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ABSTRAK 

 

Marcella Haliman / 65180393 / 2022 / Pengaruh Promosi Produk AQUA Kemasan Daur 

Ulang Terhadap Perilaku Pembelian Konsumen Alfamart Sunter Permai Raya /Dosen 

Pembimbing:  Siti Meisyaroh S.Sos, M.Soc.Sc 

Strategi pemasaran dilakukan perusahaan untuk menarik target pasar dalam 

mempromosikan produk mereka dengan memanfaatkan permasalahan lingkungan yang 

sedang terjadi. Perencanaan strategi promosi banyak mengangkat tema ramah lingkungan. 

Hal ini pula yang dilakukan oleh PT. Tirta Investama (DANONE-AQUA) 

Bauran promosi dilakukan sebagai startegi perusahaan untuk merencanakan 

promosi produk. Unsur bauran promosi yang harus dipenuhi adalah iklan, penjualan 

pribadi, pemasaran langsung, promosi penjualan, publisitas, dan pemasaran interaktif. 

Dengan bauran promosi, diharapkan tujuan strategi promosi produk dapat terlaksana  

dengan baik. 

Desain penelitian yang dilakukan dalam penelitian ini adalah kuantitatif dan 

kuantitatif deskriptif. Jumlah sampel yang diambil sebanyak 50 sampel. Jenis pengambilan 

sampel yang digunakan dalam penelitian ini adalah sampel kuota.  Teknik pengumpulan 

data dilakukan dengan penyebaran kuesioner dengan dua metode, kuesioner kertas dan 

barcode google form. Teknik analisis data dilakukan dengan menguji validitas, reabilitas, 

normalitas, linearitas, statistik deskriptif,  regresi linear sederhana, dan hipotesis. 

Pada hasil penelitian, diperoleh hasil uji f, dengan nilai signifikansi  sebesar 0,001 < 

0,005. Diperoleh hasil nilai t hitung sebesar 6,899 > t tabel 2,011. Dan, diperoleh hasil nilai 

korelasi (R) sebesar 0,706 dan nilai koefisien determinasi (R square) sebesar 0,498. 

Sehingga, pengaruh variabel promosi produk AQUA kemasan daur ulang (X) terhadap 

variabel perilaku pembelian konsumen Alfamart Sunter Permai Raya (Y) adalah sebesar 

49,8%. 

Kesimpulan dalam penelitian ini menunjukkan bahwa variabel promosi produk 

AQUA kemasan daur ulang berpengaruh terhadap variabel perilaku pembelian konsumen 

Alfamart Sunter Permai Raya. 

 

Kata-kata kunci: Bauran Promosi, Promosi Produk, Perilaku Pembelian 
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ABSTRACT  

Marcella Haliman / 65180393 / 2022 / The Effectiveness of Product Promotion of AQUA 

Recycled Packaging on Consumer Purchase Behaviors at Alfamart Sunter Permai Raya / 

Advisor: Siti Meisyaroh S.Sos, M.Soc.Sc 

The marketing strategic of a company to attracts the target market with doing 

promotions of products by taking advantage of the environmental problems that are 

currently happening. Stategic promotion planning has a lot of environmentally friendly 

themes. This is also done by PT. Tirta Investama (DANONE-AQUA) 

Promotional mix is carried out as a company strategic to planning the product 

promotions. The elements of the promotional mix that must be met are advertising, 

personal selling, direct marketing, sales promotion, publicity, and interactive marketing. 

With the promotion mix, it is hoped that the objectives of the product promotion strategy 

can be implemented properly. 

The research design carried out in this study was quantitative and descriptive 
quantitative. The number of samples taken was 50 samples. The type of sampling used in 

this study is a quota sample. Data collection techniques were carried out by distributing 

questionnaires with two methods, paper questionnaires and google form’s barcode. The 

data analysis technique was carried out by testing the validity, reliability, normality, 

linearity, descriptive statistics, simple linear regression, and hypotheses. 

In the results of the study, the results of the f’s test were obtained, with a 

significance value is 0.001 < 0.005. The result of the t-count’s value is 6.899 > t-table’s 

value is 2.011. And, the correlation value (R) is 0.706 and the coefficient of determination 

(R square) is 0.498. Thus, the effectiveness of the promotional variable for recycled 

packaging AQUA products (X) on the consumer purchasing behaviors variables of 

Alfamart Sunter Permai Raya (Y) is 49.8%. 

The conclusion in this study shows that the promotional variable for recycled 

packaging AQUA products has an effect on the consumer purchasing behaviors variables 

of Alfamart Sunter Permai Raya. 

 

 

Keywords: Promotion Mix, Product Promotion, Purchase Behaviors 
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