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ABSTRAK 

 

 

Yakub / 33090221 / 2013 / Pengaruh Mekanisme Good Corporate Governance sebagai 

Variabel Moderasi terhadap Hubungan Pengungkapan Corporate Social Responsibility 

dengan Nilai Perusahaan Pada Perusahaan Manufaktur yang Terdaftar di Bursa Efek 

Indonesia (BEI) Periode 2010-2011 / Pembimbing: Rizka Indri Arfianti, S.E., Ak., M.M., 

M.Ak. 

 

Penelitian ini bertujuan untuk menganalisis apakah corporate social responsibility dan good 

corporate governance berpengaruh terhadap nilai perusahaan dan apakah good corporate 

governance merupakan variabel pemoderasi antara corporate social responsibility dan nilai 

perusahaan. Teori yang mendasari penelitian ini adala teori sinyal dan teori agensi. Teori 

sinyal mengatakan membahas mengenai dorongan perusahaan untuk memberikan informasi 

kepada pihak eksternal. Teori agensi mengimplikasikan adanya asimetri informasi antara 

agen dan prinsipal, sehingga manajer dapat memberikan sinyal kepada investor melalui 

pengungkapan. 

 

Obyek dalam penelitian ini adalah perusahaan manufaktur yang terdaftar di Bursa Efek 

Indonesia (BEI) periode 2010-2011. Metode pengambilan sampel yang digunakan adalah 

Judgement / Purposive sampling. Total sampel sebanyak 42 perusahaan dengan dua tahun 

pengamatan. Jadi total sampel penelitian ada 84. Data yang digunakan adalah laporan 

keuangan dari masing-masing perusahaan sampel yang dipublikasikan melalui situs 

www.idx.co.id. dan Indonesian Capital Market Directory (ICMD). Proses analisis data yang 

dilakukan terlebih dahulu adalah confirmatory factor analisis, uji asumsi klasik, kemudian 

dilanjutkan dengan pengujian hipotesis. Teknik analisis yang digunakan adalah analisis 

regresi ganda dengan menggunakan software SPSS 20.0. 

 

Berdasarkan hasil penelitian, dapat disimpulkan bahwa: (1) Variabel pengungkapan 

corporate social responsibility cukup bukti berpengaruh signifikan dengan arah positif 

terhadap nilai perusahaan. (2) Variabel mekanisme good corporate governance cukup bukti 

berpengaruh signifikan dengan arah positif terhadap nilai perusahaan. (3) Variabel 

mekanisme good corporate governance tidak cukup bukti berpengaruh pada hubungan 

pengungkapan corporate social responsibility terhadap nilai perusahaan. 

 

Kata Kunci: Good Corporate Governance, Corporate Social Responsibility, Nilai 

Perusahaan. 
 

http://www.idx.co.id/


ABSTRACT 

 

 

Yakub / 33090221 / 2013 / Influence of Good Corporate Governance Mechanism as a 

Moderator Variable in relations between Corporate Social Responsibility Disclosure and 

Corporate Value in Manufacturing Companies Listed on the Indonesia Stock Exchange 

(IDX) Period 2010-2011 / Advisors: Rizka Indri Arfianti, S.E., Ak., M.M., M.Ak. 

 

This study aimed to analyze whether corporate social responsibility and corporate governance 

affect corporate value and whether corporate governance becomes the moderating variable of 

corporate social responsibility and corporate value. The underlying theory for this study is 

signalling theory and agency theory. Signaling theory said, discussing the encouragement 

companies to provide information to external parties. Agency theory implies the existence of 

information asymmetry between the agent and the principal, so that managers can give a 

signal to investors through disclosure. 

 

The object of this study are manufacturing companies listed in Indonesia Stock Exchange 

(IDX) period 2010-2011. Sampling method that was used is judgement / purposive sampling. 

The total sample was 42 companies with two years of observation. So, the total sample was 

84. The data used in this study are the financial statements of each sample company 

published online at www.idx.co.id. and Indonesian Capital Market Directory (ICMD). The 

data analysis process was started with confirmatory factor analysis, classical assumption test, 

and continued with hypothesis test. The analysis technique used is multiple regression 

analysis using SPSS 20.0 software. 

 

Based on research results, it can be concluded that: (1) Corporate Social Responsibility 

disclosure variable enough evidence to have a significant effect to corporate value positive 

direction. (2) Good corporate governance mechanism variables significantly enough evidence 

with the positive direction of the corporate value. (3) Good corporate governance mechanism 

variables is not enough evidence have a significant effect with positive direction on relation 

with corporate social responsibility disclosure to corporate value. 

 

Keywords: Good Corporate Governance, Corporate Social Responsibility, Corporate Value. 
 

http://www.idx.co.id/
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