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ABSTRAK 

Chastine Valencia / 72180167 / 2022 / Rencana Bisnis Pengembangan Usaha Aksesoris 

Invited by Chast / Dosen Pembimbing: Drs. Wiwin Prastio, M.M. 

Invited by Chast adalah usaha yang bergerak secara daring, yang menjual berbagai jenis 

aksesoris dan perhiasan non emas perak dengan bahan dasar rantai yang dibuat secara 

handmade seperti kalung, mask strap, dan belly chain. 

Invited by Chast memiliki visi “menjadi perusahaan aksesoris lokal yang handal dan 

terpercaya serta paling ternama di dalam negeri hingga luar negeri” yang akan direalisasikan 

bersama dengan berjalannya misi perusahaan. 

Produk yang dijual Invited by Chast merupakan dapat digolongkan menjadi Durable-goods 

dari sisi ketahanan produk, dan termasuk consumer goods atau barang konsumsi. 

Invited by Chast menargetkan penjualan pada masyarakat berjenis kelamin wanita berumur 

15-30 tahun yang tinggal di kota-kota besar di Indonesia. 

Usaha Invited by Chast akan membutuhkan tenaga kerja dengan jumlah 1 orang yang 

merangkap bagian produksi, gudang, pengemasan, dan customer service. Sehingga pemilik 

dapat merangkap pekerjaan desain, sumber daya manusia, keuangan, purchasing, pemasaran 

dan manajer. 

Investasi awal yang dibutuhkan oleh Invited by Chast adalah sebesar Rp 54.877.212,- yang 

bersumber dari tabungan pribadi penulis. Serta dari perhitungan kelayakan investasi 

menggunakan analisa Payback Period, Net Present Value, Profitability Index, dan Break 

Even Point usaha Invited by Chast dinyatakan layak untuk dijalankan dan diinvestasikan. 

Kata Kunci: Rencana Pengembangan Bisnis, aksesoris, perhiasan.   
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ABSTRACT 

Chastine Valencia / 72180167 / 2022 / Business Plan for Developing Invited by Chast 

Accessories Business / Advisor: Drs. Wiwin Prastio, MM. 

Invited by Chast is an online business that sells various handmade non gold-silver 

accessories and jewelry made of chain such as necklaces, mask straps, and belly chains. 

Invited by Chast has a vision “to be a great and trusted local accessories business also the 

most known in the country and abroad” that will be realize along with the company’s 

missions. 

The product that Invited by Chast sells classified as a durable-goods in terms of the 

product’s durability, also classified as a consumer goods. 

Invited by Chast is targeting it sales to woman aged 15-30 years old that lives in big cities 

over Indonesia. 

Invited by Chast need 1 employee that will take production, stock management, packaging, 

and customer service parts. So the owner can take the design, human resource, finance, 

purchasing, marketing, and manager parts. 

The initial investment required by Invited by Chast is Rp 54.877.212,- sourced from the 

owner’s personal savings. Also the calculation of investment feasibility that used various 

analysis such as Payback Period, Net Present Value, Profitability Index, and Break Even 

Point shows that this business is worth to run and to be invested. 

Key Words: Business Plan for Development, accessories, jewelry.  
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