 4 5 4 4 4 4 5 4 5 

3 3 3 2 2 3 2 2 2 2 2 1 1 1 

4 4 4 3 4 3 3 3 2 2 2 3 3 2 

3 2 2 1 1 1 3 3 1 1 1 3 3 2 

3 4 3 2 3 2 2 4 3 2 2 4 4 4 

4 4 4 3 4 2 2 3 3 3 3 4 3 3 

5 5 5 4 5 4 4 3 4 3 4 4 4 3 

4 2 2 3 4 4 4 2 4 2 2 4 4 4 

4 3 2 2 3 3 2 3 3 2 2 4 2 2 

4 4 3 3 2 2 3 2 4 2 2 3 2 4 

4 4 4 5 3 4 3 3 4 3 4 4 4 3 

4 3 4 2 3 2 3 4 2 1 1 2 2 2 

4 4 3 4 4 4 3 3 3 2 2 3 3 2 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 4 4 5 4 5 4 5 5 4 5 4 5 

3 4 4 3 3 2 3 3 2 2 2 3 3 2 

4 4 4 3 3 3 3 3 3 3 3 4 3 4 

3 2 3 3 3 3 2 4 2 2 2 3 2 2 

4 4 3 3 4 3 3 2 3 3 3 4 4 3 

4 4 4 3 3 3 3 3 4 3 3 4 4 4 

4 4 4 2 2 2 2 2 3 2 2 2 2 2 

5 4 5 5 4 4 5 4 5 4 4 4 4 4 

4 4 4 3 3 3 4 4 3 3 2 4 3 2 

5 5 5 4 4 4 4 4 5 5 5 4 5 5 

5 5 5 3 4 4 4 4 4 3 3 4 4 4 

2 4 4 3 2 2 2 3 4 2 3 2 3 2 

4 4 5 3 3 3 1 3 2 2 3 3 3 3 

3 4 4 3 3 3 4 4 5 2 1 4 4 4 

3 4 4 3 3 3 3 3 4 2 3 4 4 3 

4 4 4 3 2 2 1 2 2 2 3 2 3 3 

4 4 4 2 2 2 2 2 2 2 2 2 2 2 

3 3 4 2 2 2 2 2 2 2 1 2 2 2 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 

4 4 4 2 2 3 2 3 3 2 3 2 3 3 
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5 4 4 3 3 3 4 5 3 3 3 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 3 1 3 2 2 3 2 2 3 3 2 4 

4 4 4 3 3 3 4 4 3 3 3 4 4 4 

3 4 4 2 3 3 3 3 3 2 2 3 2 3 

4 4 3 2 3 2 2 3 3 2 2 3 2 2 

4 4 4 4 4 3 4 3 3 2 4 4 4 4 

4 3 3 3 3 3 4 3 3 2 2 3 3 3 

5 5 5 5 5 4 5 5 5 5 5 4 3 3 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 5 4 4 4 5 5 4 4 4 4 4 5 5 

4 4 4 3 3 3 3 4 3 3 3 4 3 3 

2 2 2 1 2 2 1 2 1 1 1 1 2 1 

4 3 3 2 3 2 1 2 3 2 2 3 2 3 

4 4 4 3 3 3 3 3 3 3 3 4 3 3 

4 4 4 2 2 1 2 2 2 2 2 3 3 3 

4 4 4 3 4 4 1 2 2 1 2 3 3 3 

3 4 3 4 2 4 3 3 3 3 3 3 2 3 

4 4 4 4 2 4 4 2 4 2 2 2 4 2 

2 4 3 2 2 1 3 3 1 1 1 2 4 2 

4 4 3 4 4 4 2 3 2 2 2 3 3 4 

3 2 1 2 3 3 2 2 2 2 2 3 3 3 

4 4 4 2 3 3 1 2 3 1 3 2 3 3 

3 3 3 2 2 2 3 3 3 3 3 2 3 3 

4 4 3 3 4 3 4 4 3 3 3 4 4 4 

5 5 5 3 2 1 1 1 1 1 1 1 1 1 

4 4 4 3 3 3 4 4 4 3 3 4 4 4 

4 3 4 2 3 3 1 2 3 3 2 3 4 3 

3 4 3 3 3 3 3 2 3 2 1 4 3 4 

4 4 3 3 2 3 2 3 2 3 3 5 5 5 

4 4 3 3 3 3 2 3 2 3 2 3 4 3 

4 4 4 3 3 3 2 2 3 2 2 3 3 3 

4 4 3 2 3 2 1 2 3 2 1 3 4 3 

5 5 5 4 4 4 4 4 4 4 4 4 5 4 

4 5 4 2 3 3 3 3 4 4 3 4 4 4 

4 4 4 2 2 3 2 3 4 3 3 4 4 4 

4 4 3 4 3 2 2 3 4 3 2 4 4 4 

4 5 4 3 2 3 2 3 4 2 3 4 3 2 

4 4 4 3 4 3 2 3 4 4 4 4 4 4 

4 5 4 2 3 2 2 3 4 2 2 2 4 4 
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4 4 3 3 3 3 3 3 3 2 2 3 4 3 

4 3 4 3 4 4 3 3 4 3 3 3 3 3 

4 4 5 2 3 4 4 4 4 4 4 5 5 5 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 3 4 4 4 4 3 3 3 3 3 3 3 

4 4 4 3 3 3 3 3 3 3 3 3 3 3 

4 4 4 4 4 4 3 3 3 3 3 3 3 3 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 

5 4 5 3 4 4 4 4 4 4 4 3 3 3 

4 4 4 4 5 3 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

3 3 3 3 3 3 3 3 3 3 3 3 3 3 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 

4 4 4 3 4 3 3 4 3 4 4 4 3 4 

4 4 4 3 4 3 4 4 4 3 3 4 4 4 

4 4 4 3 3 4 4 3 4 4 4 4 4 4 

4 4 4 4 4 4 4 4 3 4 4 4 4 4 

4 4 4 2 3 2 2 3 4 2 3 4 3 4 

3 4 4 1 2 2 2 3 1 4 2 2 2 3 

4 4 4 3 3 3 3 3 3 2 2 2 3 3 

3 3 3 2 3 3 3 2 3 2 2 3 3 3 

5 5 5 2 3 3 3 4 4 4 3 5 5 3 

3 2 3 2 3 3 3 2 3 2 2 3 2 2 

4 4 4 3 3 3 3 4 4 4 4 4 4 4 

4 4 4 3 3 3 2 4 4 2 3 4 5 5 

4 4 3 2 4 1 3 3 3 2 2 3 3 2 

4 2 3 2 3 3 2 2 2 1 1 2 2 1 

4 2 3 2 3 3 2 2 2 1 1 2 2 1 

3 3 3 1 1 1 1 1 1 1 1 1 1 1 

4 3 4 2 3 3 2 3 3 3 2 2 2 1 

3 2 2 1 2 1 1 1 1 1 1 1 1 1 

4 4 5 4 5 5 4 3 4 3 3 5 5 5 

5 5 5 3 2 3 3 4 4 3 3 4 4 4 

4 4 4 4 4 4 4 4 4 4 4 4 4 4 
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Profil Responden 

Presentase Responden Berdasarkan Jenis Kelamin 

Usia Jumlah Responden Persentase (%) 

<17 tahun 5 3,2% 

17-22 tahun 100 64,5% 

23-28 tahun 41 25,8% 

29-34 tahun 8 4,5% 

>34 tahun 3 1,9% 

Total 157 100% 

 

Presentase Responden Berdasarkan Pendidikan Terakhir 

Pendidikan Jumlah Responden Presentase (%) 

SMP 5 2,6% 

SMA/SMK 65 41,3% 

Diploma 11 7,1% 

Sarjana/Pasca Sarjana 75 48,4% 

Lainnya 1 0,6% 

Total  157 100% 
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     Presentase Responden Berdasarkan Pekerjaan 

Pekerjaan Jumlah Responden Persentase (%) 

Mahasiswa/Pelajar 104 66,5% 

Karyawan 29 18,7% 

Wirausaha 15 9% 

Lainnya 9 5,8% 

Total 157 100% 

 

Presentase Responden Berdasarkan Pembelian 

Pembelian Jumlah Responden Persentase (%) 

Ya 151 97,5% 

Tidak 6 2,5% 

Total  157 100% 
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Lampiran 3 

Hasil Olah WarpPLS 5.0 

 

Model fit and quality indices 

----------------------------- 

 

Average path coefficient (APC)=0.354, P<0.001 

Average R-squared (ARS)=0.659, P<0.001 

Average adjusted R-squared (AARS)=0.654, P<0.001 

Average block VIF (AVIF)=1.966, acceptable if <= 5, ideally <= 3.3 

Average full collinearity VIF (AFVIF)=2.813, acceptable if <= 5, ideally <= 3.3 

Tenenhaus GoF (GoF)=0.722, small >= 0.1, medium >= 0.25, large >= 0.36 

Sympson's paradox ratio (SPR)=1.000, acceptable if >= 0.7, ideally = 1 

R-squared contribution ratio (RSCR)=1.000, acceptable if >= 0.9, ideally = 1 

Statistical suppression ratio (SSR)=1.000, acceptable if >= 0.7 

Nonlinear bivariate causality direction ratio (NLBCDR)=1.000, acceptable if >= 0.7 

 

 

********************************** 

* Path coefficients and P values * 

********************************** 

 

Path coefficients 

----------------- 

 

  BP BE BI BA 

BP     

BE     

BI 0.186 0.710   

BA 0.121 0.150 0.605  

 

P values 

-------- 

 

  BP BE BI BA 

BP     

BE     

BI 0.010 <0.001   

BA 0.065 0.030 <0.001  
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**************************************** 

* Combined loadings and cross-loadings * 

**************************************** 

 

  BP BE BI BA Type (a SE P value 

BP1 0.855 0.186 -0.149 -0.000 Reflect 0.068 <0.001 

BP2 0.877 -0.028 -0.124 0.186 Reflect 0.067 <0.001 

BP3 0.876 -0.153 0.269 -0.186 Reflect 0.067 <0.001 

BE1 0.129 0.905 -0.028 -0.105 Reflect 0.067 <0.001 

BE2 -0.024 0.893 -0.025 0.056 Reflect 0.067 <0.001 

BE3 -0.104 0.919 0.052 0.048 Reflect 0.067 <0.001 

BI1 -0.094 0.264 0.843 -0.237 Reflect 0.068 <0.001 

BI2 -0.039 -0.340 0.848 -0.083 Reflect 0.068 <0.001 

BI3 0.087 0.066 0.840 0.257 Reflect 0.068 <0.001 

BI4 -0.011 -0.030 0.911 0.009 Reflect 0.067 <0.001 

BI5 0.055 0.042 0.899 0.052 Reflect 0.067 <0.001 

BA1 -0.023 0.027 0.103 0.910 Reflect 0.067 <0.001 

BA2 0.026 0.040 -0.091 0.919 Reflect 0.067 <0.001 

BA3 -0.003 -0.067 -0.012 0.910 Reflect 0.067 <0.001 

 

 

********************* 

* Indicator weights * 

********************* 

 

  BP BE BI BA Type (a SE P value VIF WLS ES 

BP1 0.377 0.000 0.000 0.000 Reflect 0.075 <0.001 1.845 1 0.322 

BP2 0.387 0.000 0.000 0.000 Reflect 0.075 <0.001 2.050 1 0.339 

BP3 0.386 0.000 0.000 0.000 Reflect 0.075 <0.001 2.039 1 0.338 

BE1 0.000 0.368 0.000 0.000 Reflect 0.075 <0.001 2.640 1 0.333 

BE2 0.000 0.363 0.000 0.000 Reflect 0.075 <0.001 2.392 1 0.324 

BE3 0.000 0.373 0.000 0.000 Reflect 0.075 <0.001 2.913 1 0.343 

BI1 0.000 0.000 0.223 0.000 Reflect 0.078 0.002 2.455 1 0.188 

BI2 0.000 0.000 0.225 0.000 Reflect 0.078 0.002 2.446 1 0.191 

BI3 0.000 0.000 0.223 0.000 Reflect 0.078 0.002 2.347 1 0.187 

BI4 0.000 0.000 0.241 0.000 Reflect 0.077 0.001 4.651 1 0.220 

BI5 0.000 0.000 0.238 0.000 Reflect 0.077 0.001 4.429 1 0.214 

BA1 0.000 0.000 0.000 0.364 Reflect 0.075 <0.001 2.737 1 0.331 

BA2 0.000 0.000 0.000 0.368 Reflect 0.075 <0.001 2.944 1 0.338 

BA3 0.000 0.000 0.000 0.364 Reflect 0.075 <0.001 2.729 1 0.331 
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Cronbach's alpha coefficients 

--------------------------- 

 

BP BE BI BA 

0.838 0.890 0.918 0.900 

 

****************************** 

* Indirect and total effects * 

****************************** 

 

Indirect effects for paths with 2 segments 

------------------------------ 

  BP BE BI BA 

BP     

BE     

BI     

BA 0.112 0.429   

 

Total effects 

------------------------------ 

  BP BE BI BA 

BP     

BE     

BI 0.186 0.710   

BA 0.233 0.579 0.605 
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Lampiran 4  

Hasil Pengolahan Data SPSS 

 

 
Brand Prestige 

 

BP1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 .6 .6 .6 

2 5 3.2 3.2 3.8 

3 32 20.4 20.4 24.2 

4 99 63.1 63.1 87.3 

5 20 12.7 12.7 100.0 

Total 157 100.0 100.0  

 

 

BP2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 .6 .6 .6 

2 12 7.6 7.6 8.3 

3 25 15.9 15.9 24.2 

4 98 62.4 62.4 86.6 

5 21 13.4 13.4 100.0 

Total 157 100.0 100.0  

 

 

 

BP3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 .6 .6 .6 

2 8 5.1 5.1 5.7 

3 45 28.7 28.7 34.4 
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4 83 52.9 52.9 87.3 

5 20 12.7 12.7 100.0 

Total 157 100.0 100.0  

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

BP1 157 3.84 .703 .056 

BP2 157 3.80 .788 .063 

BP3 157 3.72 .775 .062 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

BP1 68.491 156 .000 3.841 3.73 3.95 

BP2 60.461 156 .000 3.803 3.68 3.93 

BP3 60.149 156 .000 3.720 3.60 3.84 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

MEAN 157 3.829 .6623 .0529 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

MEAN 72.438 156 .000 3.8287 3.724 3.933 
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Memorable Brand Experience 

 

BE1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 11 7.0 7.0 7.0 

2 41 26.1 26.1 33.1 

3 66 42.0 42.0 75.2 

4 32 20.4 20.4 95.5 

5 7 4.5 4.5 100.0 

Total 157 100.0 100.0  

 

 

BE2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 7 4.5 4.5 4.5 

2 28 17.8 17.8 22.3 

3 67 42.7 42.7 65.0 

4 46 29.3 29.3 94.3 

5 9 5.7 5.7 100.0 

Total 157 100.0 100.0  

 

 

BE3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 12 7.6 7.6 7.6 

2 31 19.7 19.7 27.4 

3 70 44.6 44.6 72.0 

4 39 24.8 24.8 96.8 

5 5 3.2 3.2 100.0 

Total 157 100.0 100.0  
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One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

BE1 157 2.89 .958 .076 

BE2 157 3.14 .930 .074 

BE3 157 2.96 .940 .075 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

BE1 37.823 156 .000 2.892 2.74 3.04 

BE2 42.308 156 .000 3.140 2.99 3.29 

BE3 39.490 156 .000 2.962 2.81 3.11 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

MEAN 157 2.997 .8580 .0685 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

MEAN 43.774 156 .000 2.9975 2.862 3.133 
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Consumer Brand Identification 

 

BI1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 20 12.7 12.7 12.7 

2 35 22.3 22.3 35.0 

3 51 32.5 32.5 67.5 

4 44 28.0 28.0 95.5 

5 7 4.5 4.5 100.0 

Total 157 100.0 100.0  

 

 

BI2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 7 4.5 4.5 4.5 

2 31 19.7 19.7 24.2 

3 59 37.6 37.6 61.8 

4 54 34.4 34.4 96.2 

5 6 3.8 3.8 100.0 

Total 157 100.0 100.0  

 

 

BI3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 12 7.6 7.6 7.6 

2 27 17.2 17.2 24.8 

3 53 33.8 33.8 58.6 

4 55 35.0 35.0 93.6 

5 10 6.4 6.4 100.0 

Total 157 100.0 100.0  
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BI4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 21 13.4 13.4 13.4 

2 48 30.6 30.6 43.9 

3 52 33.1 33.1 77.1 

4 31 19.7 19.7 96.8 

5 5 3.2 3.2 100.0 

Total 157 100.0 100.0  

 

 

BI5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 26 16.6 16.6 16.6 

2 38 24.2 24.2 40.8 

3 53 33.8 33.8 74.5 

4 34 21.7 21.7 96.2 

5 6 3.8 3.8 100.0 

Total 157 100.0 100.0  

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

BI1 157 2.89 1.089 .087 

BI2 157 3.13 .927 .074 

BI3 157 3.15 1.033 .082 

BI4 157 2.69 1.037 .083 

BI5 157 2.72 1.097 .088 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 
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BI1 33.258 156 .000 2.892 2.72 3.06 

BI2 42.337 156 .000 3.134 2.99 3.28 

BI3 38.259 156 .000 3.153 2.99 3.32 

BI4 32.482 156 .000 2.688 2.52 2.85 

BI5 31.070 156 .000 2.720 2.55 2.89 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

MEAN 157 2.917 .9081 .0725 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

MEAN 40.252 156 .000 2.9172 2.774 3.060 

 

 

Brand Advocacy 

 

BA1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 9 5.7 5.7 5.7 

2 26 16.6 16.6 22.3 

3 44 28.0 28.0 50.3 

4 65 41.4 41.4 91.7 

5 13 8.3 8.3 100.0 

Total 157 100.0 100.0  
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BA2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 10 6.4 6.4 6.4 

2 25 15.9 15.9 22.3 

3 51 32.5 32.5 54.8 

4 58 36.9 36.9 91.7 

5 13 8.3 8.3 100.0 

Total 157 100.0 100.0  

 

 

BA3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 14 8.9 8.9 8.9 

2 25 15.9 15.9 24.8 

3 52 33.1 33.1 58.0 

4 52 33.1 33.1 91.1 

5 14 8.9 8.9 100.0 

Total 157 100.0 100.0  

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

BA1 157 3.30 1.028 .082 

BA2 157 3.25 1.029 .082 

BA3 157 3.17 1.087 .087 

 

 

One-Sample Test 

 Test Value = 0 

T df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

BA1 40.206 156 .000 3.299 3.14 3.46 

BA2 39.539 156 .000 3.248 3.09 3.41 
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BA3 36.561 156 .000 3.172 3.00 3.34 

 

 

 

One-Sample Statistics 

 N Mean Std. Deviation Std. Error Mean 

MEAN 157 3.243 .9681 .0773 

 

 

One-Sample Test 

 Test Value = 0 

t df Sig. (2-tailed) Mean Difference 95% Confidence Interval of the 

Difference 

Lower Upper 

MEAN 41.978 156 .000 3.2433 3.091 3.396 

 

 

 




