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The company value can be influenced by various factors including profitability, company size, and managerial ownership. These factors can affect the value of the company whether the value of the company will increase or decrease. This study aims to determine the effect of profitability, managerial ownership company size on firm value in manufacturing companies listed on the Indonesia Stock Exchange for the period 2015-2017.

This research is based on signaling theory and agency theory. Signaling theory is a theory where the delivery of financial information through financial statements will give signals to external parties, in this case investors. Information on financial statements can be a good or bad signal for investors. Agency theory is a theory developed to explain and predict the relationship between agent (management) and principal (shareholders).

The population in this study were manufacturing companies listed on the Indonesia Stock Exchange in 2015-2017, the sampling technique was determined based on the purposive sampling method so that the total sample of 105 companies was produced during 2015-2017. The data used are secondary data taken through observation techniques that consist of manufacturing company financial statements 2015-2017. To test the relationship between the variables of total assets, net income, and the number of shareholders to the value of the company, researchers used the SPSS 20 program to test the similarity of coefficients (Pooling), descriptive statistical tests, classic assumption tests, multiple regression tests, coefficient of determination tests, significant tests simultaneous (F test), and partial regression coefficient test (t test).

The results of this study indicate that data can be pooled, passed the classic assumption test because it has met established criteria and passed the F test. The partial regression coefficient test shows that total assets and net income have a positive and significant effect on firm value.

The conclusion from this study shows that managerial ownership variables do not have a significant effect but have a negative effect on firm value. Variable profitability and company size have a positive and significant effect on firm value.
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