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ABSTRAK 

 

Vinny Nurdin / 23190094 / 2023 / Dampak Persepsi Harga dan Citra Merek terhadap Behavioral 

Loyalty Konsumen Skincare Innisfree / Pembimbing: Prof. Dr. Ir. Bilson Simamora, M.M. 

 

Masa kini, industri kecantikan merupakan salah satu industri yang berkembang pesat terutama 

skincare merek Korea Selatan. Innisfree merupakan salah satu brand ternama berasal dari Korea 

Selatan yang memiliki produk-produk skincare berbahan dasar alami dari Pulau Jeju. Ketika 

ingin membeli suatu produk, terdapat dua faktor yang menjadi pertimbangan konsumen sebelum 

membeli yaitu persepsi harga dan citra merek. Studi menunjukkan kedua faktor ini tidak 

menjamin konsumen akan berkomitmen terhadap suatu merek maka dari itu peneliti ingin 

mempelajari apakah persepsi harga dan citra merek memiliki pengaruh terhadap behavioral 

loyalty. 

Penelitian ini merekonstruksi model penelitian Pratisthita et al. (2022), penyesuaian model 

penelitian dilakukan dengan mengurangi satu konstruk pada penelitian tersebut yaitu brand 

positioning untuk menyesuaikan replikasi konstruktif dari penelitian sebelumnya dengan 

penelitian ini. Maka, konsep yang digunakan untuk mendukung penelitian ini adalah persepsi 

harga, citra merek, dan behavioral loyalty.  

    Objek pada penelitian ini adalah konsumen skincare Innisfree. Teknik pengumpulan data yang 

dilakukan dengan cara menyebarkan kuesioner secara online melalui google form. Data 

dikumpulkan dengan menyebarkan kuesioner sebanyak 150 responden yang diambil 

menggunakan purposive sampling. Teknik analisis data yang digunakan adalah analisis Structural 

Equation Modeling (SEM) dengan bantuan software WarpPLS 7.0. 

     Pada hasil penelitian yang telah dilakukan, hasil menunjukan bahwa persepsi harga 

berpengaruh positif dan signifikan terhadap behavioral loyalty dan citra merek berpengaruh positif 

dan signifikan terhadap behavioral loyalty.  

       Saran yang dapat diberikan kepada perusahaan adalah perusahaan di himbau untuk 

mempertimbangkan menciptakan produk-produk Innisfree lainnya dengan harga yang lebih 

terjangkau, membuat variasi produk lainnya yang cocok digunakan pada konsumen yang memiliki 

masalah kulit berjerawat dan kulit berminyak serta untuk peneliti selanjutnya dapat mencari 

variabel lainnya yang berbeda yang mungkin dapat mempengaruhi pembelian ulang suatu produk. 
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ABSTRACT 

 

Vinny Nurdin / 23190094 / 2023 / The Impact of Perceived Price and Brand Image on 

Behavioral Loyalty of Innisfree Skincare Consumers / supervisor: Prof. Dr. Ir. Bilson Simamora, 

M.M. 

 

    Currently, the beauty industry is one of the fastest growing industries, especially skincare 

brands from South Korea. Innisfree is a well-known brand from South Korea which has natural-

based skincare products from Jeju Island. When wanting to buy a product, there are two factors 

that consumers consider before buying, namely price perception and brand image. Studies show 

that these two factors do not guarantee that consumers will be committed to a brand. Therefore, 

researchers want to study whether perceived price and brand image have an influence on 

behavioral loyalty. 

This study reconstructs the research model of Pratisthita et al. (2022), adjustments to the 

research model were carried out by reducing one construct in the study, namely brand positioning, 

to adjust the constructive replication from previous research to this research. Thus, the concepts 

used to support this research are perceived price, brand image, and behavioral loyalty. 

    The object of this research is Innisfree skincare consumers. The data collection technique was 

carried out by distributing questionnaires online via the Google form. Data was collected by 

distributing questionnaires to 150 respondents who were taken using purposive sampling. The 

data analysis technique used is Structural Equation Modeling (SEM) analysis with the help of 

WarpPLS 7.0 software. 

     Based on the results of the research that has been done, the results show that price perceptions 

have a positive and significant effect on behavioral loyalty and brand image has a positive and 

significant effect on behavioral loyalty. 

       Advice that can be given to companies is that companies are encouraged to consider creating 

other Innisfree products at more affordable prices, making other product variations that are 

suitable for use by consumers who have acne and oily skin problems and for further researchers 

to look for other variables that that may affect the repurchase of a product. 

 

 

Keywords: Price Perception, Brand Image, Behavioral Loyalty 

 

 

 

 

 



iv 
 

 



v 
 

 



vi 
 

DAFTAR ISI 

 
PENGESAHAN ..................................................................................................................... i 

ABSTRAK ............................................................................................................................ ii 

ABSTRACT ........................................................................................................................ iii 

KATA PENGANTAR ......................................................................................................... iv 

DAFTAR ISI........................................................................................................................ vi 

DAFTAR TABEL ............................................................................................................ viii 

DAFTAR GAMBAR ........................................................................................................... ix 

DAFTAR LAMPIRAN ........................................................................................................ x 

BAB I PENDAHULUAN ..................................................................................................... 1 

A. Latar Belakang Masalah ............................................................................................. 1 

B. Identifikasi Masalah .................................................................................................... 4 

C. Batasan Penelitian ....................................................................................................... 4 

D. Rumusan Masalah ....................................................................................................... 4 

E. Tujuan Penelitian ........................................................................................................ 5 

F. Manfaat Penelitian ...................................................................................................... 5 

BAB II KAJIAN PUSTAKA ............................................................................................... 6 

A. Landasan Teoritis ........................................................................................................ 6 

B. Penelitian Terdahulu ................................................................................................. 10 

C. Kerangka Pemikiran.................................................................................................. 13 

D. Hipotesis Penelitian .................................................................................................. 15 

BAB III METODE PENELITIAN ................................................................................... 16 

A. Objek Penelitian ........................................................................................................ 16 

B. Desain Penelitian ...................................................................................................... 16 

C. Variabel Penelitian .................................................................................................... 18 

D. Teknik Pengambilan Sampel .................................................................................... 22 

E. Teknik Pengumpulan Data ........................................................................................ 24 

F. Teknik Analisis Data................................................................................................. 25 

BAB IV HASIL ANALISIS DAN PEMBAHASAN ....................................................... 36 

A. Gambaran Umum Obyek Penelitian ......................................................................... 36 

B. Profil Responden ....................................................................................................... 37 



vii 
 

C. Uji Validitas dan Reliabilitas .................................................................................... 41 

D. Analisis Deskriptif .................................................................................................... 43 

E. Hasil penelitian ......................................................................................................... 46 

F. Pembahasan............................................................................................................... 51 

BAB V KESIMPULAN DAN SARAN ............................................................................. 53 

A. Kesimpulan ............................................................................................................... 53 

B. Saran ......................................................................................................................... 53 

DAFTAR PUSTAKA ......................................................................................................... 55 

LAMPIRAN........................................................................................................................ 60 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



viii 
 

DAFTAR TABEL 

 

Tabel 2.1 Penelitian Terdahulu ........................................................................................... 10 

Tabel 3.1 Konstruk Persepsi Harga ..................................................................................... 20 

Tabel 3.2 Konstruk Citra Merek ......................................................................................... 23 

Tabel 3.3 Konstruk Behavioral Loyalty…………………………………………………...19 

Tabel 3.4 Skor Skala Likert ................................................................................................. 26 

Tabel 3.5 Rule of Thumb Evaluasi Model Struktural .......................................................... 33 

Tabel 4.1 Persentase Responden Berdasarkan Pengalaman................................................ 38 

Tabel 4.2 Presentase Responden Berdasarkan Frekuensi Pembelian ................................. 39 

Tabel 4.3 Presentase Responden Berdasarkan Usia ............................................................ 39 

Tabel 4.4 Presentase Responden Berdasarkan Jenis Kelamin ............................................ 40 

Tabel 4.5 Presentase Responden Berdasarkan Pendidikan ................................................. 40 

Tabel 4.6 Presentase Responden Berdasarkan Status ......................................................... 41 

Tabel 4.7 Presentase Responden Berdasarkan Tempat Tinggal ......................................... 41 

Tabel 4.8 Hasil Uji Validitas dan Reliabilitas Goodness of instrument .............................. 42 

Tabel 4.9 Hasil Uji Validitas dan Reliabilitas Goodness of data ........................................ 43 

Tabel 4.10 Analisis Deskriptif Persepsi Harga ................................................................... 44 

Tabel 4.11 Analisis Deskriptif Citra Merek ........................................................................ 45 

Tabel 4.12 Analisis Deskriptif Behavioral Loyalty ............................................................. 46 

Tabel 4.13 Hasil Evaluasi Model Struktural ....................................................................... 49 

Tabel 4.14 Pengaruh Langsung Antar Konstruk ................................................................. 51 

 

 

 

 

 

 

 

 

 



ix 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Negara Asal Produk Kecantikan yang Diminati di Indonesia .......................... 2 

Gambar 2.1 Kerangka Pemikiran ....................................................................................... 13 

Gambar 3.1 Testimoni Facial Foam Innisfree ................................................................... 21 

Gambar 3.2 Testimoni Super Volcanic Pore Clay Mask Innisfree .................................... 19 

Gambar 3.3 Testimoni Jeju Orchid Enriched Cream Innisfree ......................................... 19 

Gambar 3.4 Model Lengkap SEM ..................................................................................... 35 

Gambar 4.1 Logo Innisfree ................................................................................................ 38 

Gambar 4.2 Model Lengkap SEM ..................................................................................... 48 

Gambar 4.3 Hasil Pengujian Hipotesis .............................................................................. 50 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



x 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Kuesioner ........................................................................................................ 61 

Lampiran 2 Profil Data Responden .................................................................................... 65 

Lampiran 3 Data Kuesioner (N=30) .................................................................................. 67 

Lampiran 4 Hasil Output Uji Validitas dan Reliabilitas (30 Responden) .......................... 68 

Lampiran 5 Data Kuesioner (N=150) ................................................................................ 70 

Lampiran 6 Hasil output Uji Validitas dan Reliabilitas (150 Responden) ......................... 72 

Lampiran 7 Hasil Uji SPSS ................................................................................................ 76 

Lampiran 8 Turnitin ........................................................................................................... 81 

 

 

 


