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ABSTRAK 

 

Lichya Apriliana / 69180320 / 2022 / Strategi  Public Relations PENCILS Aston Kartika 

Grogol Hotel & Conference Center Di Masa Pandemi Covid-19 / Siti Meisyaroh S.Sos, 

M.Soc.Sc  

Aston kartika Grogol Hotel & Conference Center merupakan salah satu hotel berbintang dan 

terpercaya di kota Jakarta Barat yang terkena dampak pandemi Covid-19. Yang juga 

berdampak pada tingkat penurunan wisatawan di kota Jakarta. Oleh karena itu, diperlukan 

Strategi untuk mempromosikan Aston Kartika Grogol Hotel & Conference Center agar 

masyarakat semakin mengenal hotel. Melihat kondisi kompetitif yang semakin hari semakin 

sulit, Aston Kartika Grogol Hotel & Conference Center membutuhkan kerja keras dari Public 

Relations untuk mengoptimalkan peran dan fungsinya dalam usahanya membantu kegiatan 

pemasaran dan menarik minat pengunjung.  

Penelitian ini menggunakan strategi Public Relations PENCILS pandemi Covid-19. Dengan 

menggunakan strategi PENCILS yaitu (Publications,event,news,Community Involvement, 

Inform or image, lobbying and negotiating,social responsibility) PENCILS merupakan 

bauran Public Relations yang digagas oleh dua pakar pemasaran yaitu Philip Kotler dengan 

Megamarketing dan Thomas L. Harris dengan Marketing Public Relations. Strategi ini dapat 

mendukung promosi tak langsung hotel agar pendapatan hotel kembali normal.  

Metode penelitian yang digunakan adalah kualitatif deskriptif. Menjelaskan suatu fenomena 

dengan sedalam-dalamnya dengan cara pengumpulan data yang sedalam-dalamnya pula, 

yang menunjukkan pentingnya kedalaman dan detail suatu data yang diteliti. Penelitian 

tentang dampak bagi hotel. Penelitian kualitatif peneliti dengan menggali data sedalam-

dalamnya seperti mewawancarai narasumber yang bersangkutan. 

Hasil penelitian ini menunjukkan bahwa Public Relations sangat berperan penting dalam 

mempromosikan Aston Kartika Grogol Hotel & Conference Center kepada masyarakat luas 

dengan menggunakan strategi PENCILS  Dan hal yang dapat disarankan ialah bahwa ada 

baiknya jika Aston Kartika Grogol Hotel & Conference Center menempatkan Public 

Relations sebagai unit tersendiri, bukan dibawah Department Sales & Marketing agar Public 

Relations lebih fokus akan tugas, tanggung jawab, dan fungsi dari Public Relations itu 

sendiri.  

Kesimpulan dari penelitian ini adalah Strategi yang digunakan oleh Public Relations Aston 

Kartika Grogol & Conference Center menggunakan teori PENCILS yang berpengaruh 

positif  mengembalikan keadaan hotel menjadi normal kembali dan ramai dikunjungi 

masyarakat serta wisatawan.  

 

Kata Kunci: Covid 19, Hotel, Public Relations. 
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ABSTRACT 

 

Lichya Apriliana / 69180320 / PENCILS Public Relations Strategy Aston Kartika Grogol 

Hotel & Conference Center  During the Covid-19 Pandemic/ Advisor : Siti Meisyaroh, 

S.Sos, M.Soc.Sc 

Aston Kartika Grogol Hotel & Conference Center is one of the most trusted and trusted five-

star hotels in West Jakarta which has been affected by the Covid-19 pandemic. Which also 

has an impact on the level of decline in tourists in the city of Jakarta. Therefore, a strategy 

is needed to promote Aston Kartika Grogol Hotel & Conference Center so that people are 

more familiar with the hotel. Seeing the increasingly difficult competitive conditions, Aston 

Kartika Grogol Hotel & Conference Center requires hard work from Public Relations to 

optimize its role and function in its efforts to assist marketing activities and attract visitors. 

This study uses the PENCILS Public Relations strategy for the Covid-19 pandemic. By using 

the PENCILS strategy (Publications, events, news, Community Involvement, Inform or 

image, lobbying and negotiating, social responsibility) PENCILS is a Public Relations mix 

initiated by two marketing experts, namely Philip Kotler with Megamarketing and Thomas 

L. Harris with Marketing Public. Relations. This strategy can support indirect hotel 

promotions so that hotel revenues return to normal. 

The research method used is descriptive qualitative. Explaining a phenomenon in depth by 

means of collecting data as deeply as possible, which shows the importance of depth and 

detail of the data being studied. Research on the impact on hotels. Qualitative research 

researchers by digging the data as deep as possible interviewing the relevant sources. 

The results of this study indicate that Public Relations plays an important role in promoting 

Aston Kartika Grogol Hotel & Conference Center to the wider community using the 

PENCILS strategy. not under the Sales & Marketing Department so that Public Relations is 

more focused on the duties, responsibilities, and functions of Public Relations itself. 

The conclusion of this study is that the strategy used by Public Relations Aston Kartika 

Grogol & Conference Center uses the PENCILS theory which has a positive effect on 

returning the hotel to normal again and is crowded with people and tourists. 

 

Keywords: Covid 19, Hotel, Public Relations 
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