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ABSTRAK

—  Cynthia Putri Wijaya [/ 25180520 / 2022 / Pengaruh Visibility,
m&dibilify, Attractiveness dan Power Endorser Terhadap Niat Beli Street Boba Sunter
Beenlake Jakarta Utara (Studi Kasus Pada Followers Influencer Instagram @Fadiljaidi) /
bimbing: Prof. Dr. Ir. Bilson Simamora, M.M.
.
= Pada zaman yang kian modern dunia usaha sudah banyak sekali persaingan, hal tersebut
j b&rsamaan dengan berkembangnya kecanggihan teknologi. Sistem perdagangan yang
u@@h di zaman industri 4.0 dalam melakukan pemasaran jual beli secara online yang semakin
-mudah, Perkembangan internet memberikan dampak positif dalam perkembangan ekonomi global
“tapp&-adahya batasan tempat, jarak, dan waktu. Selain itu untuk membantu agar produk dikenal
<dan dbanyak dibeli oleh konsumen maka pelaku bisnis menggunakan jasa endorse. Endorse
-merupakan suatu strategi pemasaran yang sering pelaku usaha gunakan dalam mengiklankan
@@d@knya, dikarenakan ada 2 pihak yakni influencer serta pengusaha yang bekerja sama, endorse
Sni sedahzbanyak dilakukan oleh para pelaku bisnis salah satunya yaitu Street Boba, Street Boba
%rbmglagukan endorse melalui Influencer @FadilJaidi. Oleh karena itu peneliti tertarik melakukan
cpenelitiandengan mengambil judul : Pengaruh visibility, credibility, attractiveness dan power
@@ddcr’ser terhadap niat beli Street Boba Sunter Greenlake, Jakarta Utara.
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Teori dasar dalam penelitian ini adalah teori grup referensi (reference group) yang
nyatakan bahwa visibility, credibility, attractiveness dan power grup referensi berpengaruh
a niatbeli.
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Responden dalam penelitian ini adalah konsumen yang pernah datang ke Street Boba
nter Greenlake dan juga followers dari Fadil Jaidi. Teknik pengambilan sampel yang digunakan

—

i
© 3
i

tu nom-probability sampling dengan menggunakan Judgmental Sampling, dengan sample
anyak™40 responden. Teknik analisis data yang digunakan uji validitas, uji reliabilitas, analisis
kriptif, serta analisis regresi ganda. Data diolah menggunakan SPSS 24.
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Kesimpulan penelitian ini adalah variabel visibility, credibility, attractiveness, dan power
ge@lorse ferbukti berpengaruh terhadap minat beli konsumen Street Boba. Sebaiknya Street Boba
gng»mper@hankan menggunakan Influencer yang memiliki visibility, credibility, attractiveness, dan
§o%wer epdorse dalam mempromosikan produk serta memperluas pendistribusian produk untuk
Smeningkatkan minat beli Street Boba Sunter Greenlake Jakarta Utara.
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Kata Kunci: Visibility, Credibility, Attractiveness, Power Endorse, Niat Beli, Grup referensi
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ABSTRACT

—  Cynthia Putri Wijaya / 25180520 / 2022 / The effect of Visibility, Credibility,
“Attractiveness and Power Endorser on Consumer Purchase Intention at Street Boba Sunter
g;ﬁeenlake North Jakarta (Case Study on Instagram Followers influencer @FadilJaidi) /
g@perwsor Prof. Dr. Ir. Bilson Simamora, M.M.

(D

§ © & Irsan increasingly modern era, the business world has a lot of competition, this arises
@%ngawnh the development of technological sophistication. The trading system that changed in
3he industrial era 4.0 in making online buying and selling marketing easier. The development of
gth% interret has had a positive impact on global economic development without any restrictions
cory place;distance, and time. In addition, to help make the product known and widely purchased
Dy cﬁnsumers business people use endorse services. Endorse is a marketing strategy that
Tr?mgsw@sses often use to advertise their products, because there are 2 parties, namely Influencers
gaq;d a\trepreneurs who work together, this endorsement has been done by many business people,
‘Come gf which is Street Boba, Street Boba endorses through Influencer @FadilJaidi. Therefore,
;Dreseafchers are interested in conducting research with the title: The effect of visibility, credibility,
@@r@tlveness and power endorser on purchase interest at Street Boba Sunter Greenlake, North
SJakarta.

The basic theory in this study is the reference group theory which states that the visibility,
dibility, attractiveness and power of reference groups affect purchase intentions.

3” SNy
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Respondents in this study were consumers who had come to Street Boba Sunter Greenlake
also followers of Fadil Jaidi. The sampling technique used is non-probability sampling using
gmental Sampling, with a sample of 140 respondents. The data analysis technique used was
idity test, reliability test, descriptive analysis, and multiple regression analysis. The data was
cessechusing SPSS 24,

The conclusion of this study is that the Visibility, Credibility, Attractiveness, and Power
dorse variables proved to have an effect on the Purchase Interest of Street Boba consumers.
ording to the research results, Street Boba should maintain using Influencers who have
ibilityy Credibility, Attractiveness, and Power Endorse in promoting products and expanding
uct distribution to increase buying interest in Street Boba Sunter Greenlake, North Jakarta.
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Keywords: Visibility, Credibility, Attractiveness, Power Endorse, Purchase Intention, Reference
Group
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ngi dan syukur kepada Tuhan Yang Maha Esa atas segala rahmat yang melimpah sehingga

o 9

§o§1eliti dapat menyelesaikan skripsi ini tepat pada waktunya. Skripsi ini disusun agar dapat
é@rr&;nuhl salah satu syarat kelulusan untuk memperoleh gelar Sarjana Ekonomi jurusan
%V%né}emen dengan konsentrasi pemasaran di Kwik Kian Gie School Of Business.
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=+ sehingga skripsi ini dapat selesai tepat pada waktunya.
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