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Lampiran 1 

KUESIONER 

PENGARUH TAYANGAN YOUTUBE OTODRIVER, AUTONETMAGZ DAN 

MOTOMOBI TV TERHADAP MINAT BELI DI WILAYAH JAKARTA 

 

Selamat pagi/Siang/Malam perkenalkan saya Shane Vincent Sutanto (62180086), 

mahasiswa tingkat akhir Program Studi Ilmu Komunikasi IBII Kwik Kian Gie sedang 

melakukan pengumpulan data mengenai “Pengaruh Tayangan Youtube Otodriver, 

Autonetmagz dan Motomobi TV terhadap minat beli di Wilayah Jakarta”. Pada kesempatan 

ini, saya mohon Kerjasama dan kesediaan rekan-rekan untuk dapat berpartisipasi dalam 

mengisi kuesioner ini. 

Untuk mendukung berjalannya penelitian ini, saya mohon bantuannya bagi para rekan 

pengikut Instagram Komunitas Jakarta Feminist untuk mengisi kuesioner di bawah ini. 

Pengisian kuesioner menggunakan skala dari 1-5, dengan keterangan sebagai berikut:  

1. Sangat Tidak Setuju 

2. Tidak Setuju 

3. Netral  

4. Setuju  

5. Sangat Setuju 

Seluruh data yang anda berikan akan bersifat rahasia dan hanya akan digunakan untuk 

kepentingan penelitian. Atas seluruh waktu dan kerjasama yang anda berikan, saya 

ucapkan terimakasih yang sebesar-besarnya. 

A. Profil Responden 

Nama Responden :  

Jenis Kelamin   : 

Usia    : 

Pekerjaan   :  

1. Apakah anda menonton Youtube? 

a. Ya   b. Tidak 

2. Berapa lama anda menghabiskan waktu untuk menonton YouTube dalam sehari? 

a. < 30 menit 

b. 30 menit 

c. 60 menit 

d. > 60 menit 

 

B. Screening Question 

1. Apakah anda berada di wilayah Jakarta? 
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    a. Ya   b. Tidak 

2. Apakah anda mengetahui channel Youtube Otodriver, Autonetmagz dan Motomobi 

TV? 

a. Ya   b. Tidak 

3. Apakah anda subscriber dari channel Youtube Otodriver, Autonetmagz dan 

Motomobi TV? 

    a. Ya   b. Tidak 

C. Kuesioner 

No. Item Pertanyaan Jawaban 

Channel Youtube - Afektif 

1. ada kecenderungan untuk sadar akan informasi 

mengenai fitur-fitur yang ada pada produk tersebut 

 

1     2     3     4     5 

2. Adanya perasaan senang dan mendapatkan 

informasi ketika menonton channel YouTube 

Otodriver, Autonetmagz dan Motomobi TV 

 

1     2     3     4     5 

3. Saya mencari tahu review produk melalui channel 

YouTube Otodriver, Autonetmagz dan Motomobi 

TV 

1     2     3     4     5 

4. Ada perasaan penasaran tentang produk yang di 

review oleh channel YouTube Otodriver, 

Autonetmagz dan Motomobi TV 

1     2     3     4     5 

5. Saya mencari tahu informasi mendalam mengenai 

konten review 
1     2     3     4     5 

Channel Youtube - Kognitif 

1. Informasi yang diberikan oleh channel YouTube 

Otodriver, Autonetmagz dan Motomobi TV 

memenuhi informasi yang ingin diketahui 

1     2     3     4     5 



80 
 

2. Informasi mengenai otomotif bertambah 
1     2     3     4     5 

3. Informasi yang memuat konten otomotif untuk 

memperoleh pengetahuan tentang otomotif di dunia 
1     2     3     4     5 

4.  Saya menjadi tahu informasi otomotif buatan 

Jepang 
1     2     3     4     5 

5. Saya menjadi tahu informasi industri otomotif di 

Indonesia 
1     2     3     4     5 

Channel Youtube - Behavioral 

1.  Adanya kecenderungan seseorang untuk ingin 

membeli produk yang di review oleh channel 

YouTube Otodriver, Autonetmagz dan Motomobi 

TV 

1     2     3     4     5 

2.  Adanya kecenderungan untuk menyampaikan 

channel YouTube kepada orang lain 
1     2     3     4     5 

3.  Adanya kecenderungan untuk membandingkan satu 

produk dengan produk lainnya 
1     2     3     4     5 

4.  Adanya kecenderungan untuk membeli kebutuhan 

pelengkap otomotif 
1     2     3     4     5 

Minat beli - Referensi 

1. Setelah menonton Channel Youtube Otodriver, 

Autonetmagz dan Motomobi TV saya akan 

merekomendasikan channel tersebut kepada orang 

lain 

1     2     3     4     5 

2.  Saya direkomendasikan untuk menonton channel 

YouTube Otodriver, Autonetmagz dan Motomobi 

TV. 

1     2     3     4     5 
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Minat Beli - Preferensi 

1. Saya memiliki keinginan menjadikan Channel 

Youtube Otodriver, Autonetmagz dan Motomobi 

TV sebagai preferensi utama sebagai channel 

otomotif 

1     2     3     4     5 

Minat Beli - Eksploratif 

1. Timbulnya rasa ketertarikan untuk mencari 

informasi tentang produk setelah menonton review 

yang dilakukan Channel Youtube Otodriver, 

Autonetmagz dan Motomobi TV 

1     2     3     4     5 

2. Informasi yang di dapat semakin bertambah Ketika 

melihat review yang dilakukan Channel Youtube 

Otodriver, Autonetmagz dan Motomobi TV 

1     2     3     4     5 

3. Saya merasa produk yang di review sesuai dengan 

kebutuhan setelah menonton Channel Youtube 

Otodriver, Autonetmagz dan Motomobi TV 

1     2     3     4     5 

4. Adanya pertimbangan terhadap produk yang di 

review setelah menonton Channel Youtube 

Otodriver, Autonetmagz dan Motomobi TV 

1     2     3     4     5 

Minat Beli – Transaksional 

1.  Saya memiliki ketertarikan untuk Test Drive 

kendaraan yang di review review setelah 

menonton Channel Youtube Otodriver, 

Autonetmagz dan Motomobi TV 

1     2     3     4     5 
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1.  Saya memiliki ketertarikan untuk membeli produk 

yang di review setelah menonton Channel Youtube 

Otodriver, Autonetmagz dan Motomobi TV 

1     2     3     4     5 
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Lampiran 2 

Jawaban Responden Prakuesioner 30 orang variabel X 

 

No. 
Responden 

Channel YouTube 

X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 

1 5 4 5 5 5 4 4 4 5 4 5 4 4 5 

2 5 5 5 4 4 4 5 4 5 5 4 4 5 5 

3 5 5 5 4 4 5 5 3 4 5 4 5 4 4 

4 4 4 4 4 4 4 5 4 4 5 5 5 4 5 

5 5 5 5 5 5 5 4 4 4 4 4 4 5 4 

6 4 4 5 5 5 4 5 5 4 3 4 5 5 3 

7 5 5 5 5 5 5 5 5 5 5 3 4 4 3 

8 4 3 3 4 4 3 3 3 3 4 3 4 3 3 

9 4 5 5 4 4 5 4 5 5 4 4 5 4 5 

10 5 4 5 4 4 4 5 4 5 5 4 4 5 5 

11 5 5 5 5 5 5 4 4 5 5 5 5 5 5 

12 4 5 5 4 5 4 4 5 4 5 4 4 5 3 

13 5 4 5 5 4 5 5 5 4 5 4 5 4 5 

14 5 4 5 5 5 5 5 4 4 5 5 4 3 3 

15 5 5 5 4 3 5 5 5 5 5 5 4 4 4 

16 5 5 5 4 4 4 4 4 4 5 5 5 5 5 

17 5 5 5 4 4 5 5 5 5 5 5 5 5 5 

18 5 4 4 5 5 4 5 4 5 4 5 5 5 4 

19 5 4 4 5 3 5 5 5 5 5 4 3 4 4 

20 4 5 4 5 5 4 5 4 5 4 5 3 4 5 

21 4 5 5 5 4 5 5 4 5 5 3 4 4 3 

22 5 5 5 5 4 4 4 5 5 4 5 4 5 4 

23 5 4 5 5 5 4 5 5 5 5 5 4 4 5 

24 5 4 5 5 5 4 5 5 4 5 5 4 5 4 

25 5 5 5 5 4 5 4 4 4 4 4 4 5 5 

26 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

27 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

28 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

29 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

30 5 5 5 5 5 5 5 5 5 5 5 5 5 5 
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Lampiran 3 

Jawaban Responden Prakuesioner 30 orang variabel Y 

No. 
Responden 

minat Beli 

Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 

1 5 4 4 5 4 5 4 4 5 

2 5 4 5 4 5 4 5 5 5 

3 5 5 4 4 5 5 4 4 4 

4 4 5 4 5 5 5 4 5 5 

5 5 4 5 4 5 4 4 5 4 

6 3 4 4 4 5 4 5 3 3 

7 4 4 4 4 5 5 5 4 5 

8 4 4 5 4 4 3 4 4 4 

9 4 5 5 4 5 4 4 5 4 

10 5 4 4 5 4 5 4 5 4 

11 4 4 4 5 5 4 4 4 4 

12 3 4 3 4 4 4 4 4 4 

13 4 5 4 5 5 5 4 4 4 

14 3 4 4 4 4 4 5 5 5 

15 4 4 4 5 5 5 5 3 3 

16 3 3 4 4 4 4 4 4 4 

17 4 4 4 5 5 4 4 5 3 

18 5 4 5 5 5 4 5 4 4 

19 4 4 5 5 4 5 5 3 4 

20 5 4 5 5 4 5 4 5 4 

21 4 5 4 4 5 4 5 5 4 

22 5 5 5 5 5 5 5 4 5 

23 5 5 4 5 4 4 4 5 5 

24 5 5 4 5 4 4 4 4 4 

25 4 5 4 5 4 5 4 4 4 

26 5 5 5 5 5 5 5 5 5 

27 5 5 5 5 5 5 5 5 5 

28 5 5 5 5 5 5 5 5 5 

29 5 5 5 5 5 5 5 5 5 

30 5 5 5 5 5 5 5 5 5 

 

 

 

 

 

 

Lampiran 4 

Jawaban Responden 100 orang variabel X 

Channel YouTube 
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No. 
Responden X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 

1 5 5 4 2 1 2 5 5 4 5 5 4 2 3 

2 1 1 1 2 1 1 1 1 1 1 1 1 1 1 

3 4 4 4 5 2 5 3 3 3 2 2 3 4 5 

4 5 2 2 5 5 2 5 1 2 3 3 5 3 3 

5 5 5 5 3 3 3 2 2 3 2 2 2 2 3 

6 5 4 5 4 2 1 2 3 3 3 4 1 3 1 

7 3 3 2 2 3 2 3 3 3 4 3 3 1 3 

8 1 1 1 1 1 1 1 1 1 1 1 1 1 1 

9 1 1 2 3 3 2 2 3 3 2 3 4 4 1 

10 2 1 1 1 1 1 1 1 1 1 1 2 2 1 

11 1 3 3 2 2 3 2 1 2 3 2 1 2 2 

12 3 2 2 4 3 1 2 2 2 2 1 2 3 2 

13 3 3 4 4 2 2 3 4 5 5 2 4 5 3 

14 2 3 3 2 1 2 2 3 2 2 2 1 1 3 

15 2 2 4 2 1 3 4 3 3 3 4 3 3 2 

16 5 4 5 5 1 2 5 3 2 2 1 2 3 2 

17 4 3 4 3 5 4 5 2 1 2 3 2 3 2 

18 5 4 5 5 5 3 2 2 4 4 4 5 1 3 

19 1 2 2 2 2 3 1 2 2 2 4 2 2 2 

20 1 1 2 1 2 1 2 1 2 1 2 1 1 2 

21 5 5 4 2 4 2 3 2 3 4 2 3 1 2 

22 2 3 3 5 1 3 2 1 2 2 1 2 2 1 

23 4 4 1 4 2 4 4 5 5 5 2 5 5 5 

24 5 5 2 5 2 5 5 5 5 5 5 5 2 3 

25 3 5 3 5 2 5 4 4 2 2 2 4 2 2 

26 3 5 3 5 3 5 2 2 3 5 5 2 5 4 

27 2 2 2 3 4 3 2 2 2 1 2 2 1 2 

28 5 5 5 5 4 5 5 2 1 5 2 3 5 3 

29 5 5 5 1 5 5 2 5 5 2 5 3 3 5 

30 2 3 2 4 3 4 3 3 4 4 4 3 2 2 

31 2 3 5 4 4 4 4 4 4 3 2 2 1 2 

32 5 5 5 1 2 5 4 2 2 2 2 2 3 2 

33 4 5 2 4 5 2 4 4 5 1 3 4 4 3 

34 4 5 4 1 1 4 4 2 4 4 4 2 3 1 

35 2 3 5 5 3 3 3 4 4 4 4 3 4 2 

36 5 5 5 4 5 3 5 2 3 2 4 4 5 2 

37 5 4 5 4 4 3 3 2 3 3 2 2 3 2 

38 2 3 5 4 3 2 3 3 3 5 4 4 5 4 

39 2 3 3 4 4 3 4 5 5 5 2 2 2 3 

40 2 3 4 3 5 5 4 3 3 3 2 3 4 3 

41 3 5 2 5 3 4 3 4 2 3 4 2 5 5 

42 4 5 5 5 4 5 5 5 4 3 2 4 3 4 

43 4 4 5 3 4 4 5 5 5 4 4 4 4 5 

44 3 4 3 2 4 3 3 4 4 4 4 4 2 3 

45 2 1 2 2 1 3 2 3 2 4 5 4 4 5 

46 4 2 3 4 3 2 4 4 3 3 5 4 5 4 

47 4 4 1 4 5 2 2 5 4 1 4 5 4 4 

48 4 3 3 2 1 2 4 4 2 4 3 3 2 3 

49 5 2 1 4 4 2 5 1 1 5 4 5 5 5 

50 3 5 5 5 3 2 3 3 3 3 3 3 2 4 

51 5 3 5 4 1 2 1 4 4 5 5 4 5 5 

52 4 3 4 4 4 4 3 3 4 5 5 5 5 5 
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53 2 3 2 4 4 4 4 4 4 2 5 5 5 5 

54 5 5 5 3 2 3 3 5 2 2 5 5 5 5 

55 4 4 4 4 4 4 4 5 2 5 3 2 4 5 

56 5 2 4 4 2 5 4 4 4 4 4 4 4 4 

57 4 2 3 3 3 3 4 4 4 4 5 5 4 5 

58 1 4 5 5 4 5 5 2 2 3 3 3 3 3 

59 3 3 4 3 1 4 5 5 5 5 3 3 2 2 

60 5 3 2 2 5 5 2 2 4 3 3 5 5 5 

61 5 5 5 3 5 4 2 3 3 5 4 3 3 3 

62 5 3 5 5 5 5 4 3 2 4 2 3 5 5 

63 5 5 4 5 5 2 1 5 5 5 1 4 5 5 

64 3 5 5 4 5 5 4 4 4 4 2 4 4 4 

65 4 5 5 5 4 5 3 2 2 3 3 5 5 5 

66 4 5 5 4 5 1 4 4 1 2 1 4 4 4 

67 2 2 5 5 3 3 4 3 1 2 2 5 5 3 

68 4 5 5 5 5 1 3 3 3 3 2 2 5 5 

69 5 5 4 3 4 2 3 3 2 5 4 4 2 2 

70 3 4 3 3 4 3 4 5 3 2 1 4 5 4 

71 4 4 4 5 4 4 5 5 4 2 4 3 5 4 

72 4 4 5 4 5 5 5 4 4 4 3 2 4 3 

73 1 3 2 2 3 3 3 3 3 3 3 2 2 1 

74 2 5 4 5 3 3 4 5 3 2 5 4 4 4 

75 5 5 4 1 4 2 3 5 1 5 2 5 5 5 

76 4 5 4 4 3 4 3 2 3 3 3 3 3 3 

77 3 4 3 3 4 4 2 4 4 3 2 3 4 3 

78 2 5 3 3 3 3 3 2 4 3 5 4 4 4 

79 3 2 3 4 3 3 3 4 4 4 4 4 4 5 

80 3 4 3 5 4 4 5 3 3 4 5 4 3 3 

81 2 5 5 4 5 5 5 2 3 4 3 2 3 4 

82 1 3 2 3 1 2 3 2 1 4 3 3 4 3 

83 5 4 5 4 2 1 5 5 2 5 4 4 2 2 

84 5 5 5 2 3 2 2 2 2 4 2 1 1 2 

85 4 2 3 3 2 4 3 3 2 3 2 3 3 3 

86 2 3 4 3 2 2 2 2 5 3 3 3 2 3 

87 1 2 2 1 1 1 1 1 1 1 1 2 1 1 

88 3 2 3 3 2 3 4 4 4 5 4 5 4 2 

89 5 4 5 4 2 4 4 4 5 5 3 2 2 1 

90 4 5 5 5 1 5 2 4 5 3 5 4 3 1 

91 2 3 4 5 3 2 3 2 3 4 4 4 2 2 

92 1 2 3 2 1 3 2 1 2 3 2 3 3 2 

93 2 4 4 3 2 3 4 3 2 3 3 3 2 2 

94 4 3 5 2 2 3 4 5 5 4 5 1 2 3 

95 5 2 2 2 3 2 5 3 4 4 5 3 5 2 

96 2 3 2 3 2 3 2 2 2 2 2 2 2 3 

97 3 2 2 2 1 3 2 2 2 2 2 3 4 5 

98 2 2 3 3 2 2 2 1 2 2 1 3 4 3 

99 2 4 4 4 1 2 2 2 2 3 2 1 2 2 

100 5 2 5 5 2 1 2 1 1 1 1 1 2 1 

 

Lampiran 5 

Jawaban Responden 100 orang variabel Y 
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No. 
Responden 

Minat Beli 

Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 

1 5 5 5 5 5 5 5 3 5 

2 2 3 3 4 4 4 5 3 2 

3 3 5 5 5 5 5 5 5 4 

4 5 5 5 5 5 3 5 5 5 

5 5 5 5 5 5 5 5 5 5 

6 5 5 5 3 4 5 5 5 5 

7 5 5 5 5 5 5 5 5 5 

8 5 5 3 5 2 5 5 3 4 

9 4 4 5 4 5 5 5 5 5 

10 5 5 4 5 4 5 5 5 5 

11 4 4 5 5 5 5 4 5 5 

12 5 4 4 5 5 5 5 5 5 

13 5 5 4 5 5 5 5 5 5 

14 5 5 4 5 4 5 5 5 5 

15 4 5 4 5 5 5 4 5 5 

16 5 5 5 5 5 5 5 5 5 

17 4 4 5 5 5 5 4 4 5 

18 5 3 5 5 5 5 5 5 5 

19 5 5 5 3 4 4 4 5 5 

20 3 3 3 5 4 3 4 5 5 

21 5 5 5 5 5 5 5 5 5 

22 5 5 5 5 5 5 5 5 5 

23 4 5 4 5 5 5 5 5 5 

24 5 5 5 5 5 5 5 5 5 

25 5 5 5 5 5 5 5 5 3 

26 5 5 5 5 5 5 5 5 5 

27 5 4 5 5 5 5 5 5 5 

28 4 4 5 5 5 5 5 5 5 

29 5 5 5 5 4 4 5 3 5 

30 5 5 4 5 5 5 5 5 5 

31 4 5 5 5 4 5 5 5 5 

32 5 5 5 5 5 5 5 5 5 

33 5 4 5 3 2 5 5 5 3 

34 5 4 5 5 5 5 5 4 5 

35 5 5 4 5 5 4 5 4 5 

36 5 5 5 5 5 5 4 5 5 

37 5 5 5 5 5 5 5 4 5 

38 5 5 5 5 5 5 5 4 4 

39 4 5 5 5 4 5 4 4 5 

40 5 4 5 5 5 5 5 5 5 

41 5 5 5 4 5 5 5 5 4 

42 4 5 5 5 5 5 5 5 5 

43 5 5 5 5 5 5 5 5 5 

44 4 5 5 5 5 4 4 4 5 

45 5 5 5 5 5 5 5 5 4 

46 5 4 5 5 4 4 5 5 4 

47 4 4 5 5 5 5 5 5 5 

48 5 5 5 5 5 5 5 5 5 

49 5 4 5 5 4 5 4 5 5 

50 5 5 4 4 3 5 5 4 4 

51 5 4 4 4 4 3 5 5 5 
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52 4 4 5 5 5 4 4 5 5 

53 5 5 5 5 5 5 5 5 5 

54 5 5 5 5 5 5 5 5 5 

55 5 5 4 5 5 5 5 5 5 

56 5 5 5 5 4 5 3 5 5 

57 4 5 5 3 4 5 5 5 5 

58 4 5 5 5 5 5 5 5 5 

59 5 5 2 4 5 5 5 5 4 

60 5 5 5 5 5 5 5 5 5 

61 3 5 4 5 5 4 3 5 5 

62 5 5 5 4 5 5 5 5 5 

63 5 4 5 5 5 5 5 4 5 

64 5 4 4 4 4 5 4 5 4 

65 5 5 5 4 2 4 4 5 5 

66 5 4 5 5 5 5 5 5 5 

67 5 5 5 4 5 5 4 5 5 

68 5 5 5 5 5 5 5 5 5 

69 5 5 5 5 5 5 5 5 5 

70 3 4 5 4 4 5 5 4 5 

71 4 5 2 4 5 4 5 4 4 

72 5 4 5 5 2 4 5 4 5 

73 5 5 5 5 5 5 5 5 5 

74 5 5 5 4 1 5 5 4 5 

75 5 4 4 4 5 5 5 5 5 

76 5 5 5 4 5 5 5 5 5 

77 4 3 4 5 5 5 5 5 4 

78 5 5 5 5 5 5 5 5 5 

79 5 5 5 5 5 5 5 5 5 

80 4 5 5 5 4 5 5 4 5 

81 5 5 5 5 5 5 5 5 5 

82 5 4 4 3 4 5 5 5 5 

83 5 5 5 5 5 5 5 5 5 

84 5 5 5 5 5 5 5 4 5 

85 4 5 5 5 5 3 5 5 5 

86 4 4 5 3 4 5 5 5 5 

87 4 5 5 5 4 4 4 3 4 

88 4 4 4 4 5 5 5 4 4 

89 5 4 4 4 4 4 4 4 5 

90 5 5 4 4 5 4 1 4 5 

91 4 4 5 4 5 5 1 4 5 

92 4 5 4 4 4 3 4 2 5 

93 3 3 5 5 5 4 4 5 5 

94 5 5 5 4 4 5 4 4 5 

95 5 5 5 5 5 5 2 5 5 

96 5 5 5 5 5 5 5 5 4 

97 2 5 5 5 4 5 5 3 5 

98 5 5 5 5 5 5 5 3 5 

99 5 4 5 5 4 4 5 5 5 

100 5 5 3 4 5 5 5 3 5 
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Lampiran 6 

Uji Validitas Pra Kuesioner variabel X 

 

Correlations 

 X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 

Total_

X 

X1 Pearson 

Correlati

on 

1 .171 .430

* 

.279 .193 .383

* 

.244 .161 .313 .391

* 

.384

* 

.10

3 

.318 .354 .575** 

Sig. (2-

tailed) 

 
.367 .018 .136 .307 .036 .193 .394 .092 .033 .036 .58

7 

.087 .055 <,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X2 Pearson 

Correlati

on 

.171 1 .582

** 

.000 .025 .579

** 

.112 .253 .457

* 

.224 .144 .17

7 

.486

** 

.257 .589** 

Sig. (2-

tailed) 

.367 
 

<,00

1 

1.00

0 

.897 <,00

1 

.556 .177 .011 .234 .449 .34

9 

.006 .170 <,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X3 Pearson 

Correlati

on 

.430

* 

.582

** 

1 .149 .086 .523

** 

.261 .430

* 

.329 .261 .188 .27

5 

.452

* 

.194 .672** 

Sig. (2-

tailed) 

.018 <,00

1 

 
.433 .652 .003 .164 .018 .076 .164 .320 .14

1 

.012 .305 <,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X4 Pearson 

Correlati

on 

.279 .000 .149 1 .577

** 

.294 .219 .305 .255 -

.175 

.176 -

.11

6 

.114 -

.030 

.368* 

Sig. (2-

tailed) 

.136 1.00

0 

.433 
 

<,00

1 

.115 .244 .101 .173 .354 .352 .54

3 

.548 .876 .045 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X5 Pearson 

Correlati

on 

.193 .025 .086 .577

** 

1 .170 .253 .396

* 

.270 .000 .366

* 

-

.13

4 

.110 -

.137 

.353 

Sig. (2-

tailed) 

.307 .897 .652 <,00

1 

 
.370 .177 .030 .149 1.00

0 

.047 .48

1 

.563 .471 .056 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X6 Pearson 

Correlati

on 

.383

* 

.579

** 

.523

** 

.294 .170 1 .368

* 

.339 .364

* 

.368

* 

.047 .25

3 

.096 .159 .593** 

Sig. (2-

tailed) 

.036 <,00

1 

.003 .115 .370 
 

.045 .067 .048 .045 .804 .17

8 

.614 .401 <,001 
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N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X7 Pearson 

Correlati

on 

.244 .112 .261 .219 .253 .368

* 

1 .368

* 

.448

* 

.423

* 

.247 .10

1 

.100 .130 .522** 

Sig. (2-

tailed) 

.193 .556 .164 .244 .177 .045 
 

.046 .013 .020 .189 .59

4 

.598 .494 .003 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X8 Pearson 

Correlati

on 

.161 .253 .430

* 

.305 .396

* 

.339 .368

* 

1 .448

* 

.167 .279 .12

4 

.348 .127 .588** 

Sig. (2-

tailed) 

.394 .177 .018 .101 .030 .067 .046 
 

.013 .377 .135 .51

5 

.059 .505 <,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X9 Pearson 

Correlati

on 

.313 .457

* 

.329 .255 .270 .364

* 

.448

* 

.448

* 

1 .224 .323 -

.02

0 

.292 .409

* 

.644** 

Sig. (2-

tailed) 

.092 .011 .076 .173 .149 .048 .013 .013 
 

.234 .081 .91

8 

.118 .025 <,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X10 Pearson 

Correlati

on 

.391

* 

.224 .261 -

.175 

.000 .368

* 

.423

* 

.167 .224 1 .154 .10

1 

.000 .208 .408* 

Sig. (2-

tailed) 

.033 .234 .164 .354 1.00

0 

.045 .020 .377 .234 
 

.416 .59

4 

1.00

0 

.270 .025 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X11 Pearson 

Correlati

on 

.384

* 

.144 .188 .176 .366

* 

.047 .247 .279 .323 .154 1 .27

7 

.321 .555

** 

.611** 

Sig. (2-

tailed) 

.036 .449 .320 .352 .047 .804 .189 .135 .081 .416 
 

.13

9 

.083 .001 <,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X12 Pearson 

Correlati

on 

.103 .177 .275 -

.116 

-

.134 

.253 .101 .124 -

.020 

.101 .277 1 .352 .316 .443* 

Sig. (2-

tailed) 

.587 .349 .141 .543 .481 .178 .594 .515 .918 .594 .139 
 

.056 .089 .014 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X13 Pearson 

Correlati

on 

.318 .486

** 

.452

* 

.114 .110 .096 .100 .348 .292 .000 .321 .35

2 

1 .372

* 

.612** 

Sig. (2-

tailed) 

.087 .006 .012 .548 .563 .614 .598 .059 .118 1.00

0 

.083 .05

6 

 
.043 <,001 
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N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

X14 Pearson 

Correlati

on 

.354 .257 .194 -

.030 

-

.137 

.159 .130 .127 .409

* 

.208 .555

** 

.31

6 

.372

* 

1 .581** 

Sig. (2-

tailed) 

.055 .170 .305 .876 .471 .401 .494 .505 .025 .270 .001 .08

9 

.043 
 

<,001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

Total_

X 

Pearson 

Correlati

on 

.575

** 

.589

** 

.672

** 

.368

* 

.353 .593

** 

.522

** 

.588

** 

.644

** 

.408

* 

.611

** 

.44

3* 

.612

** 

.581

** 

1 

Sig. (2-

tailed) 

<,00

1 

<,00

1 

<,00

1 

.045 .056 <,00

1 

.003 <,00

1 

<,00

1 

.025 <,00

1 

.01

4 

<,00

1 

<,00

1 

 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 7 

Uji Validitas Pra Kuesioner variabel Y 

 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Total_Y 

Y1 Pearson Correlation 1 .442* .562** .493** .199 .377* .082 .398* .420* .776** 

Sig. (2-tailed)  .014 .001 .006 .291 .040 .667 .029 .021 <,001 

N 30 30 30 30 30 30 30 30 30 30 

Y2 Pearson Correlation .442* 1 .194 .342 .342 .371* .112 .342 .382* .665** 

Sig. (2-tailed) .014  .305 .064 .064 .044 .557 .065 .037 <,001 

N 30 30 30 30 30 30 30 30 30 30 

Y3 Pearson Correlation .562** .194 1 .175 .300 .107 .410* .290 .320 .634** 

Sig. (2-tailed) .001 .305  .355 .108 .574 .024 .120 .085 <,001 

N 30 30 30 30 30 30 30 30 30 30 

Y4 Pearson Correlation .493** .342 .175 1 -.005 .553** .018 .042 .140 .506** 

Sig. (2-tailed) .006 .064 .355  .980 .002 .923 .827 .459 .004 

N 30 30 30 30 30 30 30 30 30 30 

Y5 Pearson Correlation .199 .342 .300 -.005 1 .184 .434* .146 .032 .461* 

Sig. (2-tailed) .291 .064 .108 .980  .329 .016 .441 .865 .010 

N 30 30 30 30 30 30 30 30 30 30 

Y6 Pearson Correlation .377* .371* .107 .553** .184 1 .237 .000 .324 .578** 

Sig. (2-tailed) .040 .044 .574 .002 .329  .206 1.000 .081 <,001 

N 30 30 30 30 30 30 30 30 30 30 

Y7 Pearson Correlation .082 .112 .410* .018 .434* .237 1 -.060 .292 .438* 

Sig. (2-tailed) .667 .557 .024 .923 .016 .206  .751 .117 .016 

N 30 30 30 30 30 30 30 30 30 30 

Y8 Pearson Correlation .398* .342 .290 .042 .146 .000 -.060 1 .502** .546** 

Sig. (2-tailed) .029 .065 .120 .827 .441 1.000 .751  .005 .002 

N 30 30 30 30 30 30 30 30 30 30 

Y9 Pearson Correlation .420* .382* .320 .140 .032 .324 .292 .502** 1 .674** 

Sig. (2-tailed) .021 .037 .085 .459 .865 .081 .117 .005  <,001 

N 30 30 30 30 30 30 30 30 30 30 

Total_Y Pearson Correlation .776** .665** .634** .506** .461* .578** .438* .546** .674** 1 

Sig. (2-tailed) <,001 <,001 <,001 .004 .010 <,001 .016 .002 <,001  

N 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 8 

Uji Reliabilitas  

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

.862 23 

 

 

Lampiran 9 

Uji Validitas 100 Responden Variabel X 

 

Correlations 

 X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 Total_X 

X1 Pearson 

Correlation 

1 .471** .413** .199* .306** .138 .300** .307** .208* .328** .197 .279** .261** .277** .593** 

Sig. (2-

tailed) 

 
<,001 <,001 .048 .002 .171 .002 .002 .038 <,001 .050 .005 .009 .005 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X2 Pearson 

Correlation 

.471** 1 .532** .305** .368** .358** .273** .354** .251* .235* .144 .135 .135 .230* .601** 

Sig. (2-

tailed) 

<,001 
 

<,001 .002 <,001 <,001 .006 <,001 .012 .018 .152 .181 .181 .021 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X3 Pearson 

Correlation 

.413** .532** 1 .328** .226* .255* .277** .223* .152 .251* .068 -.034 .094 .069 .484** 

Sig. (2-

tailed) 

<,001 <,001 
 

<,001 .024 .010 .005 .026 .130 .012 .502 .739 .352 .496 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X4 Pearson 

Correlation 

.199* .305** .328** 1 .315** .254* .313** .196 .153 .160 .084 .277** .337** .232* .519** 

Sig. (2-

tailed) 

.048 .002 <,001 
 

.001 .011 .002 .050 .128 .111 .406 .005 <,001 .020 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X5 Pearson 

Correlation 

.306** .368** .226* .315** 1 .280** .284** .178 .183 .100 .057 .299** .329** .387** .547** 
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Sig. (2-

tailed) 

.002 <,001 .024 .001 
 

.005 .004 .077 .069 .323 .570 .002 <,001 <,001 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X6 Pearson 

Correlation 

.138 .358** .255* .254* .280** 1 .371** .237* .323** .219* .226* .184 .253* .288** .546** 

Sig. (2-

tailed) 

.171 <,001 .010 .011 .005 
 

<,001 .018 .001 .029 .024 .067 .011 .004 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X7 Pearson 

Correlation 

.300** .273** .277** .313** .284** .371** 1 .394** .180 .325** .252* .301** .245* .150 .579** 

Sig. (2-

tailed) 

.002 .006 .005 .002 .004 <,001 
 

<,001 .073 <,001 .012 .002 .014 .137 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X8 Pearson 

Correlation 

.307** .354** .223* .196 .178 .237* .394** 1 .574** .361** .359** .396** .299** .412** .660** 

Sig. (2-

tailed) 

.002 <,001 .026 .050 .077 .018 <,001 
 

<,001 <,001 <,001 <,001 .003 <,001 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X9 Pearson 

Correlation 

.208* .251* .152 .153 .183 .323** .180 .574** 1 .381** .434** .284** .133 .194 .552** 

Sig. (2-

tailed) 

.038 .012 .130 .128 .069 .001 .073 <,001 
 

<,001 <,001 .004 .188 .054 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X10 Pearson 

Correlation 

.328** .235* .251* .160 .100 .219* .325** .361** .381** 1 .391** .303** .205* .260** .562** 

Sig. (2-

tailed) 

<,001 .018 .012 .111 .323 .029 <,001 <,001 <,001 
 

<,001 .002 .041 .009 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X11 Pearson 

Correlation 

.197 .144 .068 .084 .057 .226* .252* .359** .434** .391** 1 .418** .245* .271** .516** 

Sig. (2-

tailed) 

.050 .152 .502 .406 .570 .024 .012 <,001 <,001 <,001 
 

<,001 .014 .006 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X12 Pearson 

Correlation 

.279** .135 -.034 .277** .299** .184 .301** .396** .284** .303** .418** 1 .526** .511** .609** 

Sig. (2-

tailed) 

.005 .181 .739 .005 .002 .067 .002 <,001 .004 .002 <,001 
 

<,001 <,001 <,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X13 Pearson 

Correlation 

.261** .135 .094 .337** .329** .253* .245* .299** .133 .205* .245* .526** 1 .650** .595** 

Sig. (2-

tailed) 

.009 .181 .352 <,001 <,001 .011 .014 .003 .188 .041 .014 <,001 
 

<,001 <,001 
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N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

X14 Pearson 

Correlation 

.277** .230* .069 .232* .387** .288** .150 .412** .194 .260** .271** .511** .650** 1 .622** 

Sig. (2-

tailed) 

.005 .021 .496 .020 <,001 .004 .137 <,001 .054 .009 .006 <,001 <,001 
 

<,001 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Total_X Pearson 

Correlation 

.593** .601** .484** .519** .547** .546** .579** .660** .552** .562** .516** .609** .595** .622** 1 

Sig. (2-

tailed) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 
 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 10 

Uji Validitas 100 Responden Variabel X 

 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Total_Y 

Y1 Pearson Correlation 1 .333** .153 .019 .004 .242* .141 .236* .195 .527** 

Sig. (2-tailed) 
 

<,001 .129 .854 .966 .015 .163 .018 .052 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y2 Pearson Correlation .333** 1 .127 .111 .077 .181 .049 -.052 .184 .429** 

Sig. (2-tailed) <,001 
 

.208 .270 .444 .071 .627 .604 .068 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y3 Pearson Correlation .153 .127 1 .221* .085 .232* .016 .221* .323** .527** 

Sig. (2-tailed) .129 .208 
 

.027 .400 .020 .875 .027 .001 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y4 Pearson Correlation .019 .111 .221* 1 .375** .068 .109 .069 .194 .488** 

Sig. (2-tailed) .854 .270 .027 
 

<,001 .501 .282 .495 .054 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y5 Pearson Correlation .004 .077 .085 .375** 1 .183 -.003 .266** .195 .531** 

Sig. (2-tailed) .966 .444 .400 <,001 
 

.069 .975 .007 .051 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y6 Pearson Correlation .242* .181 .232* .068 .183 1 .208* .215* .019 .519** 

Sig. (2-tailed) .015 .071 .020 .501 .069 
 

.038 .032 .848 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y7 Pearson Correlation .141 .049 .016 .109 -.003 .208* 1 .101 -.128 .378** 

Sig. (2-tailed) .163 .627 .875 .282 .975 .038 
 

.316 .206 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y8 Pearson Correlation .236* -.052 .221* .069 .266** .215* .101 1 .167 .527** 

Sig. (2-tailed) .018 .604 .027 .495 .007 .032 .316 
 

.098 <,001 

N 100 100 100 100 100 100 100 100 100 100 

Y9 Pearson Correlation .195 .184 .323** .194 .195 .019 -.128 .167 1 .449** 

Sig. (2-tailed) .052 .068 .001 .054 .051 .848 .206 .098 
 

<,001 

N 100 100 100 100 100 100 100 100 100 100 

Total_Y Pearson Correlation .527** .429** .527** .488** .531** .519** .378** .527** .449** 1 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 
 

N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 11 

Uji Reliabilitas 

Reliability Statistics 

Cronbach’s Alpha N of Items 

.828 23 

 

Lampiran 12 

Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 2.70796984 

Most Extreme Differences Absolute .109 

Positive .075 

Negative -.109 

Test Statistic .109 

Asymp. Sig. (2-tailed)c .106 

a. Test distribution is Normal. 

b. Calculated from data. 

 

 

Lampiran 13 

Uji Liniearitas 

 

ANOVA Table 

 

Sum of 

Squares df 

Mean 

Square F Sig. 

minat beli 

* channel 

Youtube 

Between 

Groups 

(Combined) 394.746 33 11.962 2.014 .008 

Linearity 60.773 1 60.773 10.232 .002 

Deviation from 

Linearity 

333.973 32 10.437 .757 .627 

Within Groups 392.004 66 5.939   

Total 786.750 99    
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Lampiran 14 

Analisis Regresi Linier Sederhana 
 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 38.547 1.219  31.623 <,001 

channel youtube .076 .027 .278 2.864 .005 

a. Dependent Variable: minat beli 

 

Lampiran 15 

Uji F 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 60.773 1 60.773 8.204 .005b 

Residual 725.977 98 7.408   

Total 786.750 99    

a. Dependent Variable: minat beli 

b. Predictors: (Constant), channel youtube 

 

Lampiran 16 

Uji T 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 38.547 1.219  31.623 <,001 

channel youtube .076 .027 .278 2.864 .005 

a. Dependent Variable: minat beli 

 

Lampiran 17 

Uji Koefisien Determinasi 

Model Summaryb 
Mode

l R 

R 

Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .278a .077 .068 2.722 

a. Predictors: (Constant), channel youtube 

b. Dependent Variable: minat beli 
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Lampiran 18 

Surat Pernyataan Originalitas 

 

Lampiran 19  

Kartu Bimbingan 

 

 


