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LAMPIRAN 

Lampiran 1 – Presentase Responden berdasarkan Jenis Kelamin, Usia, dan Pekerjaan.  

 

JenisKelamin 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Laki-laki 112 74.7 74.7 74.7 

Perempuan 38 25.3 25.3 100.0 

Total 150 100.0 100.0  

 

 

Usia 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

>40 tahun 31 20.7 20.7 20.7 

17 - 24 tahun 32 21.3 21.3 42.0 

25 - 32 tahun 40 26.7 26.7 68.7 

33 - 40 tahun 47 31.3 31.3 100.0 

Total 150 100.0 100.0  

 

 

BidangPekerjaan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Freelancer 16 10.7 10.7 10.7 

Karyawan / Karyawati 85 56.7 56.7 67.3 

Pelajar / Mahasiswa 12 8.0 8.0 75.3 

Wirausaha 37 24.7 24.7 100.0 

Total 150 100.0 100.0  
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Lampiran 2 - Kuesioner Penelitian 
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Lampiran 3 - Hasil Uji Validitas Variabel Green Marketing (X1) 

 
Correlations 

 SP01 SP02 SP03 SP04 SP05 SP06 SP07 SP08 SP09 SP10 
TOTAL

SP 

SP

01 

Pearson 

Correlation 
1 .246 .187 .311 .631** .611** .110 .197 .036 .068 .441* 

Sig. (2-tailed)  .190 .321 .095 .000 .000 .564 .298 .851 .720 .015 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

02 

Pearson 

Correlation 
.246 1 .460* .622** .347 .327 .733** .738** .454* .479** .869** 

Sig. (2-tailed) .190  .011 .000 .060 .078 .000 .000 .012 .007 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

03 

Pearson 

Correlation 
.187 .460* 1 .133 .387* .499** .122 .102 .063 .204 .440* 

Sig. (2-tailed) .321 .011  .484 .035 .005 .519 .592 .742 .280 .015 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

04 

Pearson 

Correlation 
.311 .622** .133 1 .235 .251 .553** .545** .527** .567** .748** 

Sig. (2-tailed) .095 .000 .484  .212 .182 .002 .002 .003 .001 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

05 

Pearson 

Correlation 
.631** .347 .387* .235 1 .607** .310 .330 -.028 .032 .534** 

Sig. (2-tailed) .000 .060 .035 .212  .000 .096 .075 .883 .868 .002 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

06 

Pearson 

Correlation 
.611** .327 .499** .251 .607** 1 .134 .102 .154 .156 .499** 

Sig. (2-tailed) .000 .078 .005 .182 .000  .479 .591 .416 .411 .005 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

07 

Pearson 

Correlation 
.110 .733** .122 .553** .310 .134 1 .869** .636** .501** .829** 

Sig. (2-tailed) .564 .000 .519 .002 .096 .479  .000 .000 .005 .000 

N 30 30 30 30 30 30 30 30 30 30 30 
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SP

08 

Pearson 

Correlation 
.197 .738** .102 .545** .330 .102 .869** 1 .497** .331 .791** 

Sig. (2-tailed) .298 .000 .592 .002 .075 .591 .000  .005 .074 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

09 

Pearson 

Correlation 
.036 .454* .063 .527** -.028 .154 .636** .497** 1 .616** .647** 

Sig. (2-tailed) .851 .012 .742 .003 .883 .416 .000 .005  .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

SP

10 

Pearson 

Correlation 
.068 .479** .204 .567** .032 .156 .501** .331 .616** 1 .625** 

Sig. (2-tailed) .720 .007 .280 .001 .868 .411 .005 .074 .000  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

TO

TA

LS

P 

Pearson 

Correlation 
.441* .869** .440* .748** .534** .499** .829** .791** .647** .625** 1 

Sig. (2-tailed) .015 .000 .015 .000 .002 .005 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 4 - Hasil Uji Validitas Variabel Brand Image (X2) 

Correlations 

 BI01 BI02 BI03 BI04 BI05 TOTALBI 

BI01 

Pearson Correlation 1 .480** .358 .708** .491** .767** 

Sig. (2-tailed)  .007 .052 .000 .006 .000 

N 30 30 30 30 30 30 

BI02 

Pearson Correlation .480** 1 .521** .708** .630** .842** 

Sig. (2-tailed) .007  .003 .000 .000 .000 

N 30 30 30 30 30 30 

BI03 

Pearson Correlation .358 .521** 1 .537** .396* .695** 

Sig. (2-tailed) .052 .003  .002 .030 .000 

N 30 30 30 30 30 30 

BI04 

Pearson Correlation .708** .708** .537** 1 .551** .882** 

Sig. (2-tailed) .000 .000 .002  .002 .000 

N 30 30 30 30 30 30 

BI05 

Pearson Correlation .491** .630** .396* .551** 1 .783** 

Sig. (2-tailed) .006 .000 .030 .002  .000 

N 30 30 30 30 30 30 

TOTALBI 

Pearson Correlation .767** .842** .695** .882** .783** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Lampiran 5 - Hasil Uji Validitas Variabel Keputusan Pembelian (Y) 

Correlations 

 KP01 KP02 KP03 KP04 KP05 KP06 TOTALKP 

KP01 

Pearson Correlation 1 .403* .391* .451* .052 .450* .568** 

Sig. (2-tailed)  .027 .033 .012 .783 .013 .001 

N 30 30 30 30 30 30 30 

KP02 

Pearson Correlation .403* 1 .588** .498** .199 .342 .661** 

Sig. (2-tailed) .027  .001 .005 .292 .065 .000 

N 30 30 30 30 30 30 30 

KP03 

Pearson Correlation .391* .588** 1 .735** .613** .679** .896** 

Sig. (2-tailed) .033 .001  .000 .000 .000 .000 

N 30 30 30 30 30 30 30 

KP04 

Pearson Correlation .451* .498** .735** 1 .540** .777** .893** 

Sig. (2-tailed) .012 .005 .000  .002 .000 .000 

N 30 30 30 30 30 30 30 

KP05 Pearson Correlation .052 .199 .613** .540** 1 .546** .662** 
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Sig. (2-tailed) .783 .292 .000 .002  .002 .000 

N 30 30 30 30 30 30 30 

KP06 

Pearson Correlation .450* .342 .679** .777** .546** 1 .845** 

Sig. (2-tailed) .013 .065 .000 .000 .002  .000 

N 30 30 30 30 30 30 30 

TOTALKP 

Pearson Correlation .568** .661** .896** .893** .662** .845** 1 

Sig. (2-tailed) .001 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Lampiran 6 - Hasil Uji Reliabilitas  

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.854 10 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.854 5 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.857 6 

 

Lampiran 7 - Tabel Distribusi Frekuensi Jawaban Kuesioner Variabel Sales Promotion 

SP01 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 5 3.3 3.3 3.3 

Setuju 37 24.7 24.7 28.0 

Sangat Setuju 108 72.0 72.0 100.0 

Total 150 100.0 100.0  

SP02 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 11 7.3 7.3 7.3 

Setuju 61 40.7 40.7 48.0 

Sangat Setuju 78 52.0 52.0 100.0 
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Total 150 100.0 100.0  

SP03 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 2 1.3 1.3 1.3 

Netral 14 9.3 9.3 10.7 

Setuju 59 39.3 39.3 50.0 

Sangat Setuju 75 50.0 50.0 100.0 

Total 150 100.0 100.0  

SP04 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 2 1.3 1.3 1.3 

Netral 15 10.0 10.0 11.3 

Setuju 61 40.7 40.7 52.0 

Sangat Setuju 72 48.0 48.0 100.0 

Total 150 100.0 100.0  

SP05 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 2 1.3 1.3 1.3 

Netral 10 6.7 6.7 8.0 

Setuju 66 44.0 44.0 52.0 

Sangat Setuju 72 48.0 48.0 100.0 

Total 150 100.0 100.0  

SP06 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 13 8.7 8.7 8.7 

Setuju 60 40.0 40.0 48.7 

Sangat Setuju 77 51.3 51.3 100.0 

Total 150 100.0 100.0  

SP07 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 14 9.3 9.3 9.3 

Setuju 61 40.7 40.7 50.0 

Sangat Setuju 75 50.0 50.0 100.0 

Total 150 100.0 100.0  
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SP08 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 1 .7 .7 .7 

Netral 14 9.3 9.3 10.0 

Setuju 65 43.3 43.3 53.3 

Sangat Setuju 70 46.7 46.7 100.0 

Total 150 100.0 100.0  

SP09 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 17 11.3 11.3 11.3 

Setuju 63 42.0 42.0 53.3 

Sangat Setuju 70 46.7 46.7 100.0 

Total 150 100.0 100.0  

SP10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 1 .7 .7 .7 

Netral 15 10.0 10.0 10.7 

Setuju 55 36.7 36.7 47.3 

Sangat Setuju 79 52.7 52.7 100.0 

Total 150 100.0 100.0  

 

Lampiran 8 - Tabel Distribusi Frekuensi Jawaban Kuesioner Variabel Brand Image 

BI01 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 9 6.0 6.0 6.0 

Setuju 42 28.0 28.0 34.0 

Sangat Setuju 99 66.0 66.0 100.0 

Total 150 100.0 100.0  

BI02 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 14 9.3 9.3 9.3 

Setuju 61 40.7 40.7 50.0 

Sangat Setuju 75 50.0 50.0 100.0 

Total 150 100.0 100.0  
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BI03 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Sangat Tidak Setuju 1 .7 .7 .7 

Tidak Setuju 2 1.3 1.3 2.0 

Netral 13 8.7 8.7 10.7 

Setuju 51 34.0 34.0 44.7 

Sangat Setuju 83 55.3 55.3 100.0 

Total 150 100.0 100.0  

BI04 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Sangat Tidak Setuju 3 2.0 2.0 2.0 

Tidak Setuju 11 7.3 7.3 9.3 

Netral 22 14.7 14.7 24.0 

Setuju 47 31.3 31.3 55.3 

Sangat Setuju 67 44.7 44.7 100.0 

Total 150 100.0 100.0  

BI05 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 5 3.3 3.3 3.3 

Netral 22 14.7 14.7 18.0 

Setuju 59 39.3 39.3 57.3 

Sangat Setuju 64 42.7 42.7 100.0 

Total 150 100.0 100.0  

 

Lampiran 9 - Tabel Distribusi Frekuensi Jawaban Kuesioner Variabel Keputusan Pembelian 

KP01 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 7 4.7 4.7 4.7 

Setuju 37 24.7 24.7 29.3 

Sangat Setuju 106 70.7 70.7 100.0 

Total 150 100.0 100.0  

KP02 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid Netral 5 3.3 3.3 3.3 
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Setuju 49 32.7 32.7 36.0 

Sangat Setuju 96 64.0 64.0 100.0 

Total 150 100.0 100.0  

KP03 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Netral 14 9.3 9.3 9.3 

Setuju 65 43.3 43.3 52.7 

Sangat Setuju 71 47.3 47.3 100.0 

Total 150 100.0 100.0  

KP04 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 3 2.0 2.0 2.0 

Netral 19 12.7 12.7 14.7 

Setuju 54 36.0 36.0 50.7 

Sangat Setuju 74 49.3 49.3 100.0 

Total 150 100.0 100.0  

KP05 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Tidak Setuju 3 2.0 2.0 2.0 

Netral 20 13.3 13.3 15.3 

Setuju 43 28.7 28.7 44.0 

Sangat Setuju 84 56.0 56.0 100.0 

Total 150 100.0 100.0  

KP06 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Sangat Tidak Setuju 1 .7 .7 .7 

Tidak Setuju 1 .7 .7 1.3 

Netral 10 6.7 6.7 8.0 

Setuju 57 38.0 38.0 46.0 

Sangat Setuju 81 54.0 54.0 100.0 

Total 150 100.0 100.0  
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Lampiran 10 – Perhitungan Rata-Rata Kuesioner Variabel Sales Promotion (X1) 

Report 

 SP01 SP02 SP03 SP04 SP05 SP06 SP07 SP08 SP09 SP10 

Mean 4.6867 4.4467 4.3800 4.3533 4.387 4.4267 4.4067 4.3600 4.3533 4.4133 

N 150 150 150 150 150 150 150 150 150 150 

Std. Deviation .53265 .62965 .71108 .71547 .6734 .64866 .65637 .67833 .67691 .69694 

 

Lampiran 11 – Perhitungan Rata-Rata Kuesioner Variabel Brand Image  (X2) 

Report 

 BI01 BI02 BI03 BI04 BI05 

Mean 4.6000 4.4067 4.4200 4.0933 4.2133 

N 150 150 150 150 150 

Std. Deviation .60201 .65637 .76211 1.03202 .81584 

 

Lampiran 12 – Perhitungan Rata-Rata Kuesioner Variabel Keputusan Pembelian (Y) 

Report 

 KP01 KP02 KP03 KP04 KP05 KP06 

Mean 4.6600 4.6067 4.3800 4.3267 4.3867 4.4400 

N 150 150 150 150 150 150 

Std. Deviation .56557 .55438 .65200 .77283 .79247 .70929 

 

Lampiran 13 – Hasil Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 150 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 1.83476548 

Most Extreme Differences 

Absolute .056 

Positive .056 

Negative -.049 

Kolmogorov-Smirnov Z .692 

Asymp. Sig. (2-tailed) .725 

a. Test distribution is Normal. 

b. Calculated from data. 
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Lampiran 14 – Hasil Uji Multikolinearitas, Analisis Regresi Linier Berganda, dan Uji T 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 4.034 1.736  2.324 .021   

Sales Promotion .329 .049 .463 6.735 .000 .631 1.584 

Brand Image .378 .070 .371 5.387 .000 .631 1.584 

a. Dependent Variable: Keputusan Pembelian 

 

Lampiran 15 – Hasil Uji Heteroskedastisitas 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 4.136 1.108  3.732 .000   

Sales Promotion -.035 .031 -.112 -1.108 .269 .631 1.584 

Brand Image -.056 .045 -.127 -1.256 .211 .631 1.584 

a. Dependent Variable: Abs_RES 

 

Lampiran 16 – Hasil Uji Koefisien Determinasi 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

1 .749a .561 .555 1.847 1.820 

a. Predictors: (Constant), Brand Image, Sales Promotion 

b. Dependent Variable: Keputusan Pembelian 
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Lampiran 17 – Tabel Distribusi t, Sugiyono 
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Lampiran 18 –  Tabel r Product Moment, Sugiyono 
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Lampiran 5 - Kartu Bimbingan Skripsi ………………...……………..……………… 96 
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