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ABSTRAK

©

CEknargara Dzuhry/ 20060545/ 2013/ Analisis Hubungan Penentuan Positioning
odan SI.rategl Diferensiasi terhadap Keunggulan Bersaing Sepeda Motor Honda
Scoopi;/ di Jakarta/ Pembimbing : Dr. Tony Sitinjak.

fuele)

angat penting bagi produsen sepeda motor dewasa ini untuk

mkan suatu persepsi dan citra positif dibenak konsumen dan di calon
sugnennya seperti yang dilakukan oleh PT. AHM saat ini yaitu tidak hanya
nggh sekedar kualitas produknya, melainkan juga dengan konsep difrensiasi
QOSISI guna menambah lini jajaran kategori sepeda motor dengan
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é’ngaf_h spekulasi PT. AHM bahwa difrensiasi dan positioning yang dihadirkan
oleh Qonda Scoopy akan memberikan keunggulan bersaing yang lebih pada

roduﬁ sepeda motor Honda.
m
’E‘Dalam penelitian ini penulis mengangkat topik “Analisis  hubungan

openertuan positioning dan Strategi Diferensiasi terhadap keunggulan bersaing
8sepecg motor Honda Scoopy”. Dimana variabel “X” (independent) meliputi

D

gpenenﬁuan positioning dan Strategi diferensiasi, sedangkan variabel *“Y”

=7

g(depeﬂdent) yaitu Keunggulan bersaing sepeda motor Honda Scoopy. Penulis
singin mengetahui adakah hubungan positif atau negatif antara variabel “X”
“terhadap variabel “Y”.

=

uswi eduegcu

gahua

aTeknik pengambilan sampel yang digunakan adalah teknik pengambilan
am;ﬁ'l Non Probabilitas Sampling yaitu teknik pengambilan sampel yang
menggunakan Judgement sampling, dimana yang menjadi pertimbangannya
adaldl pemilik dan atau pengguna produk sepeda motor Honda Scoopy di

] . . o
cJakaa. Mengingat keterbatasan tenaga, biaya, dan waktu yang dimiliki oleh
penelti, maka kuisioner yang telah disiapkan hanya untuk 108 responden sebagai
sam@l penelitian ini, diharapkan seluruh kuisioner tersebut dapat diolah secara

mak%al tanpa adanya kecacatan atau kekurangan dalam pengisian kuisioner.
=

:o:HasiI penelitian ini menunjukan rangkuman dari hasil korelasi Pearson yang
telah=peneliti uji sebelumnya, dimana variabel Penentuan positioning (X1) dan
Stratﬁbi diferensiasi (X2) memiliki hubungan positif yang sangat kuat dan
signiffan terhadap variabel Keunggulan bersaing (Y). Sehingga dapat dinyatakan
bahvxﬁ Hipotesis pertama, hubungan Penentuan positioning terhadap Keunggulan
bers@ng (Hoi1 : r = 0) dan Hipotesis kedua, hubungan Strategi diferensiasi
terhaﬁp Keunggulan bersaing (Ho-2 : r = 0) adalah ditolak, karena nilai korelasi

squins_ue I"I

J
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Pearson untuk variabel Penentuan positioning (X1) dan Strategi diferensiasi (X2)
terhadap Keunggulan bersaing (Y) yaitu r > 0.

l

Setelah melakukan penelitian mengenai Hubungan penentuan positioning
w Eian s?\‘rategl dlferen5|aS| terhadap keunggulan bersalng produk sepeda motor

dapat;dlsmpulkan bahwa faktor pembeda yang menjadi keunikan dari produk
s@edﬁ motor Honda Scoopy adalah tampilan sepeda motor dengan fesyen retro,
ahwg positioning yang dimiliki oleh Honda Scoopy merupakan sepeda motor
ahg :berkesan dinamis dengan fesyen dan style yang digandrungi oleh anak
mastdaﬁatau yang berjiwa muda. Penentuan positioning memiliki hubungan positif
sghg Kkuat dan signifikan terhadap Keunggulan bersaing. Strategi diferensiasi
m@q hubungan positif yang kuat dan signifikan terhadap Keunggulan bersaing.
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ABSTRACT

©

CEknarg_ara Dzuhry/ 20060545/ 2013/ Relationship Analysis Determination
n’Posmanlng and Differentiation Strategies for Competitive Advantage Motorcycle
HondﬂScoopy in Jakarta / Advisor : Dr. Tony Sitinjak.

Buese)

5 T :

§ > =

55 B - .
o g ﬂt's important for today's motorcycle manufacturers to instill a positive
Epegce@uon and image in the minds of customers and prospective customers as
Q)

Dpr&ctlé}ed by PT. AHM today is not only a quality product, but also with the concept
Hofedlﬁgrentlatlon and positions in order to increase the ranks of the line motorcycle
gcéegg;y by presenting new genre Indonesian motorcycle market since 2010 ago.
_C,Dﬁ'feréﬂces that carried Honda Motorcycle At that time, shift the positioning of
gHgmda_Scoopy placement in a different direction with competitors, with speculation

e
u

ne

2
§P§. A%M that differentiation and positioning are presented by Honda Scoopy will
zp}‘%w@ a competitive advantage over the Honda motorcycle products

5 =

5 gln this study the authors raised the topic "Analysis of positioning and

grelatlcg;'lshlp determination Differentiation Strategies for competitive advantage
gHondg Scoopy motorcycle”. Where the variable "X" (independent) involves
odetermining the positioning and differentiation strategy, whereas the variable "Y"

>

8(depeﬁ:wdent) that is competitive advantage Honda Scoopy motorcycle. Authors

D

gwouldg_llke to know is there any positive or negative relationship between the
avariatfes "X" to variable "Y".

pu

The sampling technique used was non-probability sampling technique
msam%ﬂg is a sampling technique that uses Judgment sampling, which is a

w ue

2Au

oconskgeration is the owner and user of the product or Honda Scoopy motorcycle in
=Jakaf&. Given the limitations of power, cost, and time owned by the researcher,
Sthe geestionnaire has been prepared only for the 108 respondents in the sample
sof thE study, it is expected that all questionnaires be processed to the fullest
gwnhcmt any defects or deficiencies in filling the questionnaire.

n

%These results indicate a summary of the results of Pearson correlation test
resed@chers who have previously, in which the variable positioning Determination
(X1) Bnd the differentiation strategy (X2) has a very strong positive relationship
and ggnificant competitive advantage to variable (Y). So it can be stated that the
first Bypothesis, the relationship Determination positioning against competitive
advaﬁage (Ho-1: r = 0) and the second hypothesis, the relationship to the
competitive advantage of differentiation strategy (Ho-2: r = 0) is rejected, because
the value of the Pearson correlation for variables determination of positioning (X1)
and tie differentiation strategy (X2) for competitive advantage (Y) is r> 0.

eyin

ns

91D uenj i



"OyYIg| uizi eduey

undede ynjuaq wejep 1ul sijny eAsey ynan)as neje ueibegas yeAuequiadwaw uep ueywnwnbusw bueseyq 'z

‘OWMIg| Jelem Bueh uebunuadey ueyibniaw yepny uediinbuad 'q

After doing research on the relationship determining positioning and
differentiation strategies for competitive advantage products Honda Scoopy
moto@cle in Jakarta from February 2013 to April 2013, it can be concluded that
;differea;ltiating factor is the uniqueness of the product Honda Scoopy motorcycle is
& mot§rcycle display by retro fashion, that positioning is owned by Honda Scoopy
motor'gycle is impressive dynamic with fashion and style that is loved by the young
or_the3young at heart. Positioning determination has a strong positive relationship
aidd Sfgnificant competitive advantage. Differentiation strategy has a strong
Sp&Sitie relationship and significant competitive advantage.
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Q 0
§meml%rikan rahmat dan karunianya, sehingga penulis dapat menyelesaikan
3 3
T —-
ZpénulBan skripsi ini dengan baik.
=2 @
E g zZPenulisan skripsi ini merupakan salah satu mata kuliah yang wajib dan
5 = @
L§sy§zztra§kelulusan yang harus ditempuh oleh mahasiswa Kwik Kian Gie School of
SBusinéss.
g2 =
— tr
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o C o
=]
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(=} =
=h
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Q
5
A
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=
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membantu dan membimbing penulis dalam penulisan skripsi ini.
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[
Ekelancaran penulisan skripsi ini.

=]
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:1aquins ueyingakusw uep uexuwniuesuaw eduey 1ul syme
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