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ABSTRAK 
 

Stephen Chrisnada / 29180294 / 2022 / Pengaruh Electronic Word of Mouth di Instagram 

dan Sales Promotion terhadap Minat Beli Konsumen Bittersweet by Najla / Pembimbing: 

Ibu Morryessa Brandinie, S.E., M.M. 

 Kondisi ekonomi serta ekosistem digital yang terus mengalami perkembangan pesat, 

berdampak juga kepada bidang usaha makanan dan minuman hingga saat ini. Kebutuhan 

dan minat beli masyarakat Indonesia tersebut mendorong munculnya berbagai bisnis yang 

bergerak di bidang makanan dan minuman. Bittersweet by Najla merupakan salah satu bisnis 

yang bergerak di bidang tersebut. Dikarenakan persaingan yang ketat berbagai cara 

dilakukan oleh pengusaha agar bisnis mereka dapat menarik minat beli konsumen, seperti 

salah satunya adalah melalui electronic word of mouth di Instagram dan sales promotion. 

Oleh karena itu, penulis tertarik untuk melakukan penelitian dengan tujuan untuk 

mengetahui dan mengukur pengaruh electronic word of mouth di Instagram dan sales 

promotion terhadap minat beli konsumen Bittersweet by Najla. 

 Variabel independen pertama pada penelitian ini adalah electronic word of mouth 

yang terdiri atas beberapa indikator yaitu platform assistance, venting negative feelings, 

concern for other consumers, extraversion/ positive self-enhancement, social benefits, 

helping the company, dan advice seeking. Variabel independen kedua adalah sales 

promotion yang terdiri atas beberapa indikator yaitu potongan harga, kupon belanja, dan 

penjualan langsung. Dan variabel dependen yang digunakan adalah minat beli konsumen 

yang terdiri atas beberapa indikator yaitu minat transaksional, minat referensial, minat 

preferensial, dan minat eksploratif. 

 Objek dari penelitian ini adalah Bittersweet by Najla, dan subyeknya adalah 

konsumen Bittersweet by Najla. Sampel yang diambil sebanyak 148 responden dengan 

metode pengambilan data menggunakan kuesioner yang dibagikan melalui Google Form. 

Teknik pengambilan sampel adalah non-probability sampling dengan kriteria responden 

memiliki Instagram dan pernah membeli serta mengkonsumsi produk Bittersweet by Najla. 

Dan, data yang ada diolah menggunakan aplikasi IBM SPSS. 

 Hasil pada penelitian yang dilakukan adalah terdapat pengaruh positif dan signifikan 

antara electronic word of mouth di Instagram dan sales promotion terhadap minat beli 

konsumen Bittersweet by Najla. Dimana electronic word of mouth di Instagram memiliki 

pengaruh yang lebih besar dan dominan terhadap minat beli konsumen Bittersweet by Najla 

dibandingkan dengan sales promotion. 

 Kesimpulan yang didapat melalui penelitian ini adalah adanya pengaruh positif dan 

signifikan antara electronic word of mouth di Instagram dan sales promotion terhadap minat 

beli konsumen Bittersweet by Najla. Dan didapat pula bahwa eelctronic word of mouth di 

Instagram memiliki pengaruh terhadap minat beli konsumen yang lebih dominan 

dibandingkan dengan sales promotion. 

  

 

 

Kata kunci: Electronic Word of Mouth, Sales Promotion, Minat Beli Konsumen 
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ABSTRACT 

 

Stephen Chrisnada / 29180294 / 2022 / The Effect of Electronic Word of Mouth on Instagram 

and Sales Promotion on consumer buying interest in Bittersweet by Najla / Advisor: Mrs. 

Morryessa Brandinie, S.E., M.M. 

 Economic conditions and the digital ecosystem, which continues to experience rapid 

development, also have an impact on the food and beverage business sector to this day. The 

needs and buying interest of the Indonesian people have encouraged the emergence of 

various businesses engaged in the food and beverage sector. Bittersweet by Najla is one of 

those businesses engaged in this field. Due to intense competition, various ways are carried 

out by entrepreneurs so that their business can attract consumer buying interest, such as one 

of them is through electronic word of mouth on Instagram and sales promotion. Therefore, 

the author is interested in conducting research with the aim of knowing and measuring the 

effect of electronic word of mouth on Instagram and sales promotion on consumer buying 

interest in Bittersweet by Najla. 

 The first independent variable used in this study is electronic word of mouth which 

consists of several indicators, which are platform assistance, venting negative feelings, 

concerns for other consumers, extraversion/positive self-enhancement, social benefits, 

helping the company, and advice seeking. The second independent variable is sales 

promotion which consists of several indicators, which are price discounts, shopping 

coupons, and direct sales. And the dependent variable used is consumer buying interest 

which consists of several indicators, which are transactional interest, referential interest, 

preferential interest, and exploratory interest. 

 The object of this research is Bittersweet by Najla, and the subject is the consumer 

of Bittersweet by Najla. The sample taken was 148 respondents with the data collection 

method using a questionnaire distributed through Google Form. The sampling technique is 

non-probability sampling with the respondents criteria are having Instagram and have 

bought and consumed Bittersweet by Najla products. And, the existing data is processed 

using the IBM SPSS application. 

 The results of the research conducted there are positive and significant effect 

between electronic word of mouth on Instagram and sales promotion on consumer buying 

interest in Bittersweet by Najla. The results prove that electronic word of mouth on 

Instagram has a greater and dominant influence on consumer buying interest in Bittersweet 

by Najla compared to sales promotion. 

 The conclusion obtained through this research is that there is a positive and 

significant influence between electronic word of mouth on Instagram and sales promotion 

on consumer buying interest in Bittersweet by Najla. And it was also found that electronic 

word of mouth on Instagram has an influence on consumer buying interest which is more 

dominant than sales promotion. 

 

 

Keywords: Electronic Word of Mouth, Sales Promotion, Consumer Buying Interest 
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