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ABSTRAK 

 

Hokky Samuel Tanamas/21120290/Analisis pengaruh Green Brand Image dan Green 

Brand Trust terhadap Green Satisfaction Konsumen Nippon Paint (Green Choice 

Series)/Pembimbing: Rita Eka Setianingsih, S.E., M.M.. 

Di zaman sekarang ini ancaman pemanasan global semakin meningkat, dan hal ini 

membuat kesadaran masyarakat untuk melestarikan lingkungan semakin besar. Hal 

tersebut dapat terlihat dari konsumen yang mulai menghargai alam dan beralih ke produk-

produk ramah lingkungan sehingga mau tidak mau membuat industri-industri mulai 

merubah dan memperbaiki produk mereka dengan bahan-bahan ramah lingkungan. Hal ini 

membuat Nippon Paint yang mempunyai produk tidak ramah lingkungan mulai berinovasi 

dan membuat produknya menjadi produk yang ramah lingkungan. Oleh karena itu, penulis 

tertarik umtuk melakukan penelitian tentang analisis pengaruh Green Brand Image dan 

Green Brand Trust terhadap Green Satisfaction konsumen Nippon Paint (Green Choice 

Series). 

Teori yang digunakan untuk mendukung penelitian ini adalah definisi dari Green Brand 

Image, Green Brand Trust, dan Green Satisfaction beserta indikatornya. Kemudian 

didukung teori mengenai hubungan antara Green Brand Image dengan Green Satisfaction, 

Price Perception dengan Satisfaction, Green Brand Trust dengan Green Satisfaction, serta 

Green Brand Image terhadap Green Satisfaction Melalui Green Brand Trust.  

Objek Penelitian ini adalah Green Brand Image, Green Brand Trust, dan Green 

Satisfaction dari produk Nippon Paint. Penelitin ini menggunakan penelitian kausal dengan 

menggunakan kuisioner untuk pengumpulan data. Untuk penarikan sampel, cara yang 

digunakan adalah non probability sampling dengan teknik judgement sampling. Prosedur 

yang digunakan untuk pengujian model dan pengolahan data menggunakan SPSS 21.0. 

Output yang dihasilkan SPSS 21.0 menunjukan Green brand Image terhadap Green 

Satisfaction signifikan dengan koefisien positif, Green Brand Trust terhadap Green 

Satisfaction signifikan dengan koefisien positif, Green Brand Image terhadap Green 

Satisfaction secara tidak langsung melalui Green Brand Trust signifikan dengan koefisien 

positif.   

Kesimpulan dari penelitian ini adalah Green Brand Image berpengaruh terhadap Green 

Satisfaction, Green Brand Trust berpengaruh terhadap Green Satisfaction, dan Green 

Brand Image berpengaruh terhadap Green Satisfaction secara tidak langsung melalui 

Green Brand Trust. 
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ABSTRACT 

 

Hokky Samuel Tanamas / 21120290 / Analysis of the influence Green Brand Image and 

Green Brand Trust against the Green Consumer Satisfaction Nippon Paint (Green Choice 

Series) / Supervisor: Rita Eka Setianingsih, S.E., M.M .. 

In today's age of global warming threat is increasing, and this makes people's awareness to 

preserve the environment increases. It can be seen from consumers who are beginning to 

appreciate nature and to switch to environmentally friendly products so inevitably make 

industries began to change and improve their products with environmentally friendly 

materials. This makes Nippon Paint that have not environmentally friendly products started 

to innovate and create products into environmentally friendly products. Therefore, the 

authors are interested in the team to conduct research on the analysis of the influence of 

Green Brand Image and Green Brand Trust against the Green Consumer Satisfaction Nippon 

Paint (Green Choice Series). 

The theories that support this research are Green Brand Image, Green Brand Trust and 

Green Satisfaction and its indicators. Then supported by the theory of the relationship 

between Green Brand Image with Green Satisfaction, Price Perception with Satisfaction, 

Green Brand Trust with Green Satisfaction and Green Brand Image with Green Satisfaction 

through Green Brand Trust. 

The object of this research are Green Brand Image, Green Brand Trust, and Green 

Satisfaction product of Nippon Paint. This research is using causal research method and the 

data from questionnaire for data collection. For sampling, the methods used are non-

probability sampling and judgment sampling techniques. The procedure used to test the 

model and data processing using SPSS 21.0. 

The resulting output SPSS 21.0 showed Green brand Image with Green Satisfaction 

significant positive coefficient, Green Brand Trust with Green Satisfaction significant 

positive coefficient, Green Brand Image with Green Satisfaction indirectly through Green 

Brand Trust significant positive coefficient. 

The conclusion of this study is a Green Brand Image Satisfaction affect to Green Satisfaction, 

Green Brand Trust affect to Green Satisfaction, and Green Brand Image affect the Green 

Satisfaction indirectly through Green Brand Trust. 
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