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E @ua deﬂgan pemasaran perusahaan tersebut. Namun berbeda dengan kasus Minyak Gosok Cap
Zl'é’wgn ygng tidak pernah menggunakan promosi secara massal melalui iklan, tetapi produk obat
%k tersebut selalu terus menerus dibeli oleh konsumen. Pertanyaannya mengapa hal itu bisa
§’7 I\&aka dari itu penulis melakukukan penelitian ini.
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rék atﬁlah sesuatu yang hal yang membedakan dengan nama, tanda, istilah, atau simbol yang
rurrygnﬁuu@an identitas pembuat atau penjual produk atau jasa. Kepercayaan terhadap merek
Ei‘neru_bz,)aka:\ kesediaan untuk mengandalkan merek agar memenuhi kebutuhan konsumen terhadap
gj'ngré‘f( yagg mereka harapkan baik.
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H\/%tode &nelltlan yang digunakan oleh penulis adalah metode penelitian deskriptif, dengan
inglakukaa survei melalui kuesioner metode judgment sampling. Periode penelitiannya adalah
il 20@ Juni 2013.

3
%Hgsn per?élltlan menunjukkan bahwa ada pengaruh prediktabilitas merek, kesukaan merek, dan
Er@uta& rwerek terhadap kepercayaan merek Minyak Gosok Cap Tawon, dan kepercayaan merek
@gpenga@uh terhadap loyalitas merek Minyak Gosok Cap Tawon.
3(%S|mpuTén dari penelitian ini adalah prediktabilitas merek, kesukaan merek, dan reputasi merek
3T:n‘gmlllkl hubungan yang signifikan terhadap kepercayaan merek pada merek Minyak Gosok Cap
awon
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GBsok C&p Tawon / Pembimbing: Dr. Bilson Simamora.
?A% Lﬂﬁguéat is a compulsory drug that everyone should have to live in the household. PT Tawon

af[vlalgssar is one of the drug manufacturers oil named Minyak Gosok Cap Tawon or well
iﬁfovg;n as:Mlnyak Tawon. Some theories said that mass promotion through advertisement will
?mg*n@abaut exchange in accordance with the company's marketing. However, unlike a case of
%gp &a\/\mn unguent that never uses bulk-promotion through advertisement, this product has
@I;Ways baen continually purchased by consumers. The question is, why does it happen? From
@esg;on it triggers the writer to do some research on this issue.

o tn
n% is somethlng that distinguish by name, sign, terms, or symbol that identifies the maker or
gof groducts or services. The brand credibility as a willingness to rely on the brand to meet

@eds;pf consumers towards the brand they expect better.
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1J\/Wsthods;pf research used by the writer are descriptive research method, research approaches
gmﬁh d0|r¥ the survey using questionnaire, and using judgment sampling methods. The research
g)élod w§ held from April 2013 until June 2013.

1DTBe resuF;of this research showed that there is an influence of the predictability of brand, brand
ﬂlgmg, an:d brand reputation towards brand trust of Cap Tawon unguent, and brand trusts
%r@luenceabhelr loyalty towards Minyak Gosok Cap Tawon.
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ﬁe conclusion of this research is that brand predictability, brand liking, and brand reputation
e a significant correlation towards brand trust of Minyak Gosok Cap Tawon
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