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ABSTRAK 
 

Jeremia Kuswanda/21180063/2021/ Pengaruh Iklan Dan Brand Ambassador Terhadap 

Keputusan Pembelian Smartphone Samsung/Pembimbing: Dr. Tony Sitinjak, M.M. 

Samsung Galaxy memiliki beberapa kompetitor seperti Xiaomi, Vivo, Oppo, 

Realme, dan beberapa smartphone lainnya, yang dimana Samsung berada pada urutan ke-4 

dengan rata-rata sebesar 16% ditahun 2021. Banyaknya merek smartphone lain yang dapat 

menjadi pilihan bagi para konsumen, membuat perusahaan harus mampu berinovasi lebih 

lagi dalam memproduksi produk barunya ataupun mengembangkan produk lamanya. Pada 

tanggal 11 Agustus 2021 pihak Samsung menayangkan sebuah iklan, dan dibintangi oleh 

grup boyband asal Korea bernama Bangtan Sonyeondan atau disingkat menjadi BTS yang 

merupakan boyband terpopuler di dunia yang dijadikan sebagai salah brand ambassador 

Samsung, dan iklan tersebut sudah di tonton sebanyak 6,7 juta kali.  

Teori yang digunakan untuk mendukung penelitian ini adalah teori mengenai iklan, 

brand ambassador dan keputusan pembelian. Dalam penelitian ini, iklan dan brand 

ambassador merupakan variabel independen, sedangkan keputusan pembelian merupakan 

variabel dependen. 

Objek yang diteliti adalah Samsung dan subjek pada penelitian ini adalah konsumen 

yang sudah pernah membeli produk brand Samsung. Penelitian ini adalah data kuantitatif 

yang bersifat primer, yaitu data berasal dari pengumpulan jawaban kuesioner yang 

digunakan untuk keperluan analisis dan pengolahan data. Penelitian ini dilakukan dengan 

menggunakan metode analisis regresi berganda melalui program IBM SPSS Statistics 20. 

Hasil dari penelitian ini menunjukan bahwa iklan berpengaruh secara positif dan 

signifikan terhadap keputusan pembelian, dan brand ambassador tidak berpengaruh 

terhadap keputusan pembelian. 

Berdasarkan hasil penelitian, maka dapat disimpulkan bahwa (1) iklan berpengaruh 

positif dan signifikan terhadap keputusan pembelian smartphone Samsung, (2) brand 

ambassador tidak berpengaruh terhadap keputusan pembelian smartphone Samsung. 

Kata kunci: Iklan, Brand Ambassador, Keputusan Pembelian. 
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ABSTRACT 
 

Jeremia Kuswanda/21180063/2021/ Influence of Advertising and Brand Ambassadors on 

Samsung Smartphone Purchase Decisions/Advisor: Dr. Tony Sitinjak, M.M. 

Samsung Galaxy has several competitors such as Xiaomi, Vivo, Oppo, Realme, and 

several other smartphones, where Samsung is in 4th place with an average of 16% in 2021. 

There are many other smartphone brands that can be an option for consumers, This makes 

companies have to be able to innovate even more in producing new products or developing 

old products. On August 11, 2021, Samsung aired an advertisement, starring a Korean 

boyband group named named Bangtan Sonyeondan or shortened to BTS, which is the most 

popular boyband in the world who was used as one of Samsung's brand ambassadors, and 

the ad has been watched 6.7 million times. 

The theory used to support this research is the theory of advertising, brand 

ambassadors and purchasing decisions. In this study, advertising and brand ambassadors are 

independent variables, while purchasing decisions are the dependent variable. 

The object under study is Samsung and the subject in this study are consumers who 

have bought Samsung brand products. This research is quantitative data that is primary, ie 

the data comes from the collection of answers to the questionnaire used for the purposes of 

data analysis and processing. This research was conducted using multiple regression analysis 

method through the IBM SPSS Statistics 20 program. 

The results of this study indicate that advertising has a positive and significant effect 

on purchasing decisions, and brand ambassadors have no effect on purchasing decisions. 

Based on the results of the study, it can be concluded that (1) advertising has a 

positive and significant effect on purchasing decisions for Samsung smartphones, (2) brand 

ambassadors have no effect on purchasing decisions for Samsung smartphones. 

Keywords: Advertising, Brand Ambassador, Purchase Decision. 

  



vi 

 

DAFTAR ISI 

 

PENGESAHAN .................................................................................................................... i 

KATA PENGANTAR ......................................................................................................... ii 

ABSTRAK ........................................................................................................................... iv 

ABSTRACT ......................................................................................................................... v 

DAFTAR ISI ....................................................................................................................... vi 

DAFTAR GAMBAR ........................................................................................................ viii 

DAFTAR TABEL ............................................................................................................... ix 

DAFTAR LAMPIRAN ....................................................................................................... x 

BAB I  PENDAHULUAN ..................................................... Error! Bookmark not defined. 

A. Latar Belakang Masalah ....................................... Error! Bookmark not defined. 

B. Identifikasi Masalah .............................................. Error! Bookmark not defined. 

C. Batasan Penilitian ................................................. Error! Bookmark not defined. 

D. Rumusan Masalah ................................................. Error! Bookmark not defined. 

E. Tujuan Penelitian .................................................. Error! Bookmark not defined. 

F. Manfaat Penelitian .................................................... Error! Bookmark not defined. 

BAB II   KAJIAN PUSTAKA .............................................. Error! Bookmark not defined. 

A. Landasan Teori ..................................................... Error! Bookmark not defined. 

1. Iklan ................................................................... Error! Bookmark not defined. 

2. Brand Ambassador ............................................ Error! Bookmark not defined. 

3. Keputusan Pembelian ........................................ Error! Bookmark not defined. 

B. Penelitian Terdahulu ............................................. Error! Bookmark not defined. 

C. Kerangka Pemikiran ............................................. Error! Bookmark not defined. 

D. Hipotesis Penelitian .............................................. Error! Bookmark not defined. 

BAB III  METODE PENELITIAN ...................................... Error! Bookmark not defined. 

B. Objek Penelitian .................................................... Error! Bookmark not defined. 

C. Desain Penelitian .................................................. Error! Bookmark not defined. 

D. Variable Penelitian ................................................ Error! Bookmark not defined. 

1. Iklan (X1) .......................................................... Error! Bookmark not defined. 

2. Brand Ambassador (X2).................................... Error! Bookmark not defined. 

3. Keputusan Pembelian (Y) ................................. Error! Bookmark not defined. 

E. Teknik Pengambilan Sampel .................................... Error! Bookmark not defined. 

F. Teknik Pengumpulan Data ....................................... Error! Bookmark not defined. 



vii 

 

G. Teknik Analisis Data ............................................ Error! Bookmark not defined. 

1. Analisis Deskriptif............................................. Error! Bookmark not defined. 

2. Uji Validitas dan Reliabilitas ............................ Error! Bookmark not defined. 

σ ................................................................................... Error! Bookmark not defined. 

3. Uji Asumsi Klasik ............................................. Error! Bookmark not defined. 

4. Analisis Regresi Linier Ganda .......................... Error! Bookmark not defined. 

BAB IV  HASIL ANALISI DAN PEMBAHASAN ............ Error! Bookmark not defined. 

A. Gambaran Umum Obyek Penelitian ..................... Error! Bookmark not defined. 

B. Analisis Deskriptif ................................................ Error! Bookmark not defined. 

1. Analisis Profil Responden ................................. Error! Bookmark not defined. 

2. Uji Validitas dan Reliabilitas ............................ Error! Bookmark not defined. 

3. Analisis Variable ............................................... Error! Bookmark not defined. 

4. Uji Asumsi Klasik ............................................. Error! Bookmark not defined. 

5. Analisis Regresi Linier Berganda ..................... Error! Bookmark not defined. 

C. Pembahasan .......................................................... Error! Bookmark not defined. 

BAB V SIMPULAN DAN SARAN ...................................... Error! Bookmark not defined. 

A. Simpulan ............................................................... Error! Bookmark not defined. 

B. Saran ..................................................................... Error! Bookmark not defined. 

DAFTAR PUSTAKA ............................................................ Error! Bookmark not defined. 

LAMPIRAN ........................................................................... Error! Bookmark not defined. 

 

  



viii 

 

 

DAFTAR GAMBAR 

Gambar 1.1  Peta Jumlah Pengguna Smartphone di Indonesia .......... Error! Bookmark not 

defined. 

Gambar 1.2  IDC smartphone di Indonesia pada tahun 2021 ............. Error! Bookmark not 

defined. 

Gambar 1.3  Iklan Samsung Galaxy di Youtube ................. Error! Bookmark not defined. 

Gambar 4.1  Logo Samsung ................................................ Error! Bookmark not defined. 

 

 

 

  



ix 

 

DAFTAR TABEL 
Tabel 2.1  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 2.2  Penilitan Terdahulu ............................................ Error! Bookmark not defined. 

Tabel 2.3  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 2.4  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 2.5  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 2.6  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 2.7  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 2.8  Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 3.1  Operasional 

Variabel.…………………………………………………………..Error! Bookmark not 

defined. 

Tabel 3.2  Operasional Variabel .......................................... Error! Bookmark not defined. 

Tabel 3. 3  Operasional Variabel ......................................... Error! Bookmark not defined. 

Tabel 4.1  Responden Berdasarkan Konsumen smartphone Samsung atau 

Tidak…….….Error! Bookmark not defined. 

Tabel 4.2  Profil Responden berdasarkan pada Jenis Kelamin........... Error! Bookmark not 

defined. 

Tabel 4.3 Profil Responden berdasarkan pada Umur .......... Error! Bookmark not defined. 

Tabel 4.4  Profil Responden berdasarkan pada Pekerjaan ... Error! Bookmark not defined. 

Tabel 4.5  Hasil Uji Validitas Variable Iklan ...................... Error! Bookmark not defined. 

Tabel 4.6  Hasil Uji Validitas Variable Brand Ambassador Error! Bookmark not defined. 

Tabel 4.7  Hasil Uji Validitas Variable Keputusan Pembelian .......... Error! Bookmark not 

defined. 

Tabel 4.8  Hasil Uji Reliabilitas .......................................... Error! Bookmark not defined. 

Tabel 4.9  Skor Rerata Variable Iklan ................................. Error! Bookmark not defined. 

Tabel 4.10  Skor Rerata Variable Brand Ambassador......... Error! Bookmark not defined. 

Tabel 4.11  Skor Rerata Variable Keputusan Pembelian .... Error! Bookmark not defined. 

Tabel 4.12 Hasil Uji Normalitas dengan Metode K-S......... Error! Bookmark not defined. 

Tabel 4.13  Hasil Uji Multikolinieritas ................................ Error! Bookmark not defined. 

Tabel 4.14  Hasil Uji Heteroskedastisitas ............................ Error! Bookmark not defined. 

Tabel 4.15  Hasil Uji F ........................................................ Error! Bookmark not defined. 

Tabel 4.16  Hasil Uji T ........................................................ Error! Bookmark not defined. 

Tabel 4.17 Koefisien Determinasi (R2) ............................... Error! Bookmark not defined. 



x 

 

 

 

 

  



xi 

 

DAFTAR LAMPIRAN 
 

Lampiran 1 Kuesioner ......................................................... Error! Bookmark not defined. 

Lampiran 2 Data Kuesioner ................................................. Error! Bookmark not defined. 

Lampiran 3 Analisis Deskriptif ........................................... Error! Bookmark not defined. 

Lampiran 4 Uji Asumsi Klasik ............................................ Error! Bookmark not defined. 

Lampiran 5 Analisis Regresi Linier Berganda .................... Error! Bookmark not defined. 



1 

 

 


