"OWMIg| uizi eduey

undede ynjuaq wejep iUl siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

"yejesew niens ueneluiy uep ynidy uesmnued

DAFTAR PUSTAKA

Abdurohim, Dindin (2021). Pengembangan UMKM (Kebijakan, Strategi, Digital Marketing
© & dan Model Bisnis UMKM), Bandung: PT Refika Aditama.

U Q)

Lgftirlllia Angella (2022) “Dampak Pandemi Terhadap Pembangunan Infrastruktur”, diakses
§ o  Oktober 2022, https://kpbu.kemenkeu.go.id/read/1112-1273/umum/kajian-opini-
%“é : publik/dampak-pandemi-terhadap-pembangunan-infrastruktur

@@ % Chendy Christy., Sitorus, Tigor., Purwanto, Edi., & IHALAUW Jhon J.O.1. (2019).
3 g = The Effect of Service Quality and Website Quahty of Zalora.com on Purchase
= v 2 Dgcision as Mediated by Purchase Intention. Joural Quality Access to Success,
52 2 26(169).

Tc C A

éDiﬁgc%wiseiso, Kumba., & Yulia Kartika Sari (2022). The Impact of Digital Marketing,
2 5 & Product Quality, and Service Quality on Customer Satisfaction through
® Z S Purchase Decision as Interacting Variables (Case Study of User Accurate
33 § A®zcounting Software in Jabodetabek Area), Budapest International Research
% g S ang Critics Institute-Journal (BIRCI-Journal), 5 (3), 25264-25279.

gD(_in,mas, Bayu (2022), “APJII: Pengguna Internet Indonesia Tembus 210 Juta pada 2022,
© diakses  Oktober 2022,  https://dataindonesia.id/digital/detail/apjii-pengguna-
S  infernet- indonesia-tembus-210-juta-pada-2022

-3

§F§hmi, Vicky Mahendra Nur & Masruchan (2022). Pengaruh Promosi dan Kualitas
% 5 Pelayanan Terhadap Keputusan Pembelian Pada Konsumen Shopee, Journal
%;_ é Seientic Of  Mandalika, 3 (9), 36-42.

= QJozah, Imam (2018), Aplikasi Analisis Multivariate dengan Program IBM SPSS 25, Edisi 9,
g 5 Semarang: Badan Penerbit Universitas Diponegoro.

: 3

§G§0gle (2022) diakses Oktober 2022, shorturl.at/bejvY

cHﬁrmayam Durahman Marpaung, Amir Hamzah, Neni Mulyani & Jeperson Hutahaean
3(2020) F=Commerce: Suatu Pengantar Bisnis Digital, Yayasan Kita Menulis.

ue
quins,

de)

OHiﬂafsan Golan & Winson Leon (2022), Effect of promotion strategy, price, advertising,
Quality Service, Customer Trust on Seafood Purchase Decision in Batam
Meditation By Product Quality, Conferrence on Business, Social Sciences and

Technology, 2 (1), 172- 184.

‘ued

Jahermany Rico, Wagiarto Hoesin, & Iwan Kurniawan (2022). The Effect of Service Quality
and Price on Consumer Purchase Decision through Purchase Interest on Online
Shopee Shopping Sites in Indonesia, Indonesian Journal of Multidisciplinary
Seience, 1 (8), 841-848.

Kasmad '(2022), The Effect of Promotion Strategy and Quality of Service on Consumer
Purchase Decisions at Tendean Branc Mcdonald’s In Jakarta Selatan, 9 (2),
3741-380.



"OWMIg| uizi eduey

undede ynjuaq wejep iUl siny eAJey yninyas neje uelbeqas yeAueqiadwawl uep ueywnunbuaw buede)iq ‘g

"yejesew niens ueneluly uep ynidy uesijnuad

‘OyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

Kotler, Philip & Gary Amstrong (2021), Principles of Marketing, Edisi 18, United Kingdom:
Pearson Education Limited.

Kaotler,Philip., Hermawan Kartajaya., Iwan Setiawan (2019), Marketing 4.0, Jakarta: PT
» o Gramedia Pustaka Utama.

otler,Philip., Kevin Lane Keller., Alexander Chernev (2022), Marketing Management,
United Kingdom: Pearson Education Limited.

z

dinnbu
w bue

59

aga (é022), “Pandemi Covid-19 dan Dampaknya Terhadap Ekonomi Digital”, diakses
Oktober 2022, https://feb.ugm.ac.id/id/berita/3558-pandemi-covid-19-dan-
dampaknya—terhadap-ekonomi-digital

]
©

=

o

un edAuey
egas diin
1'd

mr@awan Arief R. (2018), Dasar-dasar Marketing: Segala Hal tentang Marketing dan
éSales Yogyakarta: Penerbit Quadrant.

plal

n!

a% Hengky & Imam Ghozali (2017), Partial Least Square: Konsep, Metode, dan Aplikasi
DMenggunakan Program WarpPLS 5.0, Edisi 3, Semarang: Badan Penerbit Universitas

(@}
Dipbnegoro.

quuadax

Jey ynun)ag neje ueg

ipuad ueb
epu

A

n&%engj Irfan FC & Muchamad Muslih (2021), Sustainable Marketing Governance to
Dritve Purchasing Decisions in Online Business, International Journal of Scientific
Engineering and Science, 5 (1), 42-49.

uej 1ul 511m§

=
@]
=
o
DL
-
o
S 3
(@]
o
2
]
[
&
s
g
o
=
o
&
>
g:
o
=]
-
o
=
17
>
@
172}
)
~
[\
S
N
[\
N
—
=
o
o
o’
(@]
Q
o
s}
w2
a
=
=
(@]
a

Quahty and Price on Purchase Decisions Mediated by Brand Image,
International Journal Of Husocpumnet, 2 (2), 67-77.

b

amdih, Lalu., You She Melly Anne Dharasta, Awan (2022). The effect of product
qaality and service quality on purchase decision at Mie Gacoan, International
Journal of  Economics, 1 (2), 147-156.

11 eAuey %snnuad ‘upnnauad ‘uey

ep uesyghiuesusw

I'gkopedia (2022), diakses Oktober 2022, https://seller.tokopedia.com/edu/keuntungan-
biSl’llS- online-di-tokopedia/

°0J U

uad ‘yel

opedia (2022), diakses Oktober 2022,
https://seller.tokopedia.com/review/3029630463?time=1y&sortby=create_time%?20de

ueuns

n
gyins ue?jnqa/(u
é

T

‘uesode
=

kopedta (2022), diakses Oktober 2022, https:/seller.tokopedia.com/statistic/overview

Whatsapb (2022), diakses Oktober 2022, https://web.whatsapp.com/

Radjab, ZEnny., & Andi Jam’an (2017), Metodologi Penelitian Bisnis, Makassar: Lembaga
Perpusataakn dan PEneribitan Universitas Muhammadiyah Makassar.

Schindler, Pamela S. (2019), Business Research Methods, Edisi 13, New York: Mc Graw Hill
Education.

Sitorus, Q F., & Utami, N. (2017), “Buku Ajar Strategi Promosi Pemasaran”, Jakarta: FKIP
EHAMKA.



"OyMIg]| Uizt eduey

undede ynjuaq wejep 1ul sijny eAuey ynanyas neje uelbeqgas yeAueqiadwaw uep ueywnwnbusw buede)iq -z

‘oyM|g| Jelem buek uebunuaday ueyibniaw yepny uediinbuad q

SSINISNT 40 TOOHDS
HID NV AIMN

‘yejesew niens ueneluly uep Y1y uesinuad

‘uedode) ueunsnAuad ‘yerw) eAiey uesnnuad ‘ueiinauad ‘ueyipipuad uebul

®

Tjiptono, Fandy (2015). Strategi Pemasaran, Yogyakarta: Penerbit Andi.

Tobing, @atalia., Wagiarto Hoesin & Iwan Kuriawan Subagja (2022). The Effect of
Promotion  and  Service Quality on Purchase Decisions Through Purchase

o O Interest on Grabfood Application in East Jakarta, International Journal of
Q5 BQsiness and Social Science Research, 3 (10), 25-33.

a 3

5\@h§oec§ Soegeng., Saparso, & Melitina Tecoalu, Hery Winoto Tj (2021). The Effect of
T o

© 5 o Service Quality, Learning Quality, and Promotion Strategy on Parents’ Decisons in
53 x °F . .

5 = © Choosing ABC Primary Schools, Budapest International Research and Critics
20 & Institute-Journal (BIRCI-Journal), 4 (1), 999-1005.

c & O ?:

g\&%dgkam; Joko R. & Donni J. Priansa (2019), Konsumen, Pemasaran, dan Komunikasi
% > SKomtemporer, Bandung: Pustaka Setia.

58 g

aén

= dg?anthia Peppy., & Sujianto (2022). Pengaruh Kualitas Pelayanan dan Kualitas Produk
é Térhadap Keputusan Pembelian Dengan Kepuasan Konsumen Sebagi Variabel
Intervening, Jurnal Akunanis dan Ekonomi, 7 (2), 13-30.%

c
>
o
)
>
«Q

(319 uery XiImy| e>IEWIO U] UBD

1g INISU|

:Jaquins ueyingaAuaw uep ueyuwniuedsusw edue) 1ul sijny eAIERY Ynin)

31D uen] MIM)| e)iew.ioju] uep sius



