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ABSTRAK

Helen Margaretha / 62180010 / 2022 / Pengaruh Celebrity Endorser Tokopedia
Terhadap Keputusan Pembelian Photocard BTS di Komunitas Army World / Dr. Imam
Nuraryo, S. Sos., M.A (Comms)

Selama masa pandemi COVID-19, aktivitas berbelanja secara online melalui
marketplace / e-commerce dapat meningkat dengan pesat. Salah satu faktor peningkatan
tersebut adalah adanya program diskon dan gratis ongkir yang dilakukan oleh banyak
marketplace tidak terkecuali Tokopedia. BTS ditunjuk Tokopedia menjadi celebrity
endorser mereka pada tahun 2019. Penggemar yang mengoleksi photocard dapat dikatakan
mempunyai perilaku yang konsumtif dan pada masa pandemi seperti ini dimana seharusnya
daya beli masyarakat menurun, penggemar k-pop justru rela membayar relatif mahal untuk
tetap dapat mengoleksi photocard idola mereka. Dengan penunjukkan BTS sebagai celebrity
endorser Tokopedia pada masa pandemi COVID-19, Peneliti ingin mengetahui seberapa
besar pengaruh celebrity endorser Tokopedia terhadap keputusan pembelian photocard BTS
di Komunitas Army World.

Dalam penelitian ini, Peneliti menggunakan teori behaviorisme sebaga grand theory
yang mencakup teori stimulus respon sebagai middle theory. Peneliti menggunakan model
atribut TEARS untuk digunakan sebagai applied theory. Variabel bebas yang digunakan
dalam penelitian ini adalah celebrity endorser (X) terhadap variabel terikatnya yaitu
keputusan pembelian ().

Metode penelitian yang digunakan yaitu metode kuantitatif survei eksplanatori.
Peneliti menggunakan kuesioner sebagai teknik pengumpulan data yang dibagikan kepada
65 responden yang merupakan anggota Komunitas Army World. Selain itu, Peneliti
menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, uji analisis regresi linear
berganda, uji T, dan uji F sebagai teknik analisis data.

Hasil penelitian ini adalah terdapat 20 pernyataan yang valid dan reliabel dan dapat
digunakan pada kuesioner. Selain itu, data terdistribusi normal dan tidak terdapat gejala
multikolinearitas dan heteroskedastisitas. Berdasarkan uji T diketahui bahwa sub variabel X
terbukti tidak berpengaruh terhadap keputusan pembelian photocard BTS. Namun, secara
simultan diketahui variabel X mempunyai pengaruh sebesar 47,8% terhadap keputusan
pembelian photocard BTS. Sehingga Peneliti dapat menyimpulkan bahwa terdapat pengaruh
celebrity endorser Tokopedia terhadap keputusan pembelian photocard BTS di Komunitas
Army World.

Kesimpulan dalam penelitian ini adalah, diketahui bahwa mayoritas penggemar BTS
adalah wanita, dibuktikan dengan responden yang 100% adalah wanita. Rentang usia
penggemar BTS lebih banyak berusia 20-24 tahun sebanyak 55,4%. Selain itu, Penelitian ini
membuktikan adanya pengaruh terhadap penggunan BTS sebagai celebrity endorser dalam
mempromosikan merek Tokopedia.

Kata Kunci: Pandemi, COVID-19, Celebrity Endorser, BTS, photocard BTS, Keputusan
Pembelian



ABSTRACT

Helen Margaretha /62180010 / 2022 / The Influence of Tokopedia’s Celebrity Endorsers
on BTS Photocard Purchase Decisions in the Army World Community / Dr. Imam
Nuraryo, S. Sos., M.A (Comms)

During the COVID-19 pandemic, online shopping activities through the marketplace
/ e-commerce can increase rapidly. One of the factors for this increase is the existence of
discount and free shipping programs carried out by many marketplaces, including
Tokopedia. BTS was appointed by Tokopedia to be their celebrity endorser in 2019. Fans
who collect photocards can be said to have consumptive behavior and during a pandemic
like this where people's purchasing power should decrease, k-pop fans are actually willing
to pay relatively high prices to still be able to collect their idol photocards. With the
appointment of BTS as Tokopedia's celebrity endorser during the COVID-19 pandemic,
Researchers want to know how much influence Tokopedia's celebrity endorser has on
purchasing decisions for BTS photocards in the Army World Community.

In this study, the researcher uses behaviorism theory as a grand theory which
includes stimulus response theory as a middle theory. The researcher uses the TEARS
attribute model to be used as applied theory. The independent variable used in this study is
celebrity endorser (X) to the dependent variable, namely purchasing decisions (Y).

The research method used is a quantitative explanatory survey method. The
researcher used a questionnaire as a data collection technique which was distributed to 65
respondents who are members of the Army World Community. In addition, the researcher
used validity test, reliability test, classical assumption test, multiple linear regression
analysis test, T test, and F test as data analysis techniques.

The results of this study are there are 20 valid and reliable statements and can be
used in the questionnaire. In addition, the data are normally distributed and there are no
symptoms of multicollinearity and heteroscedasticity. Based on the T test, it is known that
the sub-variable X has no effect on purchasing decisions for BTS photocards. However, it is
simultaneously known that the X variable has an influence of 47.8% on the BTS photocard
purchase decision. So the researcher can conclude that there is an influence of Tokopedia's
celebrity endorser on the decision to purchase BTS photocards in the Army World
Community.

The conclusion in this study is that it is known that the majority of BTS fans are
women, as evidenced by the 100% female respondents. The age range of BTS fans is mostly
20-24 years old as much as 55.4%. In addition, this study proves that there is an influence
on the use of BTS as a celebrity endorser in promoting the Tokopedia brand.

Keywords: Pandemic, COVID-19, Celebrity Endorser, BTS, photocard BTS, purchase
decisions.
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